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= 48)" This year, for your greater con- 

! "*-venience, SCHACK’S entire new 
Christmas Line will be on display 
in the Grand Ballroom of the 
Morrison Hotel, June 23rd 
through 27th. 
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Ly Popular Demand... 


A STANDARD EDITION of the now famous de luxe 
WLS 


ARCHITECTURAL 


DECOR-GUIDEs 
a Guide to 
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‘ \ DEPARTMENTAL 





IDENTIFICATION 
AND INTERIOR 
WALL DECORATION 





30 LARGE 
12 INCH BY 24 INCH 
SIZE PAGES INCLUDING: 
40 Sketches Devoted to Design 
and Planning 
36 Color lilustrations 


14 Swatches of Low Cost, 
Elegant Materials 


A Complete Section Devoted to 
Color 


LIMITED EDITION 
A Complete Section Devoted to 


Fine Decor 


A Complete Section Devoted to DELIVERY JUNE 15th... Only 1 5. a Copy 
identification 


Order Your Copy Now To Assure Delivery From Initial Run 


CONTAINS For the first time, ideas, materials, designs, combined to make interior decora- 


tion easy to do, professional in appearance, based on sound merchandising 
practices, at very reasonable cost. 


PERMITS Your own designing personnel to plan, decorate interior sections in a fine 


professional manner, also lists sources for decor, materials and elements 
suggested. 


CREATED _Especially for Retail Store Planning ... Architects .. . Designers. 


y, 6’ Designed and Published by 


ik W. L. STENSGAARD AND ASSOCIATES, INC. 


i 346 WN. JUSTINE ST., CHICAGO, ILL. 
Specialists in Merchandise Presentation « Demonstration + Displays + Exhibits 





JUNE, 197397 





DISPLAY 


VOLUME 70 JUNE, 1957 


CONTENTS 


NUMBER 6 


Editor's Comment . 

Record Market Week Is Predicted — 
Flowers For Fifth Avenue 
Back-To-School 


Display Designs 


By John F. Bowman . 
By Clara Baldwin 


By Rudi Mausz . 
By Dick Jachim. 


Adequate Storage Space Cuts Down On Display Overhead 
By Irene Miller . 


First Signs Of Summer In Los Angeles 


New Decor For Filene's, Boston 


By Claire Brown 
Chicago Area Displays Fashions From Head To Foot 

By Richard Day 
Easily Built, Low Cost Units For The Smaller Store 

By Jim Kiley 
From Erasers To Police . 
Display Here And There 
Display ... On And Off The ar 
Food And Drink 
Unusual Displays , , : : ; 
By W. L. Stensgaard 
By Jim Tupper . 


“Merchandise Exposure’ 
The Display Parade 
Swim Suit Display . 
Display Contest Report 
Using Columns : 
Trade Personalities By Jim Tupper . 
Reminiscing 

Variations On A ame : ; , , 
Better Packaging Means Better a By Mrs. Mary Bender 
Vertical Emphasis . 

Forced Perspective 


“Home In The Clouds’ 
i me 


PUBLISHED BY 
THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI |, 


OUR NEXT ISSUE 


A complete report of the National 
Association of Display Industries’ Market 
Week in Chicago will be featured in 
the July issue, in the mail June 20. The 
regular articles will appear as usual. 


THE COVER 


This display of swim wear was done by 
Tony Markus, display director, The White 
House, San Francisco. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
R. James Shriver, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupper, Art Director 
John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


MW) 


National 
Association of 
Display Industries 


"Cunt ip 


Audit Associated 
Bureau of Business 
Circulation Publications, Inc. 


ato 
& 
°° —— 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





DOTS BLUE HEAVEN 


OPENS JUNE Ist 
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At the Morrison Mote, suite 440 














Lasse fabrics opiuc. 


45 EAST 30TH STREET - NEW YORK 16, N. Y. 


EXCLUSIVE DISPLAY DISTRIBUTOR for LIDCO., INC. 


3-dimensional vacuum formed, multi-colored plastic 
CHRISTMAS Units. Suitable for outdoor or indoor use. 








V-1050--SNOW MAN CAROL SINGERS—2 Sizes V-1000—Largest Illuminated SANTA CLAUS—2 Sizes 


Biggest illuminated vinylite Snow V-490—4 Sockets 47" x 28" Vinylite SANTA FACE in the ~—v.525 | Socket 30" x 16" 
Man Face anywhere 5 colors. | V.475—I Socket 30 x 20 World ¥V-500 2 Sockets 47° x 22° 
socket, 48° « 28 Individually 9 Colors 5 Colors | Socket 48" « 28° 8 Colors 

cartone ; Individually Cartoned Individually Cartoned. Individually Cartoned. 








V-700—-SANTA, SLED & DEER 


‘é 
Set consists of Santa 48" x 22° and 2 ° 


plaques (4 deer) 27" x 15" each. Lead ry! 
cords with add-on connectors. ec 


9 Colors. 4 Sockets. Individually cartoned. me 
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Available at your local jobber 
or write direct to PARK LANE FABRICS CO., INC. 


V-1025—CANDLE SETS 
is «x 46 | Socket 
& Colors Individually Cartoned 
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ine-Q-Scribe signs have S.A. 










Smartly tailored 


L anioue Ufefinishet (owed 


Single breasted 


with custom detoils ‘B5 









When you want 
chat well dressed feeling, 


achion 


* Sales Appeal, that is... watch your sales climb 
as signs with Line-O-Scribe S. A. attract customers 
.. enhance the desirability of your merchandise . . . 
subtly create a buying mood .. . increase 
impulse buying. 


Line-O-Scribe brings you Beaux-Art, Bellaire and 
Beaufonte . . . exclusive studio lettering to help you 
present your Sales Appeal in a more interesting way. 


Samples of Line-O-Scribe signs with S. A. 
(Sales Appeal) together with full information on 
Line-O-Scribe machines will be sent free on request. 














The MORGAN Co. |... producers of Line-O-Scribe sign machines and supplies. ( DISPLAY CONVENTION 


J x .- Dept. DW-1 © 3984 Avondale Avenue @ Chicago 41, Illinois Spaces 58, 59, 60, 61, 62 ) 
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METAL LEGS 


Exclusive National Distributor 





DECORATIVE PAPERS 
Tinsel Cloths By 
David & Michael Sloan, Inc. 


‘Exclusive Midwest Distributor 


KK 


See the largest and finest line of Fall and 








Christmas papers and Tinsel Cloths 


"Scatrern Flakes * 


"Exclusive Midwest Sales Agents 





The finest flooring material ot the lowest prices. 
All colors and combinations available for im 
mediate delivery 


BERRY BRANCHES 


*Exclusive Midwest Distributor 





Selected branches with colored berry beads 
attached. All colors available, and berry beads 
gvoranteed not to fall off 


Mist Our SAOWrOOMS... 


Op en House 


JUNE 23-27 


REFRESHMENTS SERVED AT ALL HOURS... 
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HARLAN 








2’2 BLOCKS FROM 
THE MORRISON HOTEL 


MR. JOBBER: 
To those in the *Midwest who have not 


received our latest catalogs, please 
come in or write for them. 


HARLAN INDUSTRIES 


30 N. WELLS ST. * CHICAGO, ILL. 





Lispley Men..: 


EE OUR OUTSTANDING CHRISTMAS DISPLAYS 


Visyt Qur SAOWYOOME... 


* MIDWEST: 


ILLINOIS — INDIANA — IOWA — WISCONSIN — MISSOURI 
MICHIGAN — MINNESOTA — KENTUCKY 


DISPLAY WORLD 





the law of the asphalt jungle 


Fifty million automobiles stampeding to shopping 
centers and department stores, to discount houses 
and specialty shops! 





Thousands of eyes critically appraise your display — fasten on 
any imperfection, any hint of shabbiness. In today's fashion 
world nothing less than perfection will do. Survival of the 
fittest is the law of the asphalt jungle. And the fittest is 
determined by the best presentation of a good product. 
Your manikins —your first salesmen — must look their smartest 


for maximum sales and profits. 


No other manikin refinisher can equal Madisonia's nation-wide 


experience in styling, workmanship, service and economy. 


the man who needs manikin refinishing is already paying for it 


SEE US—BOOTHS 67-68 


HOTEL MORRISON, CHICAGU + JUNE 23-27 
OR CONTACT OUR NEAREST FACTORY 


MADISONIA MANIKINS INC. 


AMERICA’S LARGEST MANIKIN REFINISHERS AND WIG STYLISTS 


_ 152 W. 25th St. _ 11 S. Desplaines _ 3007 Canton St. 
NEW YORK: circisen 3-1550 CHICAGO: nea pborn 2-6818 DALLAS: = siverside 7-1937 


JUNE, 1957 
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USED BY THE LEADING MANNEQUIN MANUFACTURERS 
_. DISPLAY JOBBERS... MANNEQUIN REFINISHERS. 
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4 JUNE NADI SHOW 
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| HOTEL MORRISON 2 
CHICAGO : 


ROOM 594 
‘< 


MIL CORSILLO 
) 1 } ( | hs JU V___1343 North La Brea, Hollywood, Calif. 


Originator of the Munneguin Wig United States Patent No. 2,661,749 
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June 23 to 27 ) 


Parlor C and D, Ist floor 


open house from June /st 





the GRENEKER COLD. VISUAL mse. displays, inc. 


991 SIXTH AVENUE + BT. 36th & 37th STS.+/IN THE HEART OF NEW YORK CITY + CHickering 4-7165 
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Wou are cordially tneited 
fo see tt... 


at the Venetian Room, Hotel Morrison, 
Chicago during N. A. D. |. Market Week, 
June 23-27 


and also 


at our air-conditioned Showrooms, 
241 West 23rd Street, New York, 
starting June 10 


Allied Display Materials, Inc. 


sere, trer 11 
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Nativities 

_ Christmas in Many Lands 
Santas Work Shops 
Famous Christmas Parties 
Christmas Circus 

Snow People 


Christmas is a Family Affair 








EVERY ONE IS INVITED TO Sieeitullamhy 


TO SEE A WONDEROUS SHOW 





A complete new line of Imports 
Christmas Fantasies 

Plus—a complete new 
presentation of Interiors 

for Ledges, Cases, Spot areas. 
Seasonal Foliages 


Crystal Forest 





See You All at the 


CHRISTMAS 
MARKET WEEK 


June 23 to 27 
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A and B Salons 


(First Floor) 
Morrison Hotel 


Earl W. Gasthoff Company 
DANVILLE, ILLINOIS 
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GARDEN 






SEE US AT MARKET WEEK... 


June 23-27, Hotel Morrison, Booth 7, Ist Floor 


... for our complete line of Decorator's screens. 


Photographs, descriptions and prices furnished upon request. 


GALAXY 


No. 3002 BRITTANY traditional 
Provincial lines in solid wild cherry 
rubbed with white inset with 
cane patterned pertorated metal 
in gleaming brass plate lower 
center panel is removable each 
panel 36° wide « 96° high 

No. 3003 GALAXY maple and 


wainut in a checkterboord pattern 


. cut and sectioned in an ryth 


mic line each section is at 
tached with brass terruled pins 
brass ball sunburst decor each 
panel is 24° wide « 96° high 

No. 3000 GARDEN white arch 
way screen arch has black flat 
metal scroll decor with brass ball 
trim . lower section has gracetul 
urn design in flat metal with brass 
finial trim each panel 36 wide 
x 96° high 

No. 3001 GOTHIC this solid 


wainut screen is inspired by the 
gothic arch the outer and inner 
frames are held together with brass 
pins and brass balls lower se 
tion has unique vertic al louvers 
each panel 24 wide « 96 high 
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*K Seren-dip’i-ty ... is an art; the art of finding valuable 
and agreeable things not sought for. Serendipity is a word 
coined by Horace Walpole over 100 years ago, in allusion to 
a tale, “The Three Princes of Serendip” (from Ceylon), 
who in their travels were always discovering by chance or 


sagacity, valuable and agreeable things they did not seek! 


You will discover many valuable, exciting, and agreeable Christmas 
Promotions at the Bliss Display Exhibit, Space #2, Grand Ballroom, 


Hotel Morrison in Chicago, during the N.A.D.I. June Market Week. 


SES eee ee Se aeeneh o eel @ Gamer. 
37-21 32nd St., Long Island City |, N. Y. @ EXeter 2-3890 











With the utmost sincerity we want to 
express our gratitude to the displaymen of America 
who have been responsible for our continued 
growth, which has made necessary a 
substantial addition to our manufacturing facilities. 
With this new modern addition, just com 
pleted, we now have 30,000 square feet of 
production space devoted exclusively to the manu- 

facture of display decorations in every media. 


At this time we have anticipated 
your fall and Christmas display requirements 
with the largest and most complete line we have 
ever offered. Here you will find new 
display ideas, expertly produced, to help 
you make these impending selling seasons the 
biggest ever for your stores. 


david hamberger, «. 


136 WEST 31st ST. 
NEW YORK CITY | 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


... to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
Endorsed by the country's help toward steady improvement and pertection in his work. 

For the experienced and professional displayman it is rich in 

display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
a draws freely on his wide experience to explain each facet of 

retail display and shows by photographs and sketches the 

PRICE POSTPAID practical application of display techniques for modern displays 


that sell. Display problems and their solutions are explained in 





















IAT/LO BISPLAY 


foremost display directors. 


Immediate Delivery! detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
PARTIAL LIST OF CONTENTS partial list of contents and you will realize that this is a book 
Training for Display Work Variations on a Basic Idea you MUST have. Its value to you cannot be measured by its 
Recipe tor a Displayman The Display Calendar reasonable cost. 
Common Errors in Display Layout of Merchandise ' 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows Order Your Copy NOW! 
Abstract Art in Display The Store Front (SFC SP SOS SSS SSS SS SSS SSBB eee ane = 
Technique of Painting Interior Display § DISPLAY WORLD. Cincinnati 1. Ohio 
Tec hnique of Enlarging Expositions and Trade Fairs - [] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
Eye Catchers Decorations on the Store Front ‘ ' 
which $10.00 is enclosed. 
Paper Sculpture The Flower in Display i 
Display Materials Color ; |] Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache Paints. Binders and Thinners ; extend my subscription to DISPLAY WORLD for one year, for 
Balance and Symmetry in Display Lettering and Display Signs ' which $14.00 is enclosed, a cash saving of $1.00. (Al! foreign 
Line and Form in Display Lighting : combination orders, except Canada, $1.00 additional.) 
Principles of Contrast Animation in Display ' 
How to Master the Space Problem Figure Draping ; NAME 
Preparatory Work Display Fixtures ‘ 
The Window Plan Economy and Good Housekeeping @ STREET. ... 11... e cece cece cere e ene eeeeeeeererennnaes 
Birth of a Show Window The Workshop : 
Display on a Small Budget Windows of the World s CITY ZONE STATE 
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BRUNN & BERTHEIM BRUNN & BERTHUEIM 
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Presenting an On display at 
unusual and exclusive NADI Market Week. 
collection of ) Chicago, June 23-27 
Christmas Displays, : and in our 

Units, Novelties ae 1 New York Showrooms 
and Accessories. bi Pe after June |. 





BROUNN & BERTHEIM 


KIANM LUA Y ANIME 


BRUNN & BERTHEIM ¢ 1200 Broadway, New York City 1 


JUNE, 1957 














THE OUTSTANDING LINE OF |||yminated Plastic Outdoor 


Mnigtmas DECORATIONS 
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The ever popular GENERAL Christmas decorating 

units, for streets and all outdoor and indoor displays 
Double faced, of two rigid translucent halves, moulded 

in high relief of Tenite Butyrate plastic. Finished in bright 
permanent colors, assembled with aluminum frames and 


’ ‘ hanger arm. Complete with lamps and cord, ready to hang 
Td 





he ingle face Keonomy line is made especially for exterior or 
interior store display, and home or lawn use The same colorful designs, 
moulded of high impact styron, single face, completely assembled with 
lamps, cord and tempered hardboard back, ready to hang 


> “o 
a 


it 2. oe 


ae 


4 








fi i] 





Sol a CANDLE TOY SOLDIER 
(,P39-14 Double Face GP144-2 12 ft. high GPRD Q ft. high 
39 in. dia a ee Double Face $97.50 Double Face $85.00 
(GP290S Kconomy (;P144 12 ft. high GPROS ft. high | 
Single Face $25.00 Economy Single Economy Single 
\ > yr a neal ~ Face $75.00 = Face |... $47.50 | 
30 in, dia $31.00 GP95 8 ft. high GP4D 4 ft. high | 
(,P300S8 Kconomys Double Face $75.00 Double Face $36.00 | 
Single Face S16.50 GP950S Economy GP40S 4ft. high : 
Single Face 347.25 Economy Single 
lace $20.00 
CHOIR SINGER—6 in. high 
(;P-69 Double bkace $86.00 
GP-690S Economy Single Face. $44.00 


ue 





ee 


ROOF TOP SANTA 52 in. high 


LAT ‘ y ts : -m « oar ; : is , - 
he ao rH w -_ oe — GIANT SANTA 64 in. high GP515 Double Face $58.00 
GP4708- Eec cia Shen ; Fa $58.50 GP635 Double Face $69.00 GP500S Economy Single 

“co _ rie Face 3o8. — > = ‘ + “ace ~ 
' Ms ‘CONOMY Ing act pOew (;P640S Kconomy Single ace $30.00 Face $25.00 
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SANTA IN SLEIGH 51 in. long 


GP51 Double Face $53.50 
GP510S Economy Single 
Face 827.75 





HOLLY WREATH 5 different Cen 
ter Designs available—29 in. dia. 
GI39-14 Double Face $53.50 
GPS90S Economy Single Face $25.00 





SANTA BOOT—70 in. high. 


GP70 Double Face $86.00 
GP700S Economy 
Single Face $45.00 


GENERAL PLASTICS CORPORATION 





REINDEER 52 in. long 


(GP52 Double Face $50.00 
(P5208 Kconom\ Single 
lace $27.75 





RED BOW—42 in. high. 


GP33D Double Face $42.00 
GP330S Economy 
Single Face $21.75 


LANTERN 30 in. tall 
(ZP30-24 Double 
lace $27.75 
GP303S Economy 
Kingle Face $13.00 


BELL & BOW 
2% in. high 
(;P28-28 Double 
hace $27.75 
(GV?280 Keonomy 
Single Face 13.00 


at 


1100 NORTH WASHINGTON STREET 


MARION, 


JUNE, 1957 


INDIANA 














CANDY CANE 
(;1°96 & ft. long 


Double kace $91.50 
GP960S & ft. Economy 

Single Face $548.50 
(GP49 50 in long 

Double kace S41..50 
GP490S EKEeonomy, 

Single kace $20.50 





CHRISTMAS TREE with twinkling 
lightae—72 in. high 


(,1°72-2 Double Face a97.50 
(,P72 Single ace $75.00 





Items shown here are only part of 
our large complete line of Christ 
mas decorating maternal, including 
lanterns, bell ball tar treet 
signs, natural and metalhe gas 
lands, light socket stringers, et 
All illustrated and described in 


i) page Catalog No. 57 
Dulletin No. 659 
Bulletin No. 645-6R 


Send for Your Free Copies Today! 
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STAPLES-SMITH is presenting the Fabulous, Famous, 


Fantastic Fairy Tale Floats that were designed and executed by US 
for Macy's 34th Street Windows this past Christmas, 1956. 


This window idea can be adapted for ledges and outdoor use as well. 


These are Fairy Tales and, of course, as any child knows there are dozens 
more to add, if needed. 


Rumplestiltskin 


Emperor's Clothes 


Tom Thumb 


Emperor's Nightingale 
Puss in Boots 


Princess and the Pea 


Blue Bird 
Aladdin 


Cinderella 


Sleeping Beauty 


Beauty and the Beast 
The Wizard of Oz 


Red Riding Hood 


Peter Pan 


Jack in the Beanstalk 


Pied Piper 


Hansel and Gretel 
Snow Queen 


Nutcracker Suite 


Snow White 















We will be at the 

Morrison Hotel from 

June 23-27, rooms 524, 526 
and full of ideas, talent and 
performance, which means: 

A. ...as always, meeting your 
deadline. B. . . . and naturally 


this means shipping on time 


Call write or send carvier pigeon to STAPLES-SMITH, INC. 44 East S3rd Street, New York 22, N.Y. Eldorado 5-2577 
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INVITES YOU TO SEE THE... 


1957 


NEWEST in vispray rasnics 
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NEWEST IN DISPLAY PAPERS 


NEWEST IN DISPLAY ACCESSORIES AND IMPORTS 


CHRISTMAS MARKET WEEK 
HOTEL MORRISON 
Constitution Room, Ist Floor 
Booths 27, 28, 53 and 54 


JUNE 23-—JUNE 27 


maharam FABRIC CORPORATION 


NEW YORK: 130 WEST 46th STREET 
CHICAGO: 115 SO. WABASH (WURLITZER BLDG.) 
LOS ANGELES: 1113 50. LOS ANGELES STREET 




















Complete interiors . . . custom made for you 
.. . to fit YOUR BUDGET 


Decorative Plant Corp. 


First with the Newest for over Sixty years. 
136 West 24th Street, New York, N. Y. 
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Display At Its Finest 


When in New York there is one spot you cannot 
afford to miss . . . display's largest showrooms where 


new ideas are myriad... you are always welcome. 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street, New York 11, N. Y. @e CHelsea 3-3540 











SUNS, 1937 

























SEE OUR NEW 


















1957 
FALL and CHRISTMAS 


LINE 


at 


JUNE MARKET WEEK 


June 23-27 
Morrison Hotel, Chicago 
Booths 142-143-144-145 
Third Floor 











Corobuff Division 


Frank M. Sayford Co. 


50 Washington St. 


Brooklyn 1, N. Y. 
DON MILLER, Director 
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Quatity 




























The Standard of 


CORRUGATED 
DISPLAY MATERIALS 


Since 


1931 
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so...tie up with Austen! 


June Ist: Opening of our enlarged, 
air cooled New York showrooms, 
133 West 19th Street. 


J une 23r d ; NADI Market Week, Chicago. 


SURE, 1937 
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By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your iunen’s wear displays. By following ite 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES — 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 postpaw 


Now Ready For Immediate Delivery 


MEN'S WEAR 


mens wear apparel professionally and expertly 


IGGING and FORMING 
Men's Wear for Display 


HOW 10 get top 








DISPLAYS! 


new book shows you how to rig and form 








COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knit with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-ide view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


(J) Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 

closed, a cash saving of $1.00. (All foreign combination 

orders, except Canada, $1.00 additional.) 


NAME 
STREET 
CITY ZONE STATE 


Se ee eee eee eee eens 








28 


DISPLAY WORLD 




















DISPLAYS, IN 


Booths 


121 - 122 


THIRD FLOOR 


Morrison Hotel 


Chicago 


g 
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N.A.D.1. MARKET WEEK, JUNE 23-27 


13 West 56 Street. New York 19,N. Y. 






















For quite some time now I have heard little or nothing on the 
subject of the displayman versus the advertising department. It hasn't 
been too many years ago when convention speakers from the ranks of 
display had one favorite topic -- the way the advertising department 
got all the breaks and credit, and the way the display department always 
was the red-headed step-child of the entire store organization. 


Pointing up this change is the fact that down in 5t. Louis the 
other evening Jack Chord, display director of Stix, Baer & Fuller, spoke 
on the subject of coordination between the display and advertising 
departments before a group composed of members of the Women's Adver- 
tising Club, the Men's Advertising Club, and the St. Louis Display 
Guild. 


I think the comparative silence on the negative side of this 
subject is a good sign and that it can be taken to mean that in more 
and more stores during the past ten years there has developed a better 
cooperation between the two promotion divisions and a smoother coordina- 
tion of their joint efforts. I think, too, that displaymen are becom- 
ing more articulate in their relations with top management. A decade 
ago the display manager who could present a good case for display in 
management meetings was comparatively rare. That situation at least 
has changed a great deal for the better as displaymen learned that they 
must think in terms of merchandising instead of solely of the mechanics 
of display and the operation of their own department. Perhaps it is 
this broader viewpoint which has contributed to the closer cooperation 
between display and advertising. Also the favorable publicity which 
display has received during these years has added materially to its 
prestige and standing in the eyes of the advertising man and of manage- 
ment. 


The change is certainly one for the better for all concerned... 


And this brings to mind the fact that a comparable number of 
years ago the nervous breakdown seemed to be the “trade disease" of the 
display manager -- something else which has become more rarely reported. 
Could there be some connection between this and the above? I wonder... 


Continuing this comparison between conditions of ten or fifteen 
years ago and the present, there 1s one situation which has not changed 
a particle and probably never will. That is the need for good display 
salesmen. Practically every display manufacturer I call on has the same 
problem, and so far as I| know there is no solution... 


Each month we publish under the title "Coming Up!" a short list 
of the chief promotional events scheduled for the next several months. 
Practically all of these affairs are sponsored by some national organi- 
zation, many of them making available display material of one sort or 
another. While we are glad to furnish the names and addresses of such 
sponsors on request, if you want your own complete list of all special 
promotions for the entire year you can obtain a booklet giving them in 
detail. It is published at fifty cents a copy by the Domestic Distribu- 
tion Department, Chamber of Commerce of the (Please turn to page 94) 





NOW! 


AUTOMA Tic EVERY STORE can have “on the spot” signing with the 


PRINTASIGN PORTABLE Display-Typer. 


SIGNING EVERY STORE can print from pin tickets to window readers 
automatically. 


EVERY STORE can have additional type faces for as little as 


10% of former costs. 


EVERY STORE, with 600% faster PRINTASIGN, can save 


..- OW available valuable time and reduced signing expense. 
to every store EVERY STORE can be assured that ever) Sign is a selling sign 


no more copy cutting. 














(no messy, inky fingers! ) 












EVERY STORE will say “We can’t do without this.”’ 
EVERY STORE can afford the new PRINTASIGN automatic’ 


x 
NADI 
a Market Week 
i Space 148-151 
3rd Floor 
Exhibit Hall 


portable automatic sign-writer 
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LASH ON | 
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PRINTASIGN 
MACHINE 
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Featherlight 


comme eee a eee 


Interchangeable 





¢ vnold Printa ivn € ONMIpay YAS San fernando Road Pia wna. Calis 


Type 


( artridges HM hat (di the sicew id Pildasive Portabl 1); Play / feel do f 


Vane 
Sfore Narn 
Addre ) 


Rush this coupon today 


C ith Jone Slate 
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By JOHN F. BOWMAN, Managing Director 
National Association of Display Industries 


ere tiie membet vill OCcCUpy ample 
roon and parlor Space on the first 
econd, and third floors will be in ballrooms 
parlors and a large exhibit hall, plus the 
( cnstitutiol hRoom \itogether thie total 
reservatiol lor exhibit space amounts to 
more than 70,000 square teet and exceeds 
any previous Market Week set-up by about 
lO000 square teet [he total of exhibitors 
more than 115) exceeds any previous Mars 
ket Weel Viti the exception of thre lune. 
194%, event when 121 members had space 

i} rie member Continue to make 
ipplication during May as they have in the 
mast, the number ot exhibitors may well ex 
ceed the figure ot 194% \t the time this 1 
ritte! 17 ot the I} plu members re 
questing space have either received definite 
and conhirmed assignments or have been 
notihed as te pace avatlable trom which 
to make turther election 

In addition to the major exhibit at the 
Morrison there will be many showings by 








(hicago members in their own showrooms 
fransportation trom the hotel will be pro 
vided and most loading tor Chicago show 
rooms will be scheduled trom the Madison 
street entrance (| CARO members im) pen 
eral, will have token exhibits at the Morrt 
son to provide intormation on scheduled 


transportation and data on the 


f ¢ neral show 


mg mm their own premise Some Chicago 
members will have complete line at the 
exhibits in the Morrison hotel 

( redit tor the largest single reservation at 
the June Market Week goes t Brunn & 
Bertheim, whose space in the Constitution 
Room exceeds 2500) “Quatre treet and repre 
sents the third largest individual space re 


—Familiar Chicago scenes: above, the famous 
sky-line and the old water tower which marks 
the northern limits of the great Chicago fire. 
. On 


the opposite page is a view of the crowded 


The Museum of Science is at the left 


Oak street beach and the renowned Museum 
of Art— 
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quest in the history of the NADI Next tomers in applying tor accommodation Lin Ww. | Stensgaard W Assoc S11 


i ‘ Netci! Crate 
large st spaces will probably be The Greneket and have organized aA small gt li] im all Vestri \rt A\its ' PED} peATT 
{ orporation, \usten Lisplays, tit , karl \\ single general area where non-competitive | e abovwe ll be ow bits at thy \bor 
Gasthotf Company, Garrison-Wagner Com lines are, as tar as possible, to be presented no or as notified by the members to thes 
pany, Allied Display Materials, Inc.. The | \ good example will be the Cotillion Root puest 
( Narrot Company ti and 1) {, Wil Cot} thre MieZZ7aAliinie vher sCcVCT member iT | Ca al CV I t evel 
liams, Inc., which are not listed in ordes grouped tor the convenience t the jobber her of the NADI] iS res ’ ti 
but represent members with more than 1,500 and where local representative can bring 7 thi 
square teet of exhibit space their customers tor a comprelh ve i the da 
Majority of lines to be shown at the Mar ing of lines they may want to see togethe ( dri thy, , ' \Mlarket Wee 
ket Week will cover presentations for th lhe NADI has cancelled pla lor a ne s ne of | Net le 
Christmas season, but a good representation special entertainment ponsores by ft ; ' nia ) r | 
will be available tor tall and hack-to-s« hool association suc] “us tive buffet-receptto thi braclent ,; h Dare, , , Ty 
and special holiday units will be on display Which has been a part of the last. thre Res rh. aiid , of. | 
Manutacturers and distributors are planning lune Market Weel Pressure trom mi : fae ; 
complete COVCTARE Or secason and spree lal ber te provide their ow! rece pttor prt aoe | | 
sales events up t and including the require ed this move on. thr part ot the NADI rk oo f 
ments tor January sales events in 1958 \t the present writing, the 1 NAD tori | 
Buvers wall find complete presentations of member have wmdicated that they | ; hone | | 8 
decoratives, novelties. fixture mannequin vide local program during ft ra | ’ Phas 
store decor, post and ledge units. imports hours: Cook & Meter, In 1d. Cy. Woalliay edare esl , , 4 
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ornament mechanical and animated Vill 
dow and anterior display background 
fabrics, papers, flooring pecial promotion 
and a host ot idea lor customer attracts 
Hard selling unit vill probably predon 
nate ince the 1957 seasons wall be relative 
shorter than as the case im 1956 (re -te 
a-city unit vill be a teature of the large 
manutacturets as has been the case at pro 
vious Market Weel | hese ill be bles 
ed if i complete i! 1 ! pia 
are adaptable to multiple unit ’ Ca 
basis with some chang that individua 
store 11] t have the me a Carance 
att i ere ( inwve av ' ‘ , 
cessories, fixtures, et 

ly penera buyer f f if ‘ 
«> displa materia ! ! t¢ i 
Wel rn line ! US i! 
Custol rae aT ole i] t 1 
lO per cent bor thy ime re i Al 
arn hye rie " cy i t al 
MCcrease iY f if ’ ( 
cost ha also mes ! re 
‘ f ' i 4 ' 7 ? ’? a 
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bank of windo alone kitth avenue vhich 


vere Wm vie of strollers admiring the laste 
hloon Cro the street im Rockefeller Plaza 
Black, Starr & G,orham twined great vine 
7) isteria through the vindoyv Kussel 
ed ban! f{ gay tulip vith more tulips 
paimited (jl a backdrop A though thie garden 
extended tor a vast distance 


B. Altman placed window boxes with masses 
QT bloom i precarit (ot) thre Vice ledge s ou} rele 


the windows along the avenue. and young wil 


low tre vere set at the outside end of each 
L hye ci play Vere iT} keeping with the 
exciting exterior treatment Manv of thes 


Tom). bloomed vith Howe! and there Were Tal 
Mar too many ¢ «cellent windows to write if 


them all lf iF heen a hard choice to s lect 


Hown here 

ly » number not pictured there vere hand 
nvolving wate gone a real 
istic ral ettinyz for ramcoat at Saks-bifth 
\venue, where Mr. Callahan used a box hedge 


both i] Tat and out role thre vindoyv olAss. and 


had water falling from the top of the windoyv 
mito a black-lined trough just beyond the inside 
heady l het there were bubbly y yountaimis at 
Lord & lavilor at Blacl Starr & (Grorham 
iid tty hicest pectaculal ot all the 


Vol dertul Let Cini Waters display At Arnold 


{ «)! taalyle Where thy Vatet danced to must 
hehted from above by colored potheht which 
rotated to make ’ ymphony of color miove 
niet wnicl na TAL wmmed the rele i| 
! ectators ! | i | ture 


-Upper left, by Gene Moore, Tiffany's 
Upper center, by Gene Moore, Bonwit Teller 
.. « Upper right, by Henry Callahan, Saks 
Fifth Avenue ... At the left, by Louis Villela 
B. Altman's .. . (All photographs by courtesy 
of Virginia Roehl Studio, New York City) — 
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more ?t ere am fl 

C Dric the most intr displays had 

it I wra dotted with clover covering the 

Moot (gene Moore, the di play director tor 
Latta ised a pair of yracetul hands ] 


pended agamst a white telt backwall over a 


ite Chahine dish air hand hie lc thie halve 

of an eve shell being broken over the dish, 

md trom the shell trailed a diamond necklace 

\ diamond ring lav inthe pan. lose and blu 
heht washed the backwall 

econd window ot the Arie eric i 

viute paper mache rabbit vearing a blac 


frock coat, pulled a ruby and diamond necklac 


gut of ni tall black hat vhiaile im) othe Va 


near feet lay a pair ofl inatching earring 
( Not illustrated. ) 

I a clevet eries of windows at Bonwit 
feller, where Gene Moore also directs display 
nuge papel mache eve characte VOCTe the 
center props. Fach character portrayed a dit 
rerent ever concoction eve Benedict, coddled 


oy eyyv a la Russe, boiled egg, deviled egg, 
hirred egg, ham and egg, and egg fk lorentine 
| be Caption read Look viat Bonwit ha 
hatched everything beautiful for l aster 

Steps covered in Bonwit's lovely violet printed 


packaging paper were centered on a white felt 


covered Hoot lhe teatured egg person va 
rose atop H footed hex covered vith thy ame 
ormted papel and a label on the wie of it 
rave the character's name The box, or ped 
estal Va topped with a carpet of mo boyy 
tive bk lorentine eyy Poot example t hie white 
raced midividual Was garhecd mm" oo Florentine 
style costume of green velvet. A bouquet of 
blue beadwork flowers stood beside th pede etal 
ina goblet Down the teps from the goblet 
ft flowers lay a white tur stole Cift package 
ise tur f pa | 


—Directly above and at the upper right, by 

Paul Vogler, Lord & Taylor .. . Center, by 

George Fiehl, Tailored Woman .. . At the 
right, by John Liles, Franklin Simon— 
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ight seas trom various parts of 
the countrs acl na heen tested m9 actual 
lis and Pound productive 

lo lead off there 1s a display by |. Howard 


schneider, display director of The Crescent 























pokane ait as one of tw vindow 
devoted to ta Ol lor the hig! Chool set 
( Atine phere | tiie cla room i 
achieved by. the Ise t locket ind desk 
chat hold i type rites hoot and 
other ool supplie In keeping ithe thy 
— . . tall Cu n and tor a toucl of novelt Tri 
a , ; locke! ere | inted a ru et color rie 
Back ! WU ol the mannequins held pennants trom local 
viet | Disay 0K rami hig ind other carried typica 
9 ; : ~~ eee equipn t boot Live cla room \ glob 
food m ront of one heure 1 hae locket 
nm eacl Tie vere opened to she more 
ippare 
Back to school in story book fashion 
a tri Caption on thie howceard in. the 
econd display, | lom Comertord, display 
director, Lit Brother Philadelphia 
ipparel tor the childres is lLyrolean in 
iractet i | the valll irc’ trame il mad 
the hackgroune llustratiot i ecorate 
' ring ' is the border of 1 
Cal lhe bacl round thlustratiors i 1 a 
’ , thie ivy 
é te f tiny a Cpe i I 
boa ent al ston not me 
! ! ! i ture bia 
Mat a : sail : 
Mia tT] mber I ] 
ower , ‘ of f 4 
! ( I t ! | a 
, {1 ture () the latte 
c*T | i ifs | 


At the upper left, by J. Howard Schneider 
The Crescent, Spokane . . . Upper right, by 
Louis Vilimas, H. & S. Pogue Company, Cin 
cinnati . Center, by Tom Comerford, Lit 
Brothers, Philadelphic , At the left, by 
Harold McLaren, The Bon Marche, Seattle— 


36 DISPLAY WORLD 















G/ABELS 


a? te ff 
ined Me A 











In the tourth illustration on tl 


f eitiie 
pave 1s a display by Lom Vilimas, H. & 
Pogue Company, Cincinnati. In the bacl 
yround wa a tramewortk divided into 
quar ome ot which were covered wit! 
colored material to give it a Mondrian eftect 
Dramatic lighting threw hado of tl 
Irameyv r} (ot) t hie backg und { (ypu I 
seventeen magazine were on the floor (ry 
thie mall blackboard Aa il alvebra 
roblen 

In the next display \ in tiollandes 
(jimbel Philadelphia ise 1 ft mgulats 
ect t wallboard painted i brict 
patter te lmiulate thie lpper art t 
chool building and in tront of thi is ft 
neu otal \ paper ar ngure ring 
! chool bell i At ! f il ! 
! thet a tive logan (simbel rit 
the bell tor hback-t 

buliu teimberg 70 Dia qgirector Tol 
C1 Posto did the 4d it e toy 
r thi ify i | a cy | 

( cle ted to the store ve 
( at promot leatul lel 
i i r 1 ne | Cal 1 pa 
! ere ¢ iliere pear tree 
ite | | t | 

f ! ba i | i (re 
‘ i \! i? { ’ " }? f ( « f 
ha i i i f | i wi 

i! a0 | ba i | 

romot Props consisted of bool 
ane t A building b t ant i 
ole i 1] | ( ( MWiadie | 

ty 


} 
‘ ? | 
lander, made particultal tet ti! | tii 
‘ ' ; 
i.  ¢ ara 1g ? } i‘ a rig 


—Above, by A. van Hollander, Gimbels, Phila 
delphia . . . The display at the upper right 
was by Julius Steinberg, Filene's, Boston 
Center, by Emery Gregory, Preston Center 
branch of Neiman-Marcus Company, Dallas 
At the right, by A. van Hollander— 
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The railing of wooden or iron rods 
in the foreground serves as a decora- 
tive displayer for the summer dress 
fabric being presented. The light- 
house is painted in bright colors, 
matching the fabric. The mannequin 
can be clothed in the fabric shown, 
or in one of a slightly different pat- 
tern. Card copy appears on a cut- 
out reproduction of a small channel 
marker. 

















The figure in this travel window wears a 
fashionable travel dress, and displays hand- 
some luggage. The welcoming bellboys, 
porters, et al, are done in black wire out- 
line, as are the outline hotels affixed to the 
background. The contours of the mountains 
are painted. 


A pool in the country is represented by 


this setting, with water lily pads serving to 
display all the apparel and accessories a 
woman might wish to take along on a short 
vacation during the swimming season. The 
water is represented by bluish cellophane, 
or clear cellophane laid over blue seamless 
paper, and the flowers and pads are of 
papier mache. 
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This window for men's wear points up 
the fact that one is constantly under the 
critical observation of everyone he meets. 
The sun glasses and the lips of the lady 
may be formed of cardboard on the 
background of the window, but the coun- 
tours of the face, the hair, and the nose 
7 of will be better if drawn as shown. 





On this railway station platform three 
train conductors give the signal for the 
start of a colorful holiday trip. The dis- 
play is of colorful sport shirts and neckties. 
On the background are placed posters of 


well known holiday resorts. 








The angler and his sleeping dog in this 
display are made of relatively fine wire 
screening. The meadow is cut out of 
green-covered wallboard or plywood. 





The willow tree is of black wallboard, with 
branches of wire and leaves of green 
cellophane. Apparel for the outing is 


spread across the front of the window. ' wy 
- 
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the world the United States in 1957 at an 


inaugural ball: and a romantic expression 
about the value of pertumée The scenes de 

picted were as exact replicas as was made 
possible through extensive research. The 


craitsmanship in the figures and other neces 


ary props was magnificent. Ihe muinutest 
' ’ ’ ‘ 

detail was painstakingly included and the 
| : 

proportions and expressions of trie hgures 


vere consistently correct 


ore detailed description of tour win 
dow one thllustrated here may be ot 
interest. One showed a scene from 50 A. D 
vhere slaves ot the kmperor Nero were seen 
sprinkling pertume through the ceiling down 
onto dinner guests below lhe stage with 
the scene was bordered with an ornate trame 
and had tresh flowers surrounding it. In 
loreground wa simulated an ancient 
bool lt was open and on parchment paper, 
written in script, was historical intormation 
covering this period. An interesting high 
ligt noted here Was that “on one occasion 


Nero used more pertume than \rabia could 





1 hye econd an play depict Vasco cd 


First Signs Of Spring In Los Angeles 


By DICK JACHIM 
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(,ama discoverer of i nev ea route to 
India, presenting Kau Manuel ot Portugal 
f per md preciou Laotie 
tiie vear 1499 f cene tool piace 1) 
the pi la Castis it natural fl cl 
rrounding it and the book and = pertume 
mentions | , ere im the toreground 
The third display — first photograp! 





—At the upper left, by Lee Platt, J. W. Robin 

son Company-Downtown . . . Center, by Rich- 

ard Guhl, Saks-Fifth Avenue, Beverly Hills 

At the left, by Sy Krockover, The Broadway- 
Valley— 
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—At the right, by William Thornton, The 
Broadway-Crenshaw .. . Left center, by Mere- 


dith Rose, Coulter's . . . Right center, 


by 


Richard Guhl Below, by Barry Snider, 
The May Company-Crenshaw— 


showed ( Zal Nicholas | rece1lviny a Del 


lume mae 


tumer Rall 


] 


Csper ially cs) 


| 


hye 


q)T a Store 


fourth Was 


hom by the Dey 


a portion ot the interior 


I 


showing t he counters dec rate 
vith flowers and 


| 


lisplaying 


pet rurne 


theme was “The Romance of Perfume 

kach window displayed bottles of a dit 
ferent brand and the floral arrangements 
vere made by different florists 

\ musical approach harmonized well witl 
the summer evening tashions in the win 


dows at Saks-Fiitth Avenue in Beverly Hills 


Richard Guhl, the display director, chos: 


bass 


viol tor the instrument and angled it at 
+5 degrees in this series of three window 


\ mannequin dressed in canary yellov 





lhe promotion is a tie-in with Ptloliday 
Thiet Vat trie whic \.i ( ever hye higtit ites 


thy Plier ] ryfici «of thie Cayver ot thre enlarved 
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‘ trie ? i ‘ i] ? iv Teral 1} | ‘ } i 
| 1 1 yt trie ne and i 2. 
tiie ] trument | ! I ¢ lit j I i j 
| i ree 1 ( ( Ii ! | i 
{ i 
‘ i¢ ‘ i il ere (} ' | ’ if ‘ 
| ‘ ' 
| ye} tiie Oi \ timited quantil 
(jt ie if te i ‘ ' q°7 i e*s ‘ ’ 
ti ' i] ! ‘ ey i +} ‘ 
it)¢ ivy j rj {’ i | f 
traved the theme lu i te | el 
("| eile | q*] 
; ‘ | 
f i I] f pl ilif i I f i 
i ‘ i ‘ ‘Te K } ‘*T ‘ 
Play iiapvel trie i! | GF | i 
rene ijé ( placed ! ( c*? | iia 
qual different i i ! i 
vt | i dentitied | i re itil 
‘ | | { 
Capa f cl raAatipe ' I f } 
1 j , 
eq ¢ er | bholae Ay Mid’WaAaZilie Papel 
} bit , ’ ’ ’ 
t ek } t ! ‘ riyi f iif (if i¢it ‘ 
| 
‘>t li¢ i yreet Atie Zz tripe Cas 
py witl vite tassel covered the ale 
avairst A vhiite hackvground made 
louvered screet lee ream ii TEL 
table . Witt cTViliyz nm te | 1 atte! 
| j | j Poriy ’ 
completed ti prop used fl rea eu f 


desire a casual alt. 
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Adequate Storage Space Cuts Down 


hil. tamuliar labels thi Kaiglit cal virtues that reflect the 
ule | 1) bianadle \A “i miigtit uccesstul display 


Matagement ot a nm New York City offers a practica iemon 


department lhey are stration of thr 
bye hanas little ticl it} ‘ display not common virtues of 
epartment Vartioularly on ap “as 1 hye 


economic value ot adequate 
Creative executives space and the benefits of organizational and 
creative talent \dequate space is modestly 
creative ts yiven the credit line by John Liles, display 
relatively rare phenomenon director at the | 


display cdirectot who shows al working 
j adequate r balance of the practical and the 
cle li}) li there | perhay «i 


| store And also credit 
Saving of unnecessary time, 
practical | budget dollars Hlowever, 
display department at Franklin Simon stance that Mr Luile 


stole ti lyanich le vith care perhap because prace lamitation makes it thie 


and property ot a display depart practically mmpossible to be appen 
a robust ; . ! | hye a. the 

, thi leather ot his tancy at his finget 

adequate 


Upper left, four wood panels faced with the spacious drawer marked 
wallboard show four paintings for the back- Other big: drawet with a 
ground; they can be used separately, or re- nouncing the contents, caretully 
painted for new effects . . Upper right, the cy roping, tringe, ribbons, 
mvolved ; wallboard panel, covered with wood grain all protected 
line or tl paper, has three oval cut-out sections, later diately 
| changed to rectangles for a new look 
Lower left, open frames of brown paper 
covered with flocked paper give an interest- 


Coticrtiite al 


Irom st and ll wm 
AC CE sible lal 


loset space, with protective a aionyg 
le the double tiers ot drawer 4s} have 
ing effect; they roll up for space-saving dee} sh ves ae accommodate a s ward 

| storage . . . Lower right, small section con robe that would he t . owe 

PUGET ION struction is an advantage in the re-paintable queen shoes dyed isplay Gepart 


ana oft 4 ft lattice— ment Tt] every color ‘ t he rainh 


’ very 
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On Display Overhead 


pair 1s bought, not borrowed, by the display 
department and is as stylish as the covet 
of a tashion magazine. If toes sharpen 
their poimts or heels change their curve, 
anew shoe wardrobe is a new investment 
in tashion rightness for Franklin Simon 
mannequins And the “outmoded” shoes ar 
sold, net scrapped, to satisty less high stvle 
needs and show a “final return on the 
original investment kranklin Simon man 


host ry 


nequins present no hudget pre 

leg make-up 1s color coordinated in 
rent hosiery tints that taboo the hare 
look by skilltul application with a ho 


Actual 


selling hosiery h, 


IIs hosters Tashion 


stockings tailed to 


appcarance 


eir 


+) 


keep 11} 
camouflage s¢ 
mcmygly, at les 


( x pe lis¢ 


Franklin Simon mannequins go 


(91) and spend thei rile tire im) se 


tary confinement ot imdividual closets 


keep them sate trom harm and shut the 
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— China silk print, stretc hed ceiling-to floor in 
a main store window rolls up for easy storage 
used 


or shipment to a branch store: it is also 


as @Q soft hanging or drapery Frames oft 


yvorious shapes and decorative treatment give 


individual display to small items 
york fart ‘ ' , 7 
rhe i] , fart \ ' 
leading rit penera | ’ ’ 
TELLDEE a able ot Nrrpiil cre ‘ ‘ r} 
IThh helt Poche ti] | ' 
f I (Ae membet .: 3 i f 
ne] \ planned place i ! | 
rer tool vith chairs | nytort al 


| 


Wheel rac vil Tike (}] ‘ | ‘ ’ ' 


general Tice ireca bCC amt 
merchanadts it i DEL ié 
fashion checked wm tor 4d ba ’ t 
he checkes t | ret ' 
\ ract i flair tot rial i! 
\ ! bernie tit i é ! ima 
centra cl i 
brit) biel hice ‘ ' ' 
req ! i the Tyie ’ i 
ther bid ot nobody-| 
necaes 1 tht peciall cdl i i 
ive (anmiave that shel Tye ! i ! 
relative] active i] i i 
more trequently used typ 7 
became ibyect t Cohstant i i 
| bye paint ft | il 1! if i I | 
low) | keel if ‘ te) i i! ! i 
undet ‘ Pit asia i! erter ‘ 
Coot pra rig r tive itu 
and flowes hor autumn eave i i 
themun quick! md = ecohomica tra 
Porn Construction unit Hhial 
use, With a bonus of ftlexibilit they make 
their next appearance wu te 
and brane! tore midow hrequentl 
vith a skillful application i ia it 
they appear thie main fore rele 
again, completely disguised but basical thie 
amc Construction unit that ivi ferides 
their usetulne Vitrh mpbepiriy | fice 
cost because there a pla f ice te 
store them it¢ ithe cee i! 
By IRENE MILLER 
on grime, protected trom infiltration be Hoor space makes room tor centralized stor 
covering dust sheets lhis display depart age of construction unit with aisle bye 
ment doe its own refinishing of bust torm tween making it easy to react atic riherve 
but tull higures pet the tull treatment oft pre them without damage han ind pen ell 
fessional make-up and hair-dos that are pace around the torage area separate 
smartly alert to every overtone of tashion in yood prop ach as tree trun!) bya 
cosmetics and every change m= conffure loliage, and plant 
trends 1 bie only practi al ardstich rat l decorative metal displa feture , 
evaluating the cost oft adequate closet space housed in closet pace wpart rf ‘ 
lor mannequin is the measure of usetul lite metal fixture Fanta “1 ety et 
expectancy Mr. Liles creates both the pes props, trom cupids to cart er eat 
onality and identity of lranklin Tite toyether o1 helves is - ef 
mannequins made to order to embody the rea 
lorm of current tashion \s fashion change r ' 
‘ iwi ba] i bi} i j 
rorm, new thgure are created to take thet 
: ' ae i igh) printing mae 
piace hut the old mannequin hews pace for Hl the tool . the tra 
pamperes re — ut lett tive are t, vork at it 
dismembered And stored in a closet te bye 


trick display 


used tor 


and tool-the-eve «a 
fortions 
\nother fine accomplishmen 


, | | 
HiT) Sno adi piay department j pace Zz 


(enter of attracts tive i 
appropriately i lupe t ' 
yindo Attraction the hbackadr©re i 

| / ca fi? pad 


oS 





ISPLAY plays a major role in the 


remodeled downtown store of Filene's, 
Boston. Spots of display are higl 
lighted in the various departments, and the 
famous French Shops have a complete stag 
Both the French SI] Op and the ( rystal 
Beauty Salon were designed by Copeland, 
Novak & Israel. while the remodeling genet 
ally yas cle igned hy Robert (,ranberg, 
ead of store planning, and Julius Kk. Stein 
berg, the display director Distinctive sign 
ing idicates the individual departments, 
vith the signs placed high overhead, thus 


sty] ce spot each department 
from other locations on the selling 
| 


Hoot Fach sign is cleverly designed to win 


attention and to 


mal Tih if POSS 
easily 
encourage tratty imtoo its 


particular section 
. > 


iwo excellent example s of sign treatment 





. / 
New Decor For Filene’s, Boston 


By CLAIRE BROWN 


Aft those tor the toy section and loot the 


infants’ turniture department kor the toy 
ign, each letter ot the word “Toys eems to 
be carried alott by large simulated balloons 


which are actually cutouts placed on the 
upper wall where they can be spotted easily 
from the selling foot Inside the tov se 
tion, each division is clearly marked: minia 
ture doll baby dolls, sott dolls, et 

L hie wn tor the twntants turniture = de 


partment has vart-colored letters mounted 


on clevet Cut-out pane] \ cut-out teddy 
bear 1s placed nearby and bars turn. thi 
vall area into a imulated cape Beyond 


the cave 18 a pint Cut-out giratte placed As 


’ 


though looking into it \ fish mounted on 
the bars has the word “turniture’ applied 
to it mm cut-out letters {ries more thie 
wn is placed high so it can be seen trom 


\ ay play unit arranved “ul thre head OT 


lator makes good use ot an important 


» 


tratti pat lhe background wall 1 painted 





vith a blue-and-white cloud ettect lat 
black screening, with a scalloped edge, i 
used tor a Site it the top of the panel 
iid) cl triy breal | i| ifeca rite 
ertical 1 \ f inequil il 
ranypee I) aA Taise plattorm that covered 
1! i checkerboard de | ‘over the Mial 
equil ead Lt i aris hie lighted 
Candelabru \ all ibra eta ire patter 
tie il] panel 
pri if and ind he ¢ la iit a 
tiie trie ‘ i irtmnent poms l joe 
cific met nicl ise tresses brand name nid 
contribute I i eautitul ettiny . large 
curving anoramic, panel pamted ith a 
cloud effect and the brand names are spelled 
it upon at Beige colored dise-like elye 
Wn the pane ire ind (itlaAlls potlipg ted by 
| ried lamy iIspended trom the 


—At the top, identification of the toy depart- 

ment is by balloon shapes ... Center, oa 

display spot at the top of an escalator 

At the left, the entrance to the French Shops 

.. « (All photographs by courtesy of Retail 
Reporting Bureau, New York City) — 
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—At the right, a portion of the Beauty Salon 
. . . Center, the distinctive Surf Shop ... At 
the lower right, the Hi School Shop— 


| 


rods that support the discs and make a part 
of the panel unit. Furniture for the depart 
ment has been specially designed to make a 
lovely, luxurtous shop. In ftront ot th 
curving panel are curved settees. Hand 
some end-tables and fine lamps add to the 
decor. Not tar from the panel is a well 


, 


lighted wall case tor the display of sho 


' 
L hie entrance to the krenecl Shops 1s 
framed with glass panels which have gold 


1 
' 


trim [he complete stage, located in line 


| 


with the entrance. 18 used tof the presenta 


tion of tashion shows lhe floor of the de 
partment is carpeted Im prey ide wall Are 
blue lhe department is luxuriously ap 
pointed and = carrie high quality tashion 
merchandise, millinery, handbag costume 
jewelry, and accessor Antiqued murror: 


are used on columns and tor shadow-boxe: 
lust inside the entranceway, teminine hand 
forms project trom the walls of the “Bou 
tique- to show accessory items 
In the Crystal Beauty Salon panel 

pebble-grained glass are used to break up 
the wall section. The panels are embellished 
with designs of paper, mirror, and gem In 
the waiting and appomntment section, black 


| 


tramed sotas up! olstered in whuate ; and darl 


legged tables with white tops are arranged 


on a grey carpet lhe floor 1s tiled in white 
vinyl. Muted colors are used throughout 
thie alon, which 1s housed on the balcony 
oft the store Between the tables in the 
salon are panels of the pebbled gla em 
hellished with papel! and je wel designs. Mir 
rol placed over the tables give a Vari 
flattering gold-toned reflection Modern 
tvle, blue upholstered chairs are placed 
in tront otf each Special towel bin Aare 
built in behind the mirror walls lights ar 


flush wath the ceiling 
(omtortable plastic molded chairs are set 
m production line arrangement in the dryet 


section, and the hair dryers are permanently, 


| } | 
attached t<) thie hac lead ve \rnole ventila 
tion Comme Irom overhead vent Pane] 
enarate thy ection Praoy adjomineg dalCa 
rhe junior pown and uit nop Ha vyiatit 
] ' bys +] i , ? ’ ' i] 
plasth puttertinv qdecorating a curtau VAll 
j 
hed an pink-and ti tripe ip 
i | , ‘ | 
| i ? co] etre if¢ il {tj ' ‘ i { 
77 4 
; 1 hve Hoel ‘ i ate | ’ mt 
nequil ile ifranye 1 i! i! 
| rtt al i lice i : 
| if Itt | | Al i it | | if i 
] 
placed W local nit { )t ! rie ’ 
] ‘ ittire ‘ i¢ ‘ ? 
( (iT {| ()] la 
e} tte? Ava ! i 
17 ? ‘ { e*? ( int? ' ‘ 
hac] | ri | real rs j Via 
‘ fans ‘ “4 , , if 
7 ’ | 17 yf ‘ ‘ ; 
aT pete IT) 
1] \ ("iit | i f 
; i iti ‘* if , , 
t ‘ | ‘ ’ 
! 4 () i 
j i 
} " ‘ ‘ ; 
i j s* | ’ 
ro ‘ i , 
; ’ ’ ‘ , 
rr? “vat ‘ ‘ , ’ “al , 
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Chicago Area Displays Fashions 


re | ronallys 
custome! 
I Cape 
parakeet mm tl Or at Variou 
paint 
Dattodsl 
vhelming 


aud lice 


—All the displays pictured on this page are 
by Virginia Paxson, Marshall Field & Co.— 
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By RICHARD DAY 


From Head To Foot 


Vearily 


not thhustrated) 
Diese print 


r display | 
Customer comment Wa 
looking iron pump hence 
{ diye of bkield 
hopping tl 


wf feo}r tive 


Aanicient 
f) leet iv! 


found at bial 
and hought 


‘ari 
anal 


pump Va 


Hie! Vere required 


Pullip 


joe ( ral 
racture 


dar 


Mande! 


by Carl James 
by Joe Kries, Saks 
Ted Lees 


by Jack 


—At the upper left 
Upper right 


Lower lett by 


lower right 


Brothers 
Fifth Avenue 


Gilmore's, Oak Park 
Boghosse, Goldblatt's 
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Easily Adapted Ideas For The 
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Smaller Store By JIM KILEY 


(ON ] stores like to plan and install 
prestige type 


' | 
WIiThiOWs, especially 


where ladies’ fashions are concerned 


The first sketch illustrates a display in 
this category, one that can he installed 
easily at a very reasonable cost. Covet 
the window with a length ot seamless dis 


play paper on which your artist or local sign 
man has painted the giant dancing figure 
Be sure to select a sott pastel color tor botl 
the paper and the design, one which will 
complement the basic color of the app al 

Note the card holder that can be con 
structed out of scrap pieces of pine board 
and ply wood lhe sign COpy Can he 
to tie-in with the background art work t 
tell the tashion story 

liye catching art work painted on a paper 
hackground can be used as an effective di 
play medium tor all manner of settings 
Phe production and installation cost is usu 
ally considerably les than the average 
display that embodies props built of wood 
and the like [hey are ideal tor a definite 
change oft pace and if the designs are care 
fully selected and the art work well don 
they will attract the maximum of attention 

In this case, the giant blowup ot one ol 
the paintings of Toulouse-Lautrec is excep 
tionally appropriate 

\n alternative would be to use a lary 
silk-screened poster in vivid colors 

(1d) Build the traffic light prop out of 
plywood and a length of 2- by 4-inch lum 
ber and wire it so that a bulb socket can be 
installed back of the red lights lhe holes 
can be cut out of the plywood sides and then 
covered with red and green paper or glass 
Insert a small button flasher in the socket 
so that the red lights will flash on and off 
The sign copy tells the story [his flashing 
traffic light 
and the three brief words on the card will 


display will attract attention 


tell the story at a vlance 
(BK) Inside-lighted 
of the oldest prop 


shadow hoxes AtT¢ (otic 
used in display but they 


are always effective, especially in) windov 


setting 


In this CAs Cotie }s i] ed te leature 


display A Smart mannequin Vearinyvg a toun 


11 
ii 


dation garment lhe halt- and tull-round 


constructed easily tay (1ISTIAS 


hase . {Ati bye 


additional figure and yvarment 


| recently 


thie window hack ground covered with al deep 


aw this type ot display watl 


blue paper and the shadow-box painted in a 


Tié vertul ‘ ric'¢ ] a light 
powertul concealed tig 


pastel yreen, with 
tlluminating the mannequin mside the by 
very attractive adi play 


(( ) [he tdea ot tving up a window d 


| 
play Vill Current mapazine and new Papel 
advertising 1 an excellent one and | am 


surpri ed that de partment store do not plat 


In a recent Su i pape! | , , 
level ydiverty ement } thi, tras ‘ ‘ 
Ik 1 { tern { Witsal if reat ' 4 
| ( Pry Litis | KETC] tive 
actua irt rk teatures n the ad ¢ 

ind used on the center panel for a 

; Rial il) im | me! f , 
pe curt 1! la eet l wliboar ind the 
tacker ! ‘ ‘ ! “| / P Arie }? Yer , 
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mannequin dressed in a blue suit or di 
mm ront as shown. ale aA vervy evée-Cate 
display wall result 

[he lettering on the card ts al Ti 


Copy or that ww ec Ti] thie ad 


Custom Displays, Inc.., 
Establishes New Service 

“(Creative Designs International ' 
established as a division of C uston lisp: 
Inc., New Yor { ity to meet mirea 
requests hy chent that tiie anal 
complete interior design oft Iper-marl 
if has been ATLTIOUTICCG hy lraceyv \\ 
president 

(Custom Display va launched If 
more than a vear ag te pecial 
Cclusively in the design and manutacturs 
three-dimensional displays tors ipermal 


hHierbert Koss. executive Vice pre cient 


cle Sivti chiet WO head thie Meron, fuga 


ot the firm aid clhlent 
( omple té 


modernizations and CXpPallstor Atv 


thought it desirable to establis!| i Cpa4r. 


division tor thi 

ket threld wall 

SCTVICEeS 
“Custom Displays wall continue to de 


and manutacture three-dimensional displ: 


and exhibits exclusively ( reative iar iv 


International will design supermarket mt 
rors, display case fixture 


packapes trac mark ' and label 


Stuart To Handle 
Pontiac Display Material 

Ikrnest A 
lohn & Adams, Inc... B 


has announced thre appoimtment aT | K« 


lone . 


Stuart as director ot the sal aid section 
thie agency 
to handle the development, production 
purchasing of all promotion and dealet 
’ 


olay material tor the 


} 
ion and other agency client 
\ hative 
\ima college and later 
\rts on Pari 
hie na heen how ManAaAvct! lest i 
Motor Division Prior to that he Va 
motion 
Pontiac bie erved a 


| 
manaAvet a) ACC (it Alf 


More Space Taken 
By Garden City 


Increased pre 


Hollinger Displays 
In Bigger Quarters 


Hollinger |) “4 foontre 


miter}! gest bev rhe tae 


purpose co thre uper-m. 


understand ve offer ho 


al department recently torn 


Pontiac Mootor 1 )y 


lighting rixture 


president of MacManu 
loombfeld Hills, Muiel 


} 


i! 


; 
‘ ‘ 


. , 
ty] Michigan fuar©rt ittenaes 
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is VY 
Le 


DISPLAY! 
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lI) FIARPE KR. advertisinyv and sal lhis dynam wee torv led to a demand 






















tial manage it 36 ttlordes by Lilaisdell salesmen. at their general sales 


° tr ( hicavo. has this t ay ot the mecting tor a dozen replicas ot the display 
first displa to be circulated around the country 
barns Bae r display manages ise a Vi Kice report the size ot the dis 
Calculator 1 eck results on windo hye play as approximately 10 by 3 by 3 teet, 
desivt \ hie this display ot Blaisdell vit prop consisting ot chrome tands, 
Kienzo erases is mstalled in the Clarl yla helyve vite atin, and a center 
ind Was! tot tore it Was just a@ routine unit whiecl hov a hand in motion, hold 
hanpe l) the end of the week iat had mg one of the eraser Windows like this 
proved tar trom ordinary the store had are dreamed up almost daily under his dj 
registered no tewer than a thousand singl rection on a pecial ‘practice stage in his 
ales! tudio on the fitth floor of the Horder head 
During thy econd week another five quartet Its an ‘art, but with Jim it must 
yr Nore if | | gohe at a tite betore Day on oan ale on hit add ly machine 
trie Vinde fl rennioved on thre rigid ched Bir econd di play Vial a treasure chest 
ule Jum obseryve im) all eight Hordet tore theme developed by Wonald Zeeft, lacob 
4 
" 
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HELFT EURER 


POLIZEI 


Py at A 4 ‘s 
‘eZ *» : Piss 
, 7 ait, i 7 yy glenn: . 





ons, Ine Battle Creek, Muicl He con 
ment 
an Vr Constructed thi che ? (it cardboard 


2 a tails Nias 
Rete 


Stage 


and wood and covered it with plastets 


ie ee 
a are 












lor a rough texture painting it then in 
antique green and brow! Causing it to 
look like a vet ld chest We thet et it 
' | ; 
im oa mound ot crushed cork to simulate 
and \ hbereweled black arn protruded 
a 1? thy i ! olduy {’ Ti¢ cif T ‘ Tig ive 
‘ } ’ ’ 
tranad r peal iti ti-colored ewelry 
11 led cut , 7 é qc hye ’ mmdd covet tive r r} 
‘ ' { 
| I miusua tii Nnal agisplas | 
1 ittarad Kaul ] Jarmstadt (,ermal 
bf lt 1! we ' j tive na ry ’ 
al ivie ? 4 Inpe ? , ‘ ’ i 
i ’ ae 1! it” } ’ thi¢ | ‘YY ere? ’ i 
soe 
a Oca vil bles | | oral (l¢ ripy? i 
* ‘ 
=. clot ing ere } , + | , recive ‘ ‘ if 
l iu 
Wie C1 GAHAEAR AUCH (OM GES MILI BETES HimwEte GO OLR StLEt | 
‘VM BUPA IABRYRE OOS Ve RaeatcCuine unNete 2eAeu ATLY li¢ KT ‘ Tit il ' rig i! if (1 
SMeCMaI: ; 
MiiCHE MHOAHIM CHMITTECT GIt BRIP Oo teike Seas SnbEke 4605 contact the rroalice immediate fe .| 
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We l/l be there... 


| CHICAGO MARKET WEEK | 
June 23rd to June 27th 
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big showrooms 
filled with sparkling 
CHRISTMAS DISPLAY 
IDEAS # plus Fall 


and Back-to-School 
a 


ow FLOOR ee 
932-534 
ROOMS 936-538 


MORRISON HOTEL | 











OUR THIRTY-SEVENTH YEAR SERVING DISPLAY 




















ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 
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a ply ryan throughout the year as a vital part of the 
med im ; IT tore plans tor stimulating Fifth avenue 
ipulated in time to hopping 

lhe first periormance ol the display tol 


transparent bub the raising of the window curtain 


la { HNalipapin hy iberman and lial March master-o! 


and Coros “kres| ceremont for Revion’s “$54,000 Question 
of the main Below a display by J Howard 
shimmering Schneidets [he Crescent Spokane, in which 
make-up and See your West Wa the theme Swim 
vear was teatured in a natural outdoor 
Liber etting \ billboard-size natural color 

photograph of Mt. Shukson was he back 


ground, tramed in natural 
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Left: Tree and house in this attractive display 
were constructed of Upson Board. Right: Upson 


Board as free form panels feature this display. 


‘I find that wall board is a fine 
‘budget stretcher.’ It is not only versatile 


but Wot KS easily enough so as not to 
~ 
Upson Disploxy Boands need high priced carpentry work.” 
T. W. LEES 


Displa y Directo 
1/10” Easy curve: 3 16”, 1 4”, plain and striated in conventional wall board sizes Wm. Y 


wk 


UPSON 


(;ilmore & Sons 


3 8” for interior and exterior use—sizes up to 8’ by 20’ Oak Park, Illinois 


THE U PSON COMPANY, 4126 UPSBOWN POINT, LOCKPORT, N 
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Milton M. Goldstein, manager of 
the New York City office of Amer 
ican Fixture, Inc., has been pro 
moted to vice-president by the 
St. Louis firm. He has been with 

the company since 1949— 


—Vid Rosner is now director of 
sales promotion for Helft's, Beverly 
Hills, Calif. He will be in charge 
of display, advertising, publicity, 
and special events for the firm's 
three specialty shops. Vid formerly 
operated his own display consultant 
service in the area— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 











—Merle Ticknor has 

joined Garrison-Wagner 

Company, St. Louis, as 

executive assistant to 

Tom Hughes, president. 

Poy! Stephan at the “a | , 4 Pd Most recently with Olt. 

oft, display director of . | or , a oF » manns, Omaha. Ticknor 

Burdine's. West Polm a has been associated 

Beach, Fla receives a €. " ‘ with display in both the 

DISPLAY WORLD In vee i a monuroctering end sen 

ternational Display : i ; ‘ - - ing phases for the past 

Contest medal trom nee | 25 yoo 
Russell Jones. executive 
vice-president of the 


fir ry) 


—Norma Merrill has joined 
Brewster Stroud Company 
Chagrin Falls, Ohio, as dis 
play supervisor and home 
furnishings coordinator. She 
was formerly with Halle Bro 
thers, Cleveland, as home 
furnishings coordinator— 


Sixteen out of 21 Sears, Roebuck & Co. 
California Zone display managers, meeting 
in San Jose for the opening of the new 
Sears store in that city. The men will meet 
again soon for the opening of still another 
store in the zone, this one at Mountain 

View, Calif.— 
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, Hotel Morrison, 


June 23-27th. 


icago— 
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Make your trip to the N.A.D.L, § 








Darling’s beautiful Chicago Sho 
America’s most complete 


lection of 





of Adams and F 


ARLING 


CHICAGO 


222 W. Adams St. 


NEW YORK 


47 W. 34th St. 


LOS ANGELES 


1828 S. Flower St. 


Cameron-Mcindoo, Ltd., 91 Scarsdale Road, Don Mills, Ontario 
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Canada 
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(,erman displaymen seem to have a special knack tor the 

















tempting display of delicacies \ll the windows pictured here 
vere by various displaymen trom the Kauthot organization 
int fs,ermany 
Lpper lett, by H. Sittard, Darmstadt, teaturing cheeses and 
candies trom Holland. The Dutch girl was painted on wallboard 
and was a cutout Lhe displayers are in the torm ot paddle 
Directly above, by Jupp lhissen, Bonn lHiere round cheeses 


ave been given a humorous touch by the addition ot teatures, 


iTtis, lep and Lop hat made ot black cardboard leach holds 
aloit a card describing some teature otf the product 
l’pper lett center, a display by Hans Mansteld, Hagen im 
Westtalet lhe colored blowup ot a party scene tormed a pertect 
background tor the tood product ranging irom materials tos 
Cahaype to Sausage , pended vertically 
er leit center, another display by Hans Mansteld, in which 
i owing of cooking utensil Va combined with tood 
Lower lett, a display by Hans Burghardt, Dusseldort, teatur 
ig ut anche ne use aot ft bye 1} yave interest to the 
i rhe 1 a Lute landscape tormu the background, the 
ther hbeme the cut-out head a een iam the lett of the vindow 
Chine if evel is the use of electric lamps in the 
rm of inverted tulips protruding trom the ceiling 


loirect \ helow al 71 Die‘ hy b te 1TiZ rrenst { ologne Nippe 


lhe ar and hand ot a wattes upported the large platter 

crowded with delicacies ranging trom hams to champagne N ote 

= = the large knife and tor} Smaller hands throughout the window 
: ~~ * wirted tic) viclt a | ci olay ()7 heverave 
—_ u 1 gnc lu | 


1 + Pye 
Fy de at : 
oo . A 
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We are bringing to Chicago 


for your approval the 

most complete line of 
display units and seasonal 
promotions that we have 


ever presented. 


Our designers will be on 
hand for consultation 
with you. This is a ZARIA 
SERVICE that we want 
you to know and use. 


HOTEL MORRISON 
THIRD FLOOR, 40/43 and 54/57 


DISPLAYS 


434 SIXTH AVENUE, NEW YORK 11, N.Y., Algonquin 4-3200 


JUNE, 1957 








/) until you've tried 
PACE art poster board! 


Crescent is better all Crescent 
poster board is made of long, healthy 
fibers, laminated under controlled 
moimture conditions to give you the 
sturdiest board ever. Look to Crescent 
too, for the widest possible range of 


poster colors, guaranteed fadeproof 


Send for free samples today, to 


CHICAGO CARDBOARD CO. 
1240 N. Homan Ave., Chicago 51, Ill. 
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RECORD MARKET WEEK SEEN 


oOntinued tri Lh page | 


der her talented and experienced direction 


\nother leature ot the Market W eek will 


be a conducted tour of new shopping 
centers in the Chicago area lhis 3 ched 
tiled for Thursday, June 23, and will con 
ist of thre eparate unit one going to 
the northern ection one to the vestern 
ection, and one to the southern section 
of the suburban area. Registration will be 
at the main NADI ade k or the N ADI othce 
at the Morrison | hie N\ AD] will provide 


transportation for all who register and ar 
rangements will be made tor luncheon at a 
nominal cost. kull details will be posted at 
the registration desk and wall appear in the 
Market Wee Directory 

fhe Directory will also include a cross 
indexed listing of members and their prod 
uct hor the Convenience ot buyers I his 
vill cover all basic ttems and some ot the 
pecial material and, as tar as possible, 
vill provide information as to specific items 
vhich may be required tor custom orders 
carce material and uch other units as 
NADI member may care to list 

()t particular interest to NADI members 
and their representatives is the schedule tor 
| removal of exhibits. As 


rativemetf have been made with the Morr 


the mstallation ans 


on to have exhibit materials received on 
and atter Monday lugar l/ at the hotel] 
\ pecial ct lip V4] al ‘> bye mace with thie 


Kailway | Kpre and A lixpre 
to accept at the On Hand” department 


ALRCTICICS 


any earlier shipments tor delivery to the 
hotel ti pecitye (late Members Vho will 
titilize truch rail and /o other lreight 


methods will be advised of special dates and 


hours during which thei upments will be 


cheduled tor deliver 

\s noted in the original announcement ot 
the Market Weel ent to all NADI member 
clate tor exhibit installation Are l hour 


| | | | lone 
fii’ barrie A) all (ji \ atid) Ee Veniiiey ri¢ia\ 





——7_— 
- 


eee: = < t : 
ba? Tyr f 


lune 21, all day and evening; Saturday, Jun 


3, all day and evening 


For members who require additional tims 


and whose shipments arrive in time th 
association has made arrangements to have 
exhibit areas available trom 11:00 p.m. on 


Wednesday. lune 19 | his 


will by available, if} general, lor exhibitors 


accommodation 


utilizing more than 1,000 square teet 

In connection with the June Market Week, 
as established in the by-laws ot the NADI 
there will be business meetings ot the gen 
eral membership, the board of directors 
\genda tor 
these meetings will be prepared trom the 


and the executive committee 


suggestions of individual members, the 
recommendations of the president and other 
officers, and all items of reports by com 
mittees, etc., as prescribed in the by-laws 
| he annual election ot othecers will hye held 


n connection with the meeting ot the yen 


eral membership 

\ nominating committee was appointed hy 
President Sylvan Freund, with Alvin M 
Mendle as chairman At the present writing 
the officers presently serving have been sug 
vested tor reelection by the committee, with 
six candidates listed tor the three positions 
on the board of directors which are to be 
filled. ‘The slate presented by the nomunat 
ing committee may be supplemented by 
Needless to 


encouraged to 


nominations trom the floor 


SAY, NADI members ate 


make suggestions direct to the committee 
chairman or to the N AD) ottee tor suppl 
mentary nominations, or to anv otheer or 


director 

()ther items to be considered by all meet 
ings scheduled will be the annual hudget, 
the advertising schedule and critique otf ads 
used in the previous year, additional sales 
promotion items for general NADI member 
ship use, office operation, and reports of of 
ficers fhe primary Market Week consid 
eration will be a selection of the dates and 
place tor the event scheduled in ¢ hicago im 


| lease furn to page 63) 





—From Germany, where the display of yard goods is so important, comes this window by Hermann 
Schlipphacke. display director of Kaufhof, with headquorters in Cologne— 
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Introducing 


MATCHWEAVE 





Versatile new low cost woven fabric for display 
7 £ USE AS A WALL COVERING 


* 26 brilliant decorator colors 
May be cemented permanently or tacked 


* cuts easily with scissors, will not ravel or fray temporarily to walls for a rich, 3-dimensional 
textured effect. Use to wrap around posts . 
for display table skirts, or as floor covering 
in windows. 


* drapes beautifully 
* specially treated for durable washability 


* looks like expensive woven wood fabrics 


gPrttst +g 


t 





USE AS CURTAINS OR DRAPES USE FOR DIVIDERS OR SEPARATORS 

We can supply ready made cafe curtains and Semi-transparent Matchweave creates beau 
full length drapes ready for hanging, or you tiful effects when used on folding screen frames, 
may “‘thread”’ regular lengths into curtain rods or as dividers for windows or departments or 
for unusual window effects. can easily be made up into roller shade. Comes 


in continuous 50 yard rolls, 36, 54, 63, 72, and 
84 inches wide. 


Only 59c per square yard in full rolls. 


<> «es ap aman aue om —-—-———— + 


SACKNER PRODUCTS, INC. 

901 Ottawa, N. W. 

Grand Rapids 2, Michigan 
For full information paste coupon on pest card. 


SDACKHOL PRODUCTS, INC. 


Grand Rapids 2, Michigan 


Send complete information and 


| ree amnall awatchesa 6 peoprular Color ij 
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Large Eagle Cellege Plaque 
No. DH-4 Smartly-finished walnut 
shield, 6'% in. by 8 in. with full color 
metal college emblem inp choiwe of Roman Plaque 
any of the 22 colle yee listed below ts No. DHS Gold 
mounted to a bridle light tan leathers 


colored Roman 


shield, IL in. by 10 in. Shield hangs head casting on 
from a bold cast iron eagle in gold black wood pan 
finish Matching bridle light) tan el. Bridle light 


) brass ring tantleather. Over 


by $42.00 - hay by 30% 


29 iti Vries complete 


leather Iraj d 
()verall size ZB in 


praigr Ver pair, 


$18.75 




















College Plaques On Leather 








No bot 1] bull color, rounded (not flat) metal colle ue 
emblems on ai rich looking shield = is 
mounted on bridle light tan leather hield, Tloain. by 10 


tT teal bye low wr eled kach 


College Plaques 
No. DEH-T2 bull eolor 


emblems mounted on a rich walnut wood shield, 645 In 
in. with hanger on back (hoice of ’ ) 

inv of the 22 collewes listed below bach $9.20 
Choice of any of the following college emblems 

on above units with plaques 





walnut wood 









































round (not flat?) metal college 


























Finest Quality Leather Displays and Units 











Ihrawn Tilines Michwman State Pittebureh 
( olgate lnicdiana Minnesota Princeton 
( olumbia Kentucks Northwestern Kutger 
(ornell lL atavett Pennsvivania Trinity 
Dartmouth Lehuh enn State Vale 
Harvard Michimean 















One of the Many Outstanding New Lines 





> .- *+ * = ee = = + © 


Leather Tri-Tables 
Sturdy, dependable display tables to 
Use them individually 
or in combination with one another. Made on 
concealed wood base with tops covered with 
No. DH6 Bridle light tan leather two layers of bridle light tan color leather 
screen with brass nail trim. Con trimmed with brass nails. Brass legs. Sizes 16% 
Each panel in. by 10% in. by 3% in. high; 15 in. by 9 in, 


No. DH-7 


show off Vour AaACCeESSOTICS, 





Two Panel Leather Screen 


cealed wood backing 
eee ere eee 33 OO by 3% in. high; 13% in. by 7% in. by 3% in. 
of two panels as shown. ° high. Sold only in sets of 3 as $37 OO 

Dither sizes up to © ft, high shown Per set. eile iliaaleiriee ts 7 ; 


Write for prices. 








V ACCESSORY PLAQUES 


Siart hanginy and easeled plaques to display your accessories Attractive bridle light 


tan leather, one with brass ritiges for hanging: others with easels 


No. DH-1B HANGING PLAOLE (Left) 


cle sivnrate ad bey Customer 


Plaque with leather strap fastened where 


$17.30 


Complete with 2 in. brass rings 


Overall 16% in. by 13 in.) bach 
Laseled display with strap fastened 


No. DH-17--OVAL LEATHER FRAME (Center) 
where designated by customers el FAL ll’. in. by lo). in 
bach $17.30 


No. DH-16 OBLONG LEATHER FRAME (Right) 


Leather strap fastened where 
designated by customer. kaseled. Size 16% in. by 13 in 


Each | Me cte ccs ctraseuecostvesesscoad ome 








PLAN NOW TO VISIT THE GW EXHIBITS 
In Walnut Room & Parlor E at Morrison Hotel 


@ New Animated Christmas Displays @ Outdoor Decorations 
@ Imported and Domestic Miniature Lite Sets, Ornaments 


GARRISON 


2018 WASHINGTON AVE. 


DISPLAY WORLD 



























for Back to College and Men's Wear Displays 


Garrison-Wagner will preview at the NADI Show 


Small Eagle 





Piaque 
No. DH-1 Regal 
cast iron eagle 


finished in gold 
mounted on a rich 
black patent lea 
ther back ground 
Hanging strap 


with 2 bras 


¢ 
: 
é 


ritives and brune 


kk he ()verall 
size Be in. by 
+3 in Price 


$21.00 





Leather Bull Plaque 
No. DH-14 Brown leather plaque, ‘4 in. thick 


with hanwing ira ana Z if} bras ritiy | iil 


Large Eagle Patent Leather Plaque 
No. DH-8——Handsomely-designed cast iron eagle finished in 
gold and mounted on a rich looking black patent leather oval 
Black leather hanging straps and brass rings. Overall siz 


25 in. by 33 in kagle is 


+. eth nde $57.00 


complete with mounting whip ind horn a Th 


Price. ¢ omplete unit 





Y 
Leather and Brass Ring Chain 
No ee y Vers atile leather and bras rine chain 


tert 89.90 


lig 9 tan er vard 

















) 
MEDIUM EAGLE PLAQUE 
No. DH-2—— Distinctive wall plaque made with cast iron : 
eagle finished in gold mounted on a jet black patent leather bs 
oval. Black leather hanging straps and brass ring. Over Lion Plaque “ tr 
all size 20 in by 24 in | avle is 3 in deep $ No. DH-15 Silver finished cast 9 § 
Price . 39.50 iron tion am very regal post 
NOT] Lhe No DH 5. No DH ys and DH | kagle Plaques mounted on blac b. patent leather F 
and No DH 15 lion Plaque shown on this page made up with black hanging ty it) and i 
with black patent leather are also available on black, brown brass ring. Overall size , in 
or bridle light tan color leather. However, the brown color by 27 in 
has natural markings which cannot be removed Price $42. OO 
DURING THE NADI MARKET WEEK — JUNE 23-27 
In the GW Showroom — 234 South Franklin C) 
@ Smart New Back to School — Back to College Displays Three Point Stag Horns 2 
@ Colorful New Lines of Cloth Foliage @ New Plastic Brick Imported from India, these ( C) 
three point stag horns are Martingales 














old ¢ COTREY ith Peal 


10) 
No <N bt 


ye 6 - fin h castin ) 
WAGNER CO. 
No. SN-4 sather, Overs Ly, 

* Weight 2 Ibs, } | Fac! 


ST. LOUIS 3, MISSOURI “i's: Si $13.90 


1957 

















JUNE, 












April 9, 1997 
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The . inest 
In 
FASHION 


MANNEQUINS 
Now on Display 


in our 
New Show Room 


Tero, 
Inc., 


153 West 23rd Street 
New York City 11 








CHelsea 2-7344 
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RECORD MARKET WEEK SEEN 
[Continued from page 58] 

1959 1 hie NADI commitment to the New 

York Trade Show building ts firm through 

1962 and will be 


by the members 


adhered to unless changed 
it a future date. Proposals 
trom both the Morrison hotel and the Conrad 
Hilton hotel will be presented to the mem 


bers at the June meeting for their considera 
1959 and 1961 dates 


\ssignments, as 


tion as to 


possible, Tor 
NADI 
tollowing list 


close as 


space to bye occupied by members 
is indicated on the 

‘| he Adler Jones ( OMipany, ( hicago., sooth 
No. |. first floor 

Alhed Materials, Inc., New 
City, Venetian Room, second floor 

Ankerum Mtg. Company, Philadelphia, 
Booths No. 81-82-83. first floor 

Arrow Display Philadelphia, 
Booths No. 24-25-26-55-56-57, first floor 

Artists elizabeth, N. J., Booth 
No. 3, mezzanine 

Austen Display, Inc., New 


lors Fk & G. Grand Ballroom 


{ Barrango 


\ aT k 


Display 


Associates. 
Displays, 
York City. Pat 


Company, San Francisco, 
Booths No. 6]1-62 79 Ss) first Hoor 
Berkott, New York City. Booth No 


4 mezzanine 


Harr) 


Bliss Display Corporation, Long Island City 
Booth No. 2, Grand Ballroom 

Brunn & Berthemm, New York City, and 
Spaeth Displays, Ine., Corona, N. Y., Booth 
No. 20, first floor 

Bulkley Dunton & Co., Corry, Pa., 
No. 63-64-65-76-77-78, first floor 

|. ( harrot 
Rooms Ne 


Booths 
(Company, New York City 
532-534-536-538, fifth floor 

( olumbia Display Material 
Brooklyn, Booth No. 9, first floors 
(ook & Meier, Inec., Chicago, Booth No. 2, 
first floor 

kmail Corsillo, Inc... Hollywood, Calif.. 
No. 594, fitth floor 

\. Darling Company, 
Booths Ne 11-12, third floors 
Novelty Company, Ine 
lvn, Booths 70-7OA-71-71A, first floor 
Piant Corporation, New York 
(itv. Booth No. 1. Grand Ballroom 

Display Associates, Ine lersey City, N. J 
Booth No. 1, mezzanine 

Doerr & \ssociates Portsmouth, 
footh No. 7, tirst floor 

Frankel \ ociates, lnec.. New 
Rooms No. 424-426, fourth floor 

Garrison-Wagner Company, St 
lor k and The Walnut Room 

karl W. Gasthotf Company 
Parlors A & | 
(seneral Ly play 
No. 595, fitth floors 

lhe CGsreneker { orporation New York Cits 
Parlors © & WD, first floor 


( ompany 


koom 
Bronson, Mich... 
Brook 


Decorative 


Decorative 


(Ohio 
Y ork { ity 
loutrs. Par 


| ond Hoor 
Danville, | 


c*( ond Hoot 
( orporation, ( mcinnats 


Room 


Kalmo textiles lr New York = City 
Boot! 146-137, third floors 

Kaytee Fabric & Ribbon Company, Ne 
york, Bow Oo. 2. mezzanine 

\. Lut Yor ( if | n N y) 

th fh 

Vl ihara habriu { orporatiot Ni yor 
(ity, Boot No. 27-28-49-50. first floor 


third Hoot 
1); olay Vite { } Pputiy { 
14-15-16, first floor 
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HOTEL MORRISON 
SUITE 584-585-586 


CHICAGO 


(jenroceart ee ati 


. 
525 


A 


OX 
SLPA52525 


Ky > 
A 
J 


S 
. 
'o* 
> 


4 
o 


4 
. 


® 


‘ Mey . 


est Colle 
dnd All-Year Display 


Np, 
) 


))) 


Dasa, 





} 


yy 
My 
’ pipe 


i fl /iipl4 


id 


en Privileged 


hj} / 
AAA 
\}})) 





, 


)) 


DI )paspaniir 
YT TP!) 


bb ehtde 


S\N333)) 


) 


. + 
))))))) re 
tf} sid { 
WAAAY SS 
isi \ 
a? Wij) 
“Ahh ty, 


Wi})) 


yay 


ote aden EL 


IONE 


, 
F 


» 


rr 


Wy) 


‘ 


‘ 


td tT hi 


» 


(KG 


\) 


)) 


} 
yy 


)))) 
))))))" 
Sis, 
Wy) 
. \\ ‘ 
Mf, 


, 
| 


yy) 


Wy 


yyy 


) 


» 


) 


Y) )\ \s}) 
Pe 4 
>>) 
4, 
\ 
\ 
», 


PQWYyp 
y) 


5 ; : 
Lis) 
AAAAN 
AAA 
. \\ AA , ‘ : 
yyy 
» 
» 
Li sbdbbddtlld ss, 
yyy 


) 


Wy} yyy, 
»»»)) 
»)») 


M4 
yy 
YS 


) 


\ 


i 


Z 
as 
- 
a 
a 
- 
4 


»\ 
\ 


\\\\ 
\y 


ff, 
dd, 
bb) 


yy) 


yS))))) 
))))) 


/, 


: ‘ AAAS 
SV EPDEP PPE 


Wf) / 
4 


) 





») 
yy) 


») 


) 


)) 


yy 


»» 


vf, 





\WW))))) 


y))))) 
yy) 


»)) 





JUNE 23-27 





FIGHTEEN STYLES 





AN “BAW Hiaia 22 VW 1dBO OF 4Biid) BOVNY 


oseo-r VM 











FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 |b. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS 
WALLINGTON, WN. J 


1525 CIRCLE AVE 
FOREST PARK, ILL 
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Unusual Displays 





(ied | elling result ere ob 
sine t first displa pictured, b 
| tie an la manager tot Ih 
1! i ett t hard ire firm Ll hi 
tion miple l- hy neh tum 
i tepy crate la mda embled 
i] “are Vertorates hardboard 
vered the entire backer re \lternate 
ere ed t] i translucent 

mid lighted trom the reat ith flas| 
ril affixed to the 

cle the plastu ind’ plastic dt 
tel Cont eted thre i i lhe theme 
Mal ‘ ! if 1] "at (le trtyle cuit { ory 





the front of each plastic section was a 


drill 


» 


no entire windows at Gump ran 


Sali 


Csca Vu devoted to a spectacular 


display 





i wall and table cloct made by the Hov 
ard Miller Clock Company atter designs by 
(,ceorye Nel (tl 

| hie an play pothighted il 1 six clo ks 
ivainst plain paneled vall and textured 


floor covering. Display 


prop vere dial and 
hands hung trom the Roman numeral AIT in 
thie Uppel centre (7 thie Window 


\] Proon designed thie 


Leo 


display under the 


direction of Kenney, display manager 
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Weyerhaeuser 4-Square 
Industrial Hardboards 
add CVe appeal 


that means sales 


Say sok 


PSN 


. 
jae os wes 
so re 


. 
LOR HARD-WORKING displays that really sell 
merchandise, you can't beat the eye appeal and 
utility value of Weyerhacuser 4-Square Perfo- 
rated Hardboard. | hicese remarkably versatile 
panels have the rigidity and strength needed tor 
display hardware and brackets. [he surtace 
toughness resists marring and denting 

Another tine Hardboard tor display use ts 
Standard Weytex*, with excellent finishing char- 
acteristics. Weytex machines with clean edges 
for cutouts and irregular shapes; can be bent to 
small radius without rupture; can be formed into 
Shallow draws and simple, compound curves, 
Where economy ts indicated, it will pay you to 
investigate Weylite*, a lower density board often 
used for backing. 





lf you are looking for a panel material that 
will fill many display needs, look into the several 
types and thicknesses in the Weyerhacuser Hard- 
board line. Check descriptions in box below 
send for descriptive literature on Hardboards to 
meet your needs. 


*T.M, Reg 
ome Weyerhaeuser offers Particle 
—— Board, too, to meet many display 
aml an needs. Thicknesses: %" to 1". 


ee 


Weyerhaeuser Sales Company 
DEPARTMENT HM.67 
First National Bank Building . St. Paul |, Minnesota 





cinaiili @ Standard Weytex is smooth on one side and has 
Sa es a a screen impression on the other. Panels are light 
’ , tan in color with a pleasing fiber pattern. Thicknesses 


1/12”, 1/10", 1/8", 3/16", 1/4 


@ Weylite is smooth on one side with ao screen im 





pression on the other. Slightly lower in density than 
Weytex. Made in two thicknesses; 3/16", 1/4 


@ 4-Square Perforated Board is smooth on one side 
with a screen impression on the other. Perforated 
with | centers in both directions and 1/2 margins 
on edge and ends Thicknesses: |. 8 and 3/16 with 
perforations 3/16 in diameter. Also 1/4” thickness 
with perforations 9/32 in diameter 


a 4-Square Hardboards take all types of finishes in’ 
cluding wiping stains, lacquers, air-dried and baked 
on enamel An ideal base for plastic $, fabric $s, veneers 
Exe ellent gluing, laminating characteristics 

® Additional uses: furniture parts, automotive founda 
tion parts and panels, sliding panels, Cross banding, 
core material, mirror backs, cabinets, toys and games, 


TV backs, signs, containers. 
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WORLD'S MOST VERSATILE 
CLOTHING DISPLAYER 
Multi ss | All 
Purpose — Py, “Adjustable 





See 
Write 
if in 
f 
ACTION a 
illus- 
at the 
NADI trated 
sHOW brochure 





So 


(HILDHEN s MODE $39.75 Compose d of 
PLEXIGLAS 


HAKD & PLIABLI 
from sises 6 to I: ONE DISPLAYER WILL DO ANY JOB METAI 


Adjustable FOB. Miami 


Made of genuine cock feathers. Your dependable 
eye catcher! Acts like a face lifter to the old 
gai! Brings out the colors of your merchandise if 
used in matching color or in conjunction with 
your accessories! In beautiful colors: Green, Red. 
White, Royal Biue, Rust, Sky Blue, Pink and Black 


$10. — each 


$110 dozen 





Sole Distributor for the U. S$. A. 
1751 JAMES AVENUE 


ILSE i it A X K K LL Display MIAMI BEACH, FLA. 








FOODS FOR PERMANENT DISPLAYS 


ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 





HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—ice Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY CO. trocntyn ANY. 
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It's A Flowery Spring 
For Saks-Fifth Avenue 


\ “Flower Pavilion patterned on the 
vista whoicn 1 to he een in the yreat Cen 
tral Markets of Paris, greeted visitors to 
saks-Fifth Avenue, New York City, this 


spl lliy 
First 17) VICW at t he store entrance Were 


%-foot flower arrangements copied trom en 


yravings in the {vouvre Swags olf spring 
blossoms 35 feet across spanned the aisles 
leading to the main floor Boutique. Tiny 
gold hands held bouquets as in the Directoire 
flower shops of the Palais Royal, and a 
blossom-draped lady was seen seated at a 
harp! chord mad of violets The whole 
ettiny Na canopied 1) branche . and hung 
with mo covered baskets 


David Wensel Joins 
Maurice's Apparel 


David Wen | Na homed thre stati (1 


Maurice \pparel, Ine., Duluth, as display 
director tor the firm stores in that city, 
Superior, and Virginia, Minn. He joined 
the Duluth organization trom Goldblatt’ 
( hicago vyhere he wa display manager lor 
store im Park Forest, and Racine, Wis 
Previously he had been with Peck & Peck, 
(hicago, and Lord & ‘Taylor, New York 
(ity Hie will supervise style shows as well 
a vindow and interior display 


Charrot Recuperating 
After Operation 

L.. J. Charrot, head ot the New York City 
display firm of that name, 1s recuperating 
following irgery In the meantime, his 
calls in the field are being made by his son, 
L.. J. Charrot, Jr 


Change Of Location 
For Botanical 


Botanical Decorative Supply Company, tor 


many veal located at 222 West Monroe 
treet, Chicago, ha moved to a new and 
improved site at 216 West Adams. street, 
( hicago 6 


Indiana Displayman 
Now In Louisville 


Formerly in charge of display tor Mat 
tin Men Sh i. and Ii vens Department 
Store, New Albany, Ind., W. H. Reynolds 
is now engaged in) the ign business m9 
Louisville 


COMING UP! 


Memorial Day May 30 
Dairy Month June 1-30 
Let’s Play Golf June 8-15 
National Flag Week June 9-15 
Father-Son Week June 9-17 
Flag Day June 14 
Father’s Day June 16 
National Swim For Health 

Week June 23-29 
Independence Day July 4 
Ground Observer Corps Day July 14 
National Aviation Day August 19 

(Name and addresses of ponsors of 
promotions mvolving the toregoing will be 


sent on request to DISPLAY WORLD, Cin 


cimnati 1.) 
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PUDDU-MARTIVELL “43 


PRESENT 


HRISTMAS-FALL CREATIONS «2 
Jy 


CREATIONS 
SE pice MF DEsIGNED-cO-ORDINATED 


“4 
by Sebastian 
PTTL, GS ly Digi 


WE WELCOME vou TO NADI MARKET WEEK 


STUDIO — 149 MERCER STREET NEW YORK 12, N. Y. 
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—_— 
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Merchandise Exposure 


By W. L. STENSGAARD, President* 
W.L. Stensgaard & Associates, Inc., Chicago 


accomplished 
bye wire the 
ght and thi: msumer benefits 
lated in terms of showmanship 
maximum readership (should be 
cert of the pa ersby ) stop more 
hould be 25 to 40 per cent of the 
and get a good wrcetiitage into the 
hould be to 10 per cent of the 
hicl is more than read and buy 
ur « newspapet ads): also, at the 
they must do a consistent job oT 
character of the store in relation 
policy and clientele to be developed 
tore on a long-term basis 
Most display windows can do a bette job 


tore by meat I elling provided management can be shown 


4 , vindow luring both day and night, w I) value of investment im personnel and 
4 Copel ()] hopping hour howmal ship tO! thi ‘Merchandis« Iexposure 
our (3p a Ys Sage i : 


of goods the : stimuls rol that hould and Can be accom 
the department o plished im store windov \ll too little 1s 


ore interior known of this medium and its productive valu 
Lets review quickly the purpose and pre Retailers need more study and practical re 


both and thew rejatlionsii » OU earch im thi area lhe tacts When gathered 


Merchandise exposure Stimuli from practical studies, will be an eye-opener 


(olor attracts customer attention 


Enhances displays and helps to sell more 


merchandise! Try if You'll soon see why mid ' ve behes . let discu 10. &, the very importan' 
color is such a powertul selling tool. ' POW ITN p related to attracting at area of the presentation of goods in the store 


' 


Y Cc D 1 . ntion and telling a story quickly to single out or department where it ts old 
ou an oO t BEST with \ ng people who may be sold such speciti hirty per cent of items will do up to 


} 
REST No 155 COLOR WHEELS ‘4 cryice air oon nl Wwiay hye a hon ) 1h] volume Wi beats departments, < 

ee , ti ’ _) 

POS veS ‘i it) or wutiiity (i! value Or ©¢yvet barval al much as Oc to SU pel cent of! volume ls 


; | ‘4 


Unit consists of a 13 diameter plastic filter hard. cold howme of the good Will done mm coryie tores in as little as 14 to lé 
h | having one r ‘ " , 1 . ‘ 
plestie ro te of oma 2 gg, ge geen puistice to thre elling job required to POU of the open store selling hours of the 
straw Revolving wheel is powered by I10 vee} and we know most io opl buy many 
volt, 60 cycle, self-starting synchronous motor , , , 
Linit includes rubber cord and silver and black elling ite rt) that M hot Onl the planned shopping 
wrinkle finish Excellent where controlled aiuto list We als CHO that there 1 too much 
matic color changes are desired in places such \ Let , 

Out-OT-stoct . elley hecause 5) | thi 
as: store windows, night clubs, interior dis 


piays. ballrooms, theatres, et 
Onl $22.50 
>. 


Prices Do Not include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.. Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 











STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you 


einen af ene Gestuetes. Ornamental lace-wire chandeliers made by Ferro-Craft, Morganfield, Ky., were the basic in 


Write for literature gredients of the main set on a recent telecast of the Dinah Shore Chevrolet show on the NBC 
network. Using key lighting, NBC's set designers blacked out the background and highlighted the 


THE KOESTER SCHOOL chandeliers as they rotated during dance routines. Dinah Shore, Dan Daily, Shirley McLaine, and 


3710-12 N. Cicero Ave., Chicago 4], Ill. Pat Boone danced and sang inside the circle shown above— 


DISPLAY WORLD 
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Excitement runs high because of the official GRAND OPENING in our new home. 
It was withheld so you could celebrate this festive occasion with us. 


For this important event we have put forth every effort to create the most FABULOUS 
CHRISTMAS LINE ever shown by one firm. 


You will find our tremendous showrooms loaded with sensational storewide themes and 
ideas far beyond your expectations. Our only showing will be here at the plant. 


Register daily for the door prizes which will be awarded every afternoon. Join us for 
lunch Monday through Wednesday. 


NOTE: Grab a cab, give us the tab. 


COOK & MEIER, INC. 


2341-45 SOUTH MICHIGAN AVENUE CHICAGO 16, ILLINOIS 

















SIEGEL...... dependable source for your 


fixture and mannequin needs will present a most complete 


line of new and original items during NADI Market Week. 


See Every Thing New in 


* Brass * Wrought Iron 
* Functional & Merchandising Displayers 
* Novelties 


Be sure to visit our exhibit in 


Rooms 587 and 588 
Morrison Hotel, Chicago 


JUNE MARKET WEEK 
June 23-27 


“Where Display Friends Meet"’ 


39 WEST 37TH STREET, NEW YORK 18 
Between Fifth and Sixth Avenue 


trola, SUSHI 
DISPLAY LIGHT 
ata new, Lowest-Ever Price! 


Compact and portable! Uses Par-38 spotlight, floodight or color lamps 
for highlighting and all-round display lighting anywhere. Adjustable 
to any position. Eliminates fixed, expensive installations 


ae 
t , @ Silver-satin finished metal bow! 95 
4 : on velvety-covered stand . 
\ 








Inc. 

















ADJUSTABLE 
TO ANY POSITION 


LACH 


@ Height 7”; Six ft. matching cord 
(Model $-109) 





and molded plug 













Also available, 
Model $-110 
or K-40 lamos 

7.95 : 


re 


| — ee Mf'ad. by Standard Novelty & Lamp Co. 
a et 823 S. Wabash Avenue, Chicago 5, Illinois 
Inquiries invited 


Upresume nave sms. | WINDOW DISPLAY 
bending, Cutving, Polishing, Threading, etc MATERIAL 


Prompt Warehouse Shipmen 


STEEL RODS @ STEEL BALLS @ SRASS RODS BECKER SIGN SUPPLY CO. 


COLUMBIA STEEL & BRASS CORP.. Monroe, N.Y. 310-321 N. Paca St. Baltimore 1, Md. 


© UL. approved 














Phene (N.¥.C.) Werth 4-4350 . Menree §111 





72 





| complexity of retailing today, and, most of 
i 


all, because people won't wait long. We are 
an impatient nation in terms of likes and dis- 
likes. Therefore, merchandise presentation in 
the store becomes more and more important 
for example, we need fewer showcases, not 
more. People must be able to get at the goods 
they want most in most classifications Sales 
people must be able to serve more people in 
the peak selling periods to avoid lost sales 
and customer dissatisfaction, and, most of all, 
high cost of selling. We no longer can match 
a salesperson full time with a customer for 
each transaction (except, perhaps, in luxury 
goods ) | suggest that in peak hours when 
peak volume is done, the high cost of selling 
prohibits the matching of a salesperson per 
customer full time 

Improved stimuli presentations must be made 
in good taste, but in a tested arrangement and 
method that 1s organized for ease and certainty 
of stock-keeping and ease of customer inspec 
tion and selection 

(,00ds must be shown at the proper angle for 
ease of readership. There must be less ap 
pearance of floor, ceiling, posts, and fixtures, 
and more appearance of merchandise itself, 
and ease of effective identification and decor 
related to the merchandise and its use. This 
may be called a combination of more practical 
methods and devices for the showing of goods 
for ethciency of operation and selling, com 
bined with good showmanship in. retailing 
(,00d merchandise presentation 1s essential for 
improved customer service, inventory control, 
more sales per square foot, and better rate of 
turnover. l-very item 1s concerned with this 
science of showing and selling goods efficiently, 
even to tags or packages related to faster com 
pletion of a sale. Time is money for both 
the customer and the store 

As we see it, there have been great strides 
for improved merchandise presentation, espe 
cially in new stores when planned and built 
from the ground up. However, we see a 
great need in older stores and downtown stores 
for improvements that are needed to give 
stimulus to merchandise exposure. The change 
of habit is difficult; also, change can be con 
sidered too costly for results it will produce 
However, we sugyest obsolescence can be 
even) more costly, as it may be difficult to 
determine the factors that make for change in 
volume or costs, or even a change in shopping 
habits. Some of these changes, we predict 
will be as difficult as they seem to be in 
railroading. In retailing they do not appear 
to be quite so difficult except, as we said before, 
habit is hard to change because an obsolete 
way of domg things may seem ever so con 
vernent, especially to someone pleasantly satis 
hed. We find resistance to change more firm 
at the department and salespeople level than at 
top management level. The problem 1s to get 
approval for the test so as to provide the facts 
to insure the decision by which the investment 
and change can be made Many of these 
changes will appear so different in the begin 
ning that there may be certain resistance, but 
of course they are sure to come because retail 
ing will grow with our population and their 
needs—and retailing, like any major industry, 
must be efficient to succeed 

It's “the last three feet” that count most 
That is where the customer meets the goods 
and the salesperson, and the transaction 1s 
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Like the hallmark on 

fine silver —— 

This mark on mannequins 
is the guarantee of fine 
craftsmanship. A quality 
product manufactured 

to exacting standards of 


design. 


Booths 61, 62, 79, 80 at 


the June Convention. 


C. BARRANGO CO. — SAN FRANCISCO 


1957 


JUNE, 
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NEW 





ON HOW 
TO USE 


OTION 


AND 
DISPLAYS 

















Send for the free 
VUE-MORE motion 


today 


booklet just off 


the press! 


Vue-More Corporation 


601 West 26 Street 
New York |, N. Y 


Gentlemen: Please send me a free 
copy of your new booklet ‘‘How 
lo Use Motion and Displays.” 


Name 
Address 
Zone 


City State 


DEAS 








A'S. “MORE CORPORATION 


OO} WEST 26th STREET aan YOOX 1 NN Y 


I bhe ; 
1, tail arithmets il wp because 
hanger ian meal naaeniiaiia buy lwo Patents Issued 
— > eben ay and On Flasher Unit 
Lhe United State Patent Othece has issued 
anit it, at the price they want to pay two patents to Noel |. Lituchy, Noel Mtg 
{ ompany, Ire ; | West 18th street. New 
Safety Feature Added York City 11, on the firm’s No. 5400 flasher 
To Arrow Tacker unit. One covers the design and construe 
' afety device for the all-purpose tion of the unit itself, and the other coves 
“30 Automati yun tacket 7) \rre the design of the flasher casi 
hastener Company, | Junius street, Brool Noel Mtg. Company also makes known 
lyvi Ii? ha been announced | ite i that the firm recently becam« a member « 
designed a spring-steel catch mechanism for thie ational Association of Display Indus 
the pusher rod that locks the rod so firmly trv and also of the Point-ot-Purchase Ad 
n place that it can not be dislodged a vertising Institute 


THE DISPLAY PARADE No. 216 sy Laffer 











Eoucareo IN ENGLAND.. JIM HAS BEEN 
IN DISPLAY 25 YEARS... THE PAST TWO 
AS STORE PLANNING MANAGER FOR 
L.GROSSMAN CORPORATION, IN NEW 
ENGLAND. PRIOR TO THIS HE WAS 10 
YEARS IN THE STORE PLANNING 
DEPARTMENT OF SEARS, ROEBUCK & CO; 
AT ONE TIME HE WAS WITH BUTLER 
BROTHERS, OPERATOR OF THE 

BEN FRANKLIN CHAIN. 














$0 TA/S “5 





A CH4/N / 
N THE 30s HE OPERATED HIS OWN 
\ DISPLAY BUSINESS IN NEW YORK CITY 
\ JIMS HOBBY 1S WATER COLOR PAINTING, 
WHICH HE HOPES REFLECTSA LITTLE 


OF THE TRAINING HE RECEIVED AT 
PRATT INSTITUTE. 


HOPE 1M | 
INIT THIS 



















4 REALLY PREFER 
UNCLUTTE REO 


oa 
tanoscAPEe! _/ ¢ 





WALTHAM , MASS. 
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For The Display of Displays 





SEE CALART'S 
New Fall Line 





Make sure you order CALART flowers, fruit, foliage and fern if you want 


to insure your chances of success. Throughout the nation the top display 
people are utilizing these products. Because when it comes to artificial 
flowers and accessories there is no equal to the breath-taking beauty of 
the very finest .. . and only CALART offers over 300 items. Act Now— 
Send for the new COLOR Catalog. 


WALTER FRITCHIE, 44 School Street, Boston 8, Massachusetts 

R. T. PICKERING, Cinderella Road, Lookout Mt., Tennessee 

JOHN R. MacCALLUM, 50 Sais Street, San Anselmo, California 

HENRY MILLER, 1507 Merchandise Mart, Chicago, Illinois 

NEHER SALES COMPANY, Room 1222—225 Fifth Avenue, New York, N. Y. 
HERMAN ZANDERS, 4532 West 65th Street, Kansas City, Missouri 

A. W. ANDERSON, 5100 Windsor Avenue, R. 2 Edina, Minneapolis, Minn. 
PAUL H. HILDEBRAND, 342 (2nd Unit) Santa Fe Bidg., Dallas, Texas 
MISS MONETA MACK, 1344 Ivanhoe Street, Denver, Colorado 

LEWIS F. FOX, 22160 Curtis Street, Detroit, Michigan 

W. L. ASH, 16142 Burgess Street, Detroit, Michigan 

J. BRUCE PALMER, 1081 St. Clair Avenue, West Toronto, Ontario, Canada 
WILLIAM WESTALL, 216 Terminal Sales Building, Seattie, Washington 
JOHN TATMAN, 1529 Carol Court, Northbrook, Iilinois 

JACK MICHELSON, 5305 Tippett Avenue, Baltimore, Maryland 


CALIFORNIA 
S ARTIFICIAL FLOWER CO. 


400 RESERVOIR AVE., PROVIDENCE, R. |. 
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Display’s Great Monthiy Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa 


about 
which you are 


anything in 
interested 


the dispiay 
If you de not find 


your needs listed on this blank, write a sepa 


rate letter 
you want on file, we'll find out for you 
yourself of our 
or obligation 
of any dai 

[) Air Brushes 


if) De 


Firm 


If we do not have the 
service 
splay problem 


Airpainting Equipment 


| Animated Signs 


—~ 
~ 


= — 


. 
, = oS 


me es ee ed eet ees 


ee ee eS ee ee i 


i 


— 
—_— ee eee lO yy Sea ae a i en ee eed > 
~~ 


| Screens, 


Artificial Flowers 
Artificial Snow 
Backgrounds 

Hackground Colores 

Biack Light 

Bulletin. Directory Boards 
Card & Mat Board 
Cardwriters’ Materiales 


| Coler Lighting 


Composition Pieces 


} Crepe Papers 


Cut-out Letters 
Cutting Machines 


| Decalcomania 


Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrice and Trimmings 
Fiags and Banners 
Fioat Decorations 
Foils 

Glass —, 
Grass ats 

Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mecheantame 


Motors 

Mouldings 

Natural FPolltage 

Paper Sculpture Displays 
Papier Mache Spectalities 
Photographic Blowups 
Plastics 

Plywood 

Price Cards Tickets 
Price Ticket Holders 
Ribbons 

Sale Hannets 


Display 
Shew Card Colors 


| Show Cards 


Show Cases 


Socks. Window 
Signs Braes Bronte 
| Signe Card Holders 
Signe Electric 


Sign Printing Machines 
Sleeve Forme 

Store Designing 

Store Equipment 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 


| Wall Hoard 
| Wigs 
| Window Lighting 


informatien 
Avail 


facilities without cest 
This service includes an analysis 


you wish a copy of their catalogue? 
f) De you plan to remodel your store soon 
f) De you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Display Managet 


Street 


City 


State 


























































































Swim Suit Display 


Wo) 


pT (pat hye 


different and highly distinct ap 


to the display of women’s swim 


uits are illustrated in these two windows 
one trom the Pacific Northwest of the United 
States and the other trom Germany W hile 
they do not necessarily show a characteristic 
approach tor each country, the differences in 
display technique are quite interesting 
lhe first is a humorous display by Wald 
mar Werner, display director for Kaufhof 
Hiohestrasse, m Cologne Hiere the figure of 
King Neptune, done im papier mache, unrolls 
the ld of a sardine can to expose 14 swim 
suits contaimed inside Pretty mermaids with 








and 


streaming hair wear swim suits swim 
near the opened can to inspect the suits with- 
in Sand shells the 
oor, with reproductions of sea weed hanging 
the upper 
plants growing at the left 

The Howard 


Schneider, The Crescent, Spokane, and was 


and SCa Covel window 


from the ceiling at right and sea 


display helow was by J 


one of a series of three connecting windows 
featuring bathing suits in pastel pinks and 
blues. Glass tramed sea shell panels were 
hung horizontally and vertically at the left 


and right, and natural fish netting was draped 


another 


from one window to 
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FRANKEL’S CHRISTMAS SPECTACULAR! 


Fabulous Frankel has completed a world-wide search for the most 


eLolukeleolt remy alilite Melile Melale late mM @ulatiiitel Melaa-tt telat ee ale mdaleL: 


oMLiV] ol -lule loll MeralililiohilileMelolieb smelMiicleM\Z-Mileh Z-Ro 


show you. Absolutely everything conceivable in dis- 


play needs, Lite Sets, Crystal, Glass and Tinsel 
decorations, Bells, Foil Units, Branches, Figurines, 
Nativity Sets .. 


folold lt MelitoMelilliuleli-teMelty+)(oh a wees 


. plus startling new 
short, everything! 


No. 36— Beautiful! 
pin point decora 
tion. Spectacular 

when illuminated 
with drop light 

22” in diameter 


No. 48] 


Miniature Rose Lite 


Italian 


Sets Jewels of 
perfection in hand 
blown glass, solid 
or multicolors 
Handsomely gift 
No. 231A Meet 
Mrs. Animated 
She's jolly 
and gay, dressed 


boxed 


righted 


Copy- 
Santa 
in luxurious white 
velvet and fur. 30 


high. Frankel Ex 


clusive 





No. 325 
to Frankel to be 

first. A brand new 

medium—Tarnish 


Leave it 


resistant flitter on 
plastic. Available 
in 30°, 42” and 
52” heights in 


white, pink or 


* 


green 


No. 133 Oval chandelier 
ornament. 8” in diameter 


Tarnish resistant tinsel 


No. 124 You'll 
have a ball with 
this 
beauty in extra 


Rhinestone 


heavy glass. 8 
long 


No. 600—Pixie 
Door Piece 
Piquant and 
charming. Green 

foil cap, mica 
face, red 
ribbon bow 
27” high 


overall 


A TREAT IN STORE FOR YOU AT THE NADI 
MARKET, ROOMS 424.426, MORRISON HOTEL 


> FRANKEL ASSOCIATES INC. 


SURE, F327 


56 WEST 45 


CHICAGO OFFICE 


LOS ANGELES OFFICE 


DETROIT OFFICE 


STREET, 


NEW YORK 36, N.Y 


732 So. Wabash Avenue 


819 Santee Street 


3009 Book Building 





ADEQUATE STORAGE SPACE 
Please turn to page 42] 


performances Franklin Simon win 
backgrounds are painted upright, with 
artists painting trom the vantage point ot! 
and plattorms \ complete visual 
backgrounds 1s im “position 


entire working period \ 
of the upright “canvas” 
vindow space and serves as 

ere mannequins go through a dress 
rehearsal betore opening night if the 
Franklin Simon windows [his efficient ar 
angement makes 1 possible to Stage a pre 
iished window coordination in true 
ive and to improve on near-perte 

tion with slight changes in plot 
[here are no shelves tor Santa Claus o1 
reindeer in the display department. kv 


ervthing tor Christmas hibernates sate trom 


an upper floor stored on shelves 


im | 6Odduast sheets. with heavy 
Hoot tC ceiling te seal out 
spirit bright 1ayt 


direction and materials bot 

mon branch stores 1s centralized 
Vani attan., 
on units and 

color excitement 

and interiot ai 

effect a worthwhile 

hie pace to store mate! 

home tore contribute to 


7 


, 
Omical method of 


everything 

Iden rule tor display de 
indeed Cost AVING 

<i1mum cost AVInNg fr 

by adequate pace 

a luxury, but a wise invest 


YOU CAiN DEPEND ON ne | : k 7 adequate pace ] Ati ¢ pen 


| ] 
i the long run 


NORTHCRAFT DISPLAY LIGHTING ..).°00.0° "men 


VISIT OUR EXHIBIT Animated Line Distributorship 
For Garrison-Wagner 


| 


. \rrangement have been completed ) 
june Market Week — Chicago, June 23-27 (0 Cm toms. 
moan exclusive distributorship basi: 


NORTHCRAFT LIGHTING CORPORATION 7 ‘complet. new line, which includes a 


DISPLAY LIGHTING DIVISION tanding Santa, seated Santa with 
7 Old Middletown Rd., Nanuet, N. Y. 


round reindeer, dwarts, and nut 

boxes will be shown tor 

Ly play Market Weel 

lune 23 Zi. at 1) VMoorrison hotel. { hicago 
lhe firm alesmen will also carry the line 





on their Christmas selling trips 


Packaging Is Subject 
Of Display Director 


()ne of the principal speakers at a recent 
convention of the New England Paper Bo» 
, 


Migrs. Assoctation in Providence, R. I., was 
Julius Steinberg, display director of Filene’ 





Boston. He gave practical information and 


12% ( xampl (1 thie relation hetween retail 
i\ and packaging and how preil kaving 
LB. influence actual store sale 


. \mone the mnts he hrought out was th 
15 West 18th Street New York City 11. Lollies jal aimaiiek alta al ume 


merchandise in order to 
play roph) possible 
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A COMPLETE 





DISPLAY CREATIONS ~— BACK 1 SCHOOL 
AND MATERIALS KIT 


joe Fill and Chula. 


Tm) fl MORRISON HOTEL* CHICAGO, ILL. 
SHOW BOOTH #63°64°65°66 
EXHIBITION HALL*3RD FLOOR 


THE REYBURN MFG. COMPANY INC. jgoversroro, pa. 
woaeatnae "VICTORIAN CORNER SHELF 


Maver entered the « play field nearl Overall ht. 60", ht. between shelves 15", 
$52.00 
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lriend bette 





CVC! 


Gordon Day With Muller's, 
Not Maison Blanche 


An item in the May issue of DISPLAY 























WORLD erroneously listed Gordon Dey a 
having jomed Maison Blanche New Oo 
lean Formerly vith OC) Nel ( anton 
— Max S. Mayer — (Ohio, as display director, Dey 1s m im a 
. ila | iti if fhe M er mipal 
Mayer Announces Opening lake Charles. La. DISPLAY WORLD r 
Of New Greneker Location ereta the erro 


Max S. Maver, president of The Greneket 


{( orporation announce the opening ot the 





) | 3 a Baseball Reproduction 
mn new quarters at YY] ixth avenue 
New York City, between 36th and 37th For Display Use 






4 ' 


tree? I hie (Tialive iT} Lon ation Praoor 4] 4 reproduction iT} pla BL (31 dA na ena Ss 
Fitth avenue where the firm had been tot na heen introduced tor display ourpose TARER DISP LA y S 


| ye; provid mol pacionr lal by an ; 204 W 737 WN. 4th STREET, MILWAUKEE, WISC 


SEE US — MARKET WEEK 
Room 528, Morrison Hotel 
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FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 








New Plastic Mannequins 
Mannequin Repairs—Forms 





RECONDITIONED MANNEQUINS 


LADIES... CHILDRENS... MEN 
Hundreds to choose from... COMPLETELY 


snianas'=" oxen’ | Display Contest Report 


Write for catalog 


Hk gold medal tor the best contest jaltimore, this was one of a group of shoe 
G- . entry received by DISPLAY WORLD ~— windows in which the copy was “Color com 








c w. 20th Street, New say 1, N ¥. | during the month of March has been pletes the fashion story.” 
: awarded for the above display to Joseph lhe lettering was black d large et < 
[. Sjursen, display director ot rederick & a 4- by 16-foot panel of white brick display 





Nelson. Seattle 


paper suspended trom the ceiling to show just 

SOMETHING An outdoor setting was used. with acu the legs of the figures Platforms graduated 

cular flagstone walk laid on the gravel-coy in size were edged in the same brick paper; 

ered floor In the center was a large bird tops were of paper in a gravel pattern, and 

} cage of wire in which were live doves, Ih yreen ivy was used for relief. Shoes were 

(7 ba e ofl thie cage Was surrounded hy natural divided. red on one side of the window and on 
foliage and plants \ simulated brick wal! 








Wal across the entire ba kground, pierced 

at the top with tour arches in which hung —The display above is by Jeseph T. Sjursen, 

large replicas of bells Frederick & Nelson, Seattle, winner of the gold 
HAPP, WING for the winning entry for the month of medal for March... Below is the winner for 

April the display below has been chosen. By April, by James Burnside, Hochschild, Kohn & 

lames Burnside, Hochschild, Kohn & Co., Co., Baltimore— 





See Us At The 
MORRISON HOTEL e SUITE 584-585-586 
CHICAGO + JUNE 23-27 


RROCRAFT 


MOBRGAWNWFIELO 


la 





xeitiawtrucar 
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Visit the Nation's Largest Exhibit of Exterior Christmas 
Decorations at 150 W. Illinois St, Chicago 


Only Six Blocks North of Morrison Hotel 


. 


All New Displays to Decorate All Types Posts & Buildings 


14 Foot Illuminated Metallic Christmas Tree 

12 & 10 Foot Illuminated Red & Green Plastic Candles 
10 Foot Illuminated Plastic Candy Canes 

8 Foot Illuminated Greeting Card Spectaculars 

7 Foot Illuminated Poinsettia Wreath Displays 


& Foot Illuminated Santa Claus & Reindeer Teams 





Caroler Singers, Red Plastic Bells, Nativity Scenes, Animated Gigantic Santa Claus 
Workshop, Animals, etc. 


The most complete outside line in America ... Write for Catalog, showing all types 


of retail promotions. 


150 West Illinois Street, Chicago 10, Illinois 
Phone Michigan 2-1124 


Frederick International Advertising 

















POTTERS 
SILVER GLASS TINSEL* 


UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


the note 
_ that brings 
— your displays 
to attention 


Nothing, but nothing, can match the sparkle of silvered glass... 
in silver or in your choice of colors. 
Also available tarnish resistant (silver only), 


And, for displays that glow in the dork, ask about 
Potters Reflective Spheres. 





* 


AVAILABLE FROM YOUR JOBBER, OF 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBSER 
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Children Mannequin Line 
Includes 65 Figures 


Ini 
thie 


\Vinerican buxture 


rently imntroducing nr 


ped fitteenth anniversary 


TPeATLERC CUT Compr ed (iT 
ranvitiv “Ape Treo ©) mie 
veal air er also an 
ved pre-teen mannequin 
Miarket Many new 
lanne it 


and imitiartly (nue 
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the press and 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN. HISTORIAN 
Can furnish. on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information Recommended by 


N R&R. O.G. A 





Arts & Flowers Displays, Inc. 
43 West 56th St Cl 7-7610-11-12 


Monutacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3/st St. PE 6.0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 


3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Cisplay Units, Frames, Screens, Novelties, Fixtures 








Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





TWINKLE Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 





Walters Industries, Inc. 


156 Seventh Ave. "Celastic”™ AL 5-2308 


Sculpt-O-Gias, Puffed Giass, Ange! Hair, Fiocked 
Branches, Fioral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 





D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 


It’s Always MARKET WEEK in New York 























There is authority in design, line, color and decor when you obtain 
your display requirements from the New York display market. . . 
a group of devoted display manufacturers with years of experience in 


supplying the best necessities for the ultimate in display presentation. 





IT’S ALWAYS MARKET WEEK IN NEW YORK 


—t 

















AS APES 


GLASS MIRRORS 






DONT PAINT 
— PARAFLEX 


PAKAKLEX glass mirrors cover any 
surface, no matter what the size or 


shape Send for an estimate or send 


* 
your original sample. We will cover 
it for a very nominal charge. Samples 5 | nM) Gg O U i } } rn S 


at all times are your exclusive property. 

















Write today for informaties R GARDED by some as a hindrance and Sapeag at the Sapper left the card and the two 
an obstacle to good interior display, panels with fruit motifs are suspended by 
columns are used to good effect by othe brass chains from the upper part of the column 

PRAIA GIG OUP eet 1 | sicctemes ax cn cette) nat: to cule a, ‘In connection with & promotion of Halles 
32 East 10th St., N. Y. 3, N. Y. | entire floor merchandise, Willi Barth, Kaufhof, Krefeld, 
SPring 7-8787 \. van Hollander, display director of Gim Germany, built a wine booth around a main 
| bels, Philadelphia, is of the second group Hoor column as pictured here. ‘The pyramidal 
| Columns throughout the store are equipped Covering of straw was in keeping with the 

with metal strips, with key-hole openings at straw-covered bottles of Chianti wine 
frequent mtervals, placed vertically to support [he final display was also by A. van Hol 


For carpeted platforms which can be raised or lander, this time using column platforms to 


lowered as desired support a bride and her bridesmaids. An orna 
EYE lwo examples of how he uses these plat mental circle of gilded wire was around the 
upper! the “Bridal kes 


forms around the columns are hown above column and carried 


Van Hollander likes to experiment with un tival” slogan 
ee°8 usual treatments of cards (and backgrounds 





>] im window displays) and the ones used with —The displays above and the one at the lower 
Ba lou S the display of bathing suits have the designs sight are by A. von Hollander, Gimbels, Philo- 
mn reef. The rays of the sun, for instance,  delphia . . . At the lower left, by Willi Barth. 
METAL FLAKES are heavily flittered around the edges In the Kaufhof., Krefeld. Germany— 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. vail ra . 


— : aa 
* hiphs Soling Sudal Festal 
7 4 : q 





GLASS TINSELS 


Beautiful sparkling colors — red, green, | iso. 
gold, silver, blue, black — five fine “is 2%, 
Fs fhe 
nesses Also pastel and other shades 


to order 


DIAMOND DUST 


Attractive snow effects can be ob 
tained with this decorative materia! 
Obtainable in five finenesses 


CRYSTAL BEADS 


for outdoor signs. Also colors tor 
decorative usages. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color cord 


Write for Sample Card 


EDWARD C. BALLOU CO. 


& Varick Street, New York 13, N. Y. 
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RECORD MARKET WEEK SEEN 
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Noel Mfg . ompany bri sew York Cat * 
poy Log ew Line O 
(Oltmans L ompany (Qimanha oot NO } 


* iby] Nei if iii Port \\ i nigtor 7" | a”, 
a ae . j | 
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Leo rages Irie New Port { 3t\ Boot! VW 7 
. 1, first floor se a 
Kevnolds Printasigen ¢ Pacom ( alt 
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ENTIRELY DIFFERENT 


ee ae oe e 3 YEARS AHEAD OF 
. 4 fan wy ) OUR TIME 
Frank M. Sayfo | Co, Brooklyn, N. e ALL FIBERGLASS 


PLASTIC 


room 
bernare i bork Cat 
th No. 1, mceseuine | e 5 YEARS UNCONDI.- 
egel, Ine, New York City, Roo TIONAL GUARANTEE 
/ . iT] I 
e bor ‘ brie \ul 
M59-O0) first the ® WITH FAMED 
card Machine Company, — Chiea “BERKLEIGH™ 
Oo. 69-/0-71, third fi 
estri Art Mig. Compat L PATENTED 
ths No. 3-4, first floor ADAPTABLE WAIST 
eth Displa Ine., Cor ’ } ' 
vith Brown & Bertheim, Booth No. 20 
t tloor 
standard Cellulose & Noveltv Novelty Com lhese new DIOR-A-BELLES are entirels 
ny, Inc., Richmond Hills, N. Y., Booths Ne diflerent from any mannequins we have 
49-50-51, third thoor made betore Phey are all tibergla 
taple mith, dn york City, | plastic and have a 5-vear unconditional 
4-926, hiith floor yuurantee lhey are styled right. thes 
ra starkma , \ bi are made right and they are priced 
AN -Be- 13-29 1 -Jo-49-U- 0 » first fo : * . right te sure to see them 
\. L. Stensgaard & A Clate brie Boot! 
» Oo. Garand Ballroon 
Sy Grand Maliroom LOOK FOR THESE NEW FEATURES: 
4S third floors |. Glamorous new decor with newest type net lashes 
fhall Plast Ni York Coty boot 2. New wind-blown wigs in latest styles 
U-cl-2e, third floor ). All new hands delicately sculptured in rubbers 
, hn Mi MH L All new leg Positions to give newest lushions the proper tit 
‘te ( (i 6/-6/ A-O6-6f ss rat 
: , ' ) ) » Completely new, glamorous face 
1 s- 159 r ine # wot . 6. Delicately sculptured ut pierced fo wear eurring 
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eae ee MORRISON HOTEL, CHICAGO. JUNE 23-27 


Menry Hangers x Misnla cture ‘ Exhibit Hall Alea showing our lamow 





J 


Lay, Soothe Booths 14, 15, 16, 17, 18, 19 & 20 mee 


kvery displayman will want to see our 

complete display ladies Itiisnse and kid CORTLEIGH KIDS 
\. Cole Co., New York C1 Boot mannequins. If you cant come to NADI 
4 third floor Market Week see your nearest display bhe best in the market 
jobber 











Jobbers inquiries invited 


GOLDSMITH & SONS 


330-332 BROOME STREET NEW YORK CITY 2 


UNE, 1957 









ee FLOWERS FOR FIFTH AVENUE 
Pa | ontinucd from page 25] 

















tied with pink bows, blue jewelry, perfume, a 
pale blue satin slip, a navy umbrella, a navy 
hag. and other accessory and gift items were 
arranged on the steps 

These amusing egg characters were given 
additional publicity by being featured on one 
of Arthur Godtrey s shows 

Henry k. Callahan used a handsome gallery 
The Bliss SEELINGRILL revolutionizes all con- arrangement for featuring shoes at Saks-Fitth 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 


space without cluttering the floor. 


Avenue, where he directs display. So effective 
was the etting that Mr. Callahan used it the 
week vitl hoes only and the second 
chanwed the COpy, replaced a foreground 
detail, and centered a frock by Sophie, 
leaving the gallery background untouched. For 
this «ah play the floor Was carpeted im rose 
taupe and the wall and ceiling panels were 
overed with ; toned woven fibre (silded 
cl around bay 2) hadow 

pane! hour ot the bays 


moire. and two small 


Cay) ' 
hoot 
fashion 
rourthn 


| ttery 


i 
lined box: 


re bouquet Ol 


ana 


cara 
dre 
ik raritv 


ifth floor 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 


, ; ° — gallery etting 
speed of trimming in the minimum space. 


vy hiite hat 


carried 


hen 
third 

a 

17 ’ 

VCll a LIN pritiv 
hloom } itt} AVCTIU | setting. 
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Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


placed in 
director 


A madow 


Please write for complete information. fern, 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 


*T.M. 
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New Geas Color 


in Booths 5-6-7, Third Floor Exhibit Hall 


They say there’s nothing new under the sun, but our 
designing staff has come up with some glorious new 
display ideas for your Christmas display program. 
That is why we believe it will be a treat for you to 
visit our exhibit at NADI Market Week and see for 
yourselves the many original Christmas display crea 
tions you can use to make your store a standout in 
your city. 


FAMOUS FOR STORE-WIDE PROMOTIONS 


RIP Studio, Inc. 


15 EAST 22nd STREET, NEW YORK CITY 10—GR 7-3650 





WE HAVE SERVED THE LEADING STORES FOR YEARS 














FALL and CHRISTMAS 


Bullrushes Natural and Colored Wheat linsel Garlands 
Indian Grass Natural and Gold and Metallic Paper Starbursts 
‘edar Poles ;: slabs Copper Grape Vining 
Cedar Poles and Slabs | pt sTay 4 wr quered Holly and ¢ orsages 
Paper Oak and Maple Leaf Sprays Imported and Domestic 
:, ' ; ; (loth Holly Sprays 
Large Natural Cattails Chrysanthemums 
. : , ( Mistletoe S N 
Small and Large Velour Cattails Redwood Wagon Wheels loth Mistletoe Sprays 
. ’ . . > > , > 
Gold and Copper Bubble Branches Gold and Copper Bronze Needle Pine 
Wicker Imported Cornucopia 6 ft. Oak Trees All Colors Mercerized Machine 
Wicker Imported Fireside Baskets Autumn Adjantium Cotton 
Pine and (‘edar Chip Blinds 4 oe h t locked Brane hes } iberglass Panels with White and 
Imported and Domestic Grapes White Bubble Branches Colors 
|_oose Fruits Perforated Stars Imported |5-Inch Santa Claus 
Imported Fruit Clusters loose Stemmed Glass Balls Multicolor Ball Chains 
Prepared F oliages, Oak and Smilax Imported Novelties Aluminum Imported Facet Ball. 
[Transparent Oak Leaves Imported Branched and 9 Inch 
and Roping Heads Velour Poinsettias 


Large Selection of Fall Display Units of Silk and Burlap Material 
Large Selection of Christmas Units and Novelties 


LOUIS SCHNEIDER CORP 


6 SECOND STREET 
@ NEW YORK 3, N. Y. 
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AAROoOW 
AUTOMATIC TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





T-32 
GUN TACKER 
Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 



































hy T-50 
GUN TACKER 
Use where heavier, longer staples are needed. 


® ideal for assembling floots, store exhibits and 
show exhibits. 









HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
ideal for nailing backdrops, woodwork construc. 
tion and wherever heavy nailing duty is required... 






ONE-HAND OPERATION— 


Frees other hand to hold material being tacked 


FASTER — 
Automatically faster than hammer and nails for 
ali sorts of fastening jobs 


MANEUVERABLE— 
Gets into close corners. Drives sta 
1/16" from any right angie 


e flush wit? in 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 


» 1/16" to 9/16" leg lengths, for every purpose 








Sold through jobbers 
Write for catalog 


ay 


is Manow fasrencer [o.,/nc 


Onwt sumius srertet Te cele) Sak. eee ~ 6 
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This clever display of apparel for little girls and boys is by Herbert Muller, Kaufhof, Cologne. 
Germany, with the merchandise on a panel representing a page torn from a child's book of cutouts— 
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silk tor atternoon and late-day, designers 
salon, second floor.” 
| bye window Hoot was checked in black 
ind white Walls were an off-white. lighted 
Dit \ display stand near the window 
tront had a black frame and red top (ny the 
Hoor beside it stood a wire head form wearing 


black hat with a grey veil and white roses, 


and had grey pearls around its wire neck. © 
the stand was a second head form. this one 
vearinge a hat with vhiite Hlowers and white 
trim About its throat, on the table, was a 


| 


grey chitton = scart vhich draped onto th 


Hoor, and grey pearls. A small picture propped 
near the stand showed a building under con 
struction 

lwo mannequins posed in the setting wore 
the (,otham grey silks (One in a chifton frock 
vore black shoes and white jewelry with 
brilliants She carried a single red ros ai 
second mannequin wore white accessories, and 


| 


ad a pinkish tacing to her hat 
lohn Liles at Franklin Simon, where he ts 
display director, used an unusual and most 
etlective setting for displaying an array of 
spring hats (last illustration). tach window 
as designed to represent a different country, 
and hats or hye adgeat trom the far Cornet i] 


the world were tlown to kranklin Simon for 


a special display te port uiy> the caption Lhe 
vorld Over, tho ones really dressed without 4 
hat ! Proof positive, Out heantiful Spring 'S7 


collection on view now im millinery, third 
oor. Peru, Japan, Thailand, and South 


\frica were shown 1n the window series In 


tre Oie ro! lhailand. thi hack ATCA Wa 


covered—-walls, floor, ceiling—1in rich metally 
gold paper lhe floor front was strewn with 
gold cork chips \ screen through the center 
f the window was painted with details in 
gold suggestive of ‘Thailand, and window 
openings were cut im temple design. Black 
hats were held on arms thrust up into the 
vindow openings, highlighted agaimst the gold 
hackground 

\t one end of the window the screening was 
built out to form a deep bay, and a figure of 
gold, a temple dancer, was posed as though 
looking through a large balcony window of a 
temple, the interior lined with gold and bril 
hantly lighted \ small card at the side of 


the window opening read From Thailand 

this beautiful headgear 1s worn by the women 
temple dancers. lhe gold figure wore an 
elaborately jeweled and golden headgear A 


vellow bodice dA gold skirt, and gold jewelry 


Larger copy card below the window read 


' 


‘Fabulous! Just one from our exciting exhibit 
of native hats from four corners of the glob 
flown here just for Franklin Simon by KIM 
Roval Dutch Airlines—muillinery, third floor 

and below on the floor was a mounted, mimia 


ture k | M plane 


RECORD MARKET WEEK SEEN 


[Continued from page &5) 

Artificial Plant Co., ¢ hagrin ball ( >} 
Booth No. 38, third floor 

Mileo Mannequins, New York ( it, 
Booths No. 123-124-125-126-127, third floors 

Met-Wood Floral Mtr ( Inc.. tren 
ton N. J., Booths No. 131-135, third floor 

Sidney Newhoft & Associates, Los Ange 
les, Calit., Rooms 429-432, tourth floor 
s all exhibit 
and space assignments available Iron l 
NADI headquarters at pres time wo 


The toregoing list include 
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hairy Forms... SELL 
hosiery than any other display. 
WRITE FOR NEW CATALOG. 

SHOE FORM CO. INC. 


AUBURN, N. Y. e NEW YORK CITY e Sf. 


more 


LOUIS, 
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fit your present plastic hangers. 









NOW ATA _ \ NEW LOW PRICE! 


STUARD’S GARMENT STA-ONS’ 


KEEP YOUR DRESSES 
Made of Pliable Latex Rubber 


Easy to apply ... Takes only a second 
Apply Sta-Ons to your dress hangers — will 


ON HANGERS 










TWO GROSS BAG ONLY 


$7 6°° 


Shipped F.O.B. New York City or 


Tucson. Ariz. 


JOBBER INQUIRIES INVITED 


RESULT DIS 





PAT. PEND 


~ Will Not Soil 
Fabrics 


KEEP YOUR DRESSES 
ON THE RACK... 
NOT ON THE FLOOR 





350 WEST 3lst ST. 
NEW YORK CITY 1 











Chicago Display Panel 
Discusses Open Fronts 

Member and wuest of the Chicago D1 
play Club on April 10 were treated to a 
panel discussion on the subject of open back 
vindows versus closed window Member 


cod thy pane! Were Kay bhianehy directol iT 


leone planning tor C,oldblatt Brothers \ad 
dis O)sborne. consulting architect tor naw 
Met & Dolliwo La Marotsky, display di 
rector tor the Morris UB acl tore Lou 
Vol display director of Walgreen. stor 

Hioward Oecehler, display director ot Werbold 
tore and Kalp! beonne lairchild vive 


erved a moderatot 


led Lee (| aes rectot 1 Cetin re 
(Oak Parl report for the (€ hhicags ( jul i 
Toe 
l here i i vyreutl eal | if j is) 
ro and con, but n { i the display dy 
rectors telt that tl pen bach Tha is a 
blem | ty igvreed that it 3 ihe tor a 
ef ! peratios it} beautitul me ti 
lure TL here the tock and iwtertor cat 
| kept mm tip-toy ip burt that the par 
brant hon re it i lore CKECPING 
roblem that uit | proportion 1 if 
alin 
Mi hiancl pate it that a mu 
Hoor operatiol giten Cone ii] iil { tive 
problem ot presenting seasonable merchat 
dase waist an witerior that in no relatios 
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een ivuaitst i mie read t il l¢ 


ittmecnt 
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lemanading thane excite tore ana i 


trie colortul arial vel] liwhited miter 
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Harold Martins Paintings 
Have New York Show 


New Plant Opened 
By Hamberger 

David Hamberger, Inc., New York City, 
is observing its 46th anniversary by opening 
anew manutacturing plant in Brooklyn. The 
addition provides the company with a total 
it SOOO square teet of production tacilities 


featuring modern lighting and all modern 
equipment. The firm ts equipped to produce 
anything in display trom a simple unit to a 


complete promotion 


Portable Display Stand 
In Carrying Case 

K ruse \dvertising Displays, Il3th and 
Broad treets. Carlstadt. N | has placed 


on the market a portable display stand of 


table tor trade how Known as “Porta 
lable the unit 1s contained in a carrying 
CASE $ teet hy 14 inches iti SIZC, and weighs 
25 pound lhe case when opened and placed 
on the assembled trame become the table 
top \ccessories include a display back, 
base leeve to close in the hase iramc, 
gqecorative rele trips and nameplate head 
board 


Officers Elected 


By Free-Lances 


hi Southern California lf ree-lLance 
(,uild, Lo \ngeles, has elected Dan Gilbert 
president ot the group \ssisting him are 
Richard Lekrane1 vice-president; Henry 
Saunders ecretary, and Norman Davis, 
treasure! tdward Bien was named “ser 


peant-at-arms and Hienry labak will handle 


publi if) 
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swivelier ay vata Lighting Units 


a ck DOT TT aT 


Universally Adjustable Recessed 


= 0-LITE” 


Ee FULL 90°—Rotates 350° 


Ge id ad wee 
HORIZONTAL 











ADJUSTMENT 
“és Seer 


x 
~ 


Se MODERN eat SHADE LINES <2 = ye 


++ MIDGET ADJUSTABLE SWIVELIER 
: LIGHTING UNITS 
AND ACCESSORIES 


Each with over 20 a models — for outlet box 
or raceway attachment, portables, screw-ins, clamp-ons, etc. 
All completely wired and ready to install. 


~<uis> PY Send for Complete 
° as ' 28 = 
HOOD rT f°CAPRI' 





t' TORPEDO’ ." w }'' CATALINA LAMPS aia Catalog 
i . {Up to 150-W R-40 
or PAR-38 


] O O 
We aces _Swivelies 


Standard COMPANY, INC 


° 
- : —————————————————————————————E—E—— OOO _ 


43-34th STREET, BROOKLYN 32, N. y. 


ALES OFFICE & SHOWROOM. 30 IRVING PI se << eS 














or the season's most superb and beautifully new line. inspeet the Oltmanns display 


during N. A. D. lL. Market Week, June 23-27. The unusual ideas and combinations that 


we have prepared will convert your store into a crowd-attracting Christmas Wonderland. 


Qur Fall and Christmas lines will be on exhibit for your approval. and we are looking 


forward to greeting you at 


Booth No. | 


CONSTITUTION ROOM, MORRISON HOTEL. CHICAGO 


Represented by FRITZ W. OLTMANNS @ NORMAN T. OLSEN @ HENRY TH. WARD 
BERNARD R. WALDMANN 


OLTMANNS CO. 


Designers and Manufacturers of Artificial 


Klou ?’Ts and Dec orations 


1405 DOUGLAS STREET OMAHA 2, NEBR. 
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Set of three papier mache leaning bust forms. White with 
gold spatter with full back $12.50 set 





h 
2750! Ledies Dress Form, 


white with gold spatter 
$2.25 ec 


+503 Full Round Blouse 
Form, white and gold. 
$2.90 ea. 














a 508 Men's Full Round, #605 Men's Shirt # 506 Men's Muscular 
jersey covered, complete with Shirt Form, full round. 
oak wood neck block. $6.50 ea. Shell, tan $2.90 ea. 7 $4.25 ea 
, #500 Ladies Blouse Form, 
On all orders less than $15.00, a 75c handling charge will be added. white with gold spatter 
All prices F.0.8. Chicago. $1.95 ea. 





#507 Men's Full Round 
Bermuda Torso Forms 
$11.75 ea. 


e FABRICS 

e MANZANITA 

@ ARTIFICIAL FLOWERS 

@ WROUGHT IRON FIXTURES 

@ PLASTIC PLANTS 

° 2504 Ladies Full Round 

1240 GOUTH MICHIGAN AVE INC Torso Forms $7.75ea. 
CHICAGO &, ILLINOIS 9 . 


New Fixed Glazing System 
Announced By Kawneer 














\ new building tront and wall system that 
uses only a tew standardized glass-traming 
members to provide unlimited design tree 
dom has just been introduced by Kawneer 
(Company, Niles, Mich 





(alled “Narrow Line,” the new system 
of slender, extruded aluminum components 
features putty-less, flush glazing throughout 
Providing Vit clear sight lines, it 
planned tor simplified, minimum-cost ere 
tion of glass-and-fhixed vlazing wall sections 
entrances, store tronts, and display win 
dows It may also be used for interiors 





vestibule work and partitions 





It is said to be the first fixed glazing sys 





tem to ofter flus| glazing on all tour sides 
of a glass pan Built-in glass-holding 
chanmne Is 11) all thre COMPO nts « liminate the 








extra lines ot the protruding glazing mem 
bers common to most other systems I his 








provides the neat clean look of glass panes 
flowing directly into the tramework. Glass 
stops may he used where the flush ylazing 


mnovation 1s not desired 





Custom Made 


EXCLUSIVE ORIENTAL SCREENS | [cM | 


Decorative Displays Maspet! N. } as 
We are fortunate to have available at this time a magnificent collection hen able to meet the repeated demands of 
of beautiful oriental screens. These are exclusive imports and you will displaymen everywhere for the reproductiot 


have many uses for them. Order now before our stock is exhausted. , , 
«7 thie 1! OWT) subrects mite photo wWiwurai 


39 EAST 28th STREET fabric backgrounds. These are now being 
M I YA Cc oO “9 i N Cc . NEW YORK CITY 16 made by a new hand painted process lhe 
sa) cle SITs Mm” Cd) cf id 

Manufacturers and Importers of Artificial Flowers and Oriental Goods stock, seasonal designs will f ntinued a1 


illustrated tolder 1s available tor the asking 
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Merkle-Korff Opens 
Los Angeles Office 
lhe Merkle-Korff Gear Company, Chi 


cago manutacturer ot tractional horsepow 
er geared motors, has opened a branch office 
in Los Angeles at 1412 South Los Angeles 
treet 
lhe branch ofhece is under the supervision 
Robert R. Young, formerly § assistant 
sales Manager at the (Chicago tactory. Henry 
I. Kaelin, who has been associated with thi 
ompany tor over 20 years as a manutas 
turer s representative, now joins the com 


Many as a district field engineer attached to 


pall! 

the los Angeles office lohn WD Simms, 
assistant vice-president, has been elevated to 
the position of plant manager with full re 

sponsibility tor all manufacturing opera 


tions 


Old Orchard Store 
Wins Design Award 


lhe suburban Old Orchard store of Mar 
shall Field & Co. northwest of Chicago, 
Which was described in the March issue oft 
DISPLAY WORLD, won a 1957 Honors 
\ward trom the \merican Institute of 
Architects tor “excellence in architecture 

[he award, an engraved plaque, was pre 
sented to John Moss, Fields’ vic presi 
dent and director ot design, by Richard Ben 
nett and Samuel Lichtmann of the Institute 


Two Additions Made 
By Starer Displays 


Herbert Blatt and Andy Spitzer have 
joined Starer Displays, Milwaukee, accord 
ing to an announcement by Leo Starer. Blatt 
will cover the South, while Spitzer will han 
dle the showroom and Milwaukee sales 
Both men have tor many years been asso 


ciated with display selling 


Election Meeting Held 
By St. Louis Guild 


St. Louis Display Guild members were din 
ner guests on May & of Ikdward Lamprich 
Laclede (,as Company \ business meeting 
and election ot ofheers tollowed Details 
ot the election are not available at press 


time 


Imperial Display 
Is New Firm 


Imperial Display Corporation has been 
formed by Sidney Haltand, Norman Singet 
and David Kessler at 16 West 19th street 
New York City Il. Elsie Collins, well 
known in display, is the new firm’s designes 
Imperial will manutacture artificial flower 
display units, and settings 





SOURCE SERVICE 


If in anv of the illustrations in DIs- 
PLAY WORLD you see some property. 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained, Just address your inquiry to the 
Editor, DISPLAY WORLD. Cincinnati 


l, and it will have prompt attention. 


































SEAMLESS 
COLORS 


IN STOCK FOR IMMEDIATE SHIPMENT 





e HICKORY . d rich and vibonud oo = [or dll 
e MAUVE Costienss lo he a popular pm me 
e TEAL Ydeal for } dll aad Cheiclnas 


° FLAMINGO i asls a oming fo thion ae 


Bulkton Woo SEAMLESS 
Fashion-Rite 


A A COLORS 


In The Following Items 















Plan to Visit the BULKTON EXHIBIT JUNE 23-27 
N.A.D.I. MARKET WEEK, Morrison Hotel, Chicago, Ill. 
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BULKLEY, DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 , CORRY, PENNSYLVANIA 
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EXPANDED ALUMINUM FOIL 


Versatile, lightweight metal mesh 

decorative material, in eight 

bright colors and bright silver. 

Offers unlimited opportunities for 

the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber can 
supply you. Write for samples of R-P 
Expanded Aluminum Foil, Expanded Puff 
ing Foil, also samples of R-P Unexpanded 
Foil . . . especially adaptable for Fall 
and Christmas displays 


RESEARCH PRODUCTS 
CORPORATION 


1015 £. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 





for maximium illumination _._ . 


POSTOSCOPE Opaque 


Projector 


Imagine the convenience of this Opaque 
Projector in your sign or display depart 
ment! Need a large sketch but fast? 
Just place this projector over a photo 
graph, magazine page, coin, jewelry or 
any flat opaque object and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6 «x 6° at one 


time or 'arger area, a section at a time. 


$35.00 


FOB. NY 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
thowing entire line of 


opaque projectors 


FREE. + yh CATALOGUE 


ort and draw 
ing supply items available through 
Arthur Brown, Write tedey on firm 
letterhead! 


Arthur Brown & Bro.. Inc” 


2 West 461h St.. New York 36. WN. Y 


(Continued from page 50 


United States, Washington 6, D.C. Ask for 
"Special Days, Weeks and Months, 1957."... 


For a good many years most of us have 
accepted practically without question that women 
do approximately 85 per cent of the buying. It is 
interesting to see how this arbitrary figure was 
set up, and also how "factual" it is. Here is 
what True magazine -- a man's publication - found: 


"The head of the marketing department of 
the University of Illinois decided to explore the 
question of family buying -- in an effort to find 
out who does it and who influences it -- and also 
to trace the origin of that mystical 85 per cent. 
Here's what he discovered. It all started ina 
New York department store back in the middle ‘20s. 
Quite possibly it was true in that isolated case 
-- it certainly wouldn't apply to all department 
stores across the country, either then or now. 


"But the point was picked up and quoted in 
a conference on the problems of household buyers, 
held at the University of Chicago in 1927 -- again 
quoted in a book by a March Branch, ‘Women and 
Wealth, 'published by the University of Chicago 
Press in 1934 -- repeated in the promotion of 
women's service magazines -- used by the Institute 
of Life Insurance -- and borrowed from that 
source in a chart that appeared in the New York 
Times magazine. 


"How's that for snow-balling a myth?" asks 
True. "It proves conclusively that such a fallacy 
used for promotion over a period of years can 
gain almost universal acceptance."... 


Once again the time is approaching for the 
big fall and Christmas Display Market Week of the 
National Association of Display Industries, to be 
held in Chicago June 25-27. This is one event 
looked forward to by the entire field, buyer and 
seller alike. The advance indications are that 
the one for 1957 will be one of the largest and 
best ever held. If you haven't already made your 
plans to attend, better start doing so... 


Cordially yours, 


ee ond 


DISPLAY WORLD 








got under way January |. 
to take part. 
and service classifications, and every dis- 
playman is eligible for the plaques and 
This Eighth International 
Display Contest — with 309 awards — will 


continue to prove an incentive to still better 


medal 


display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


awards. 


dence of their ability. 


this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 


All displaymen are invited to participate. 
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ENTER NOW —DON’T MISS THE 


DISPLAY WORLD INTERNATIONAL 


There are 99 merchandise 


There are no restrictions. 


CLASSIFICATIONS 





Womens and Misses’ eve- 
ning wedr° 

Women's dresses 
Women's sportswear 
Womens coats, suifs. 
Furs 

Bridal display. 
Lingerie 

Millinery 

Women's footwear 
Women's hosiery 


Handbags, umbrellas 
Women's gloves, accessories 
Jewelry 


Handkerchiefs, biouses 
Corsets, surgical garments 
Women's bathing suits 
Cosmetics, perfumes, etc 
Children's appere! 
Children's footwear. 
Children's hosiery 

Infant's wear 


Mens clothing 
Mens shirts 
Mens neckwear 
Mens hats 
Men's shoes 
Mens socks 
Mens underwear 
Mens swim suits 
Mens sportswear 
Mens toiletries 
Mens robes 
Mens evening wear 
Mens gloves 


Yard goods 
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Decide now 
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Notions 
Linens, bedding 
Furniture 
House furnishings 
Paints, wallpaper 
China, glassware 


Silverware 

Toys 

Luggage 

Sporting goods 
Musical instruments 
Radios, television sets 
Gift novelties 

Books 


Stationery 
Greeting cards 


Drugs 

Tobacco, smoking 
equipment 

Groceries. 

Candy 

Liquor, other bottied goods 
Refrigerators 

Ranges 

Laundry equipment 

Lamps 

Electric and gas appliances 


A. Maior appliances 
Vacuum cleaners 
Kitchen equipment 
Garden and 
equipment 

rMardware 

Automobile showrooms 
Automobile accessories 
and equipment 


tools 


68 
69 
10 
VI 
V2 
73 
14 
/§ 
16 


96 
97 


976 


Florist display 
Photographic 

Optical goods 
Exhibit booth 
Exhibit display 


equipment 


Institutional display 
Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Fioats 


Showcards, pen-lettered 
machine-lettered 
nhand-lettered 
otner service 
Gisplay 
Travel display 
Animated display 
Animated display, 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week d iplay 
Father's Day disp ay 
independence Day display 


Showcards 
Showce aras 
Banks and 
institution 


inter ofr 


window 


Thanksg ving Day ad tpiay 

Style show setting 

interior snops sucn 4% 
Town & Country Bud 

get er< 

National advertiser's display 

National adaver? ser $4 d tpiey 

uni? 


Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnart! 1, on10 


JUNE, 





DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1957 


Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 99 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 


Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today 


and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


uv 


12. 


. Judging tor the annual awards 


. Judging tor the monthly 


RULES 


. Any displayman in the world may enter this contest 


it is not to be a subscriber to DISPLAY 


WORLD. 


necessary 


_ All entries must be of displays installed during the 


year 1957. 


. Entry is by means of one or more unmounted black 


preferably 8 x 10 


and-white glossy photographs, 
may be made as 


inches in size. As many entries 

desired. No entries will be returned. 
. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification Example: “John Jones, Dexter 


4& Sons, Kansas City, Mo. Classification No. 74” 


. All entries become the property of DISPLAY WORLD 


All entries must be sent to Contest Editor, DISPLAY 
WORLD. Cincinnati |. 
. Entries may be submitted at any time. All entries 


judged tor 
“Display of 


given month will be 
the 


received during a 
the monthly gold medal award tor 


the month’ The contest ends December 31, 1957 
. The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 7 


points and a silver medal; third best, | point and a 
bronze medal. The entrant who receives the great 


est total number of points will be awarded a gold 


plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 


points a silver plaque, and ftourth a bronze piaque 


Each photograph entered will be eligible tor only 
one classification. 

will be done by an 
outstanding board of well-known dispiay authorities 
Their decisions will be fina! 

‘Display of the Month” goid 
the editorial stall of 


final 


medal award will be done by 
DISPLAY WORLD Their decision 


In case of a tie, duplicate awards will be made 


will be 
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HOTEL MORRISON — CHICAGO, ILL. 


JUNE 23-27 ROOM 596 
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for the latest developments in 
display and advertising lighting units. 


DON'T MISS... NOEL'S new "Flick-Lite"’ for the 


most realistic candle flame effect yet produced. 





@ Boxed Christmas tree lights (for re-sale) 
@ Bulk packed decorative lights 
@ Point of purchase display lights 
@ Lights in motion 


Write for additional literature yx NOEL Manufacturing Ca Vtthe 


. . « Jobbers inquiries invited. 3 West 18th St., New York City 11 








CHICAGO DISPLAYS led Lees, display director of Gilmore's the top ot the stairs, singing trom hymnals 











































[Continued from page 47] im Qak Park, used a lapanese theme in Four mannequins stood out in tront of the 
showing two-piece dresses. lo line the rear church dressed in Goldblatt’s Faster outfits 
eventh adorned a head resting on top of an wall he used a bamboo screen light d trom \ sign re ad, “Sot ight. so smart, so in tune 
overturned pot \ tully dressed mannequin neiiad «9 Bone cornice lon foe af thy with springtime.” 
at the right showed a complete outfit that wall centered in the window stood a shoji i Bowen. head of Lvytton’s display 
would go with one of the hat: \ toot creen as a background for a Japanese ar department, turned out another of his de 
card just behind the glass read, “Ivery lool rangement of flowering branches and a pai lighttul small window displays accomplished 
ha if hat and every hat 1s a fancitul as of Oriental figurines Hanging Japan sf with simple props lytton’'s spring through 
the flowers of spring lanterns completed the Oriental mood. The fall cotton tweeds were displayed among se- 
[he entire millinery series stood out in erties of windows gave a spring-like au quined Monarch butterflies and hanging 
beauty against a background = of vertical lor displaying spring fashions in a very dit milkweed tassels symbolizing the develop 
nibbon each one 3 imehe wide and set 3 ferent way, thanks to Lees’ Oriental treat ment of a butterfly from early spring to fall 
inch apart from floor to ceiling \cro ment lwo mannequins were in each window, both 
the floor below them Jame placed a toot lack BRoghosse, Goldblatt's director ot in tweed dresses (ne was accessorized tor 
high panel which concealed colored light display, did his hat promotion with = an spring, the other tor fall. Fashions were 
that were playe (d agamst the colored Papert aster bunny touch “bkashioned tor baste bye izwe against a brown hack wall with gold 
back wall Ps live vellow, and rose lights brightness,’ the series was called and silver butterflies 
were used each wm ~<adifferent displays, Boghosse displayed his hats on long Lytton’s did a series entitled. “Fresh 
against a background of the same color curly iron rods, two of them rising out of aster colors Forsythia vellow and pus 
Fashion color mm each case harmonized a iern planter and tour spiraling trom the syWwillow gray,” in which fashions in the 
with the rear lighting Hoor beside it. Sheer crinoline that. re two colors were displayed in surroundings 
hoe Kru display manager ot Saks-Fittl sembled morning mists was draped around of the same colors. Six yellow pots held 
Avenue, helped set the hat-shoe pace with = the flower-like hat stands. Five small Easter stalks of torsythia and pussywillows. Three 
a display of new tyle ftootwear entitled angels hung trom the ceiling admiring the Gothic arches gave a church setting: they 
very S.A Narrow lines with a millinery \ white kaster bunny inthe were made ot pipes bent to shape The 
new port center ot the window held a sign and di center arch was 7 teet tall with two side 
ai display centered about an archite vided the hats trom ¢ omplete outhts which arches 5 teet tall \t the top of the center 
tural tacade painted m black on white were displayed on two mannequins at. the arch was a wallboard cutout with simulated 
hoard that served as a rack tor shoes, The leit Boghosses mannequins did double stained glass windows 1n it, further enhan 
shoes with matching gloves and purses stood duty, since prices were given tor the navy ing the church effect 
amMotp piece: cl slim broken columns spring Coats they were wearing (arson s chose a whimsical title for the 
further to merease the tie-in M ore shoes (Other window not illustrated aster series “A tisket. a tasket.’ was the 
vere al plave dom tront of the tacade on (,oldblatt used a G,othic arch and stained title, then the sign went on, “a rabbit in a 
the floor \ single mannequin clung to the glass aster cries ot young people basket and a well-dressed youngster in the 
facade doorway at the left to put life into fashions Iwo boxes covered with a mar Faster parade.” The sign was written on a 
the window \s as his custom, Kries used belized material made steps leading up to an huge lavender egg-shaped piece of wall 


a plant in the display and colored lights to imaginary church next to a stained glass hoard in the center of each window in the 






provide tllumination window lwo stvlized beige angels stood at series In one window a pair of Easter 
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tm at “* PHOTO MURAL FABRIC 





Your Own Photo Now 
Reproduced By Hand In 
Beautiful Vivid Colors 

On Pure Silk In Any Size 


Over the course of years that we have been making 
photo mural fabrics, we have had hundreds of requests 
for special scenes, special sizes and special colors. We 
have just developed a technique which permits us to 
produce by hand, any subject, in any size, in any 
quantity, in color. 


Make your seasonal or promotional backgrounds really 
exciting. Be the first in your town to use this entirely 
new background creation. Never before anything like it. 


Get Details Today 


Write for catalogue regular photo mural fabric. 
Fall Woodland Stock #51 . , , : 
12 ft. wide x 9 ft. high $85.00 14 scenes in stock—immediate delivery. 


DECORATIVE DISPLAYS wit Ny 


























bunnies see-sawed back and forth atop a  Displaymen Using 
inf wn thie hackground looking like ‘4 hand More Colored Burlap 





operated railroad cat ach window had a Powmti t that relatively te A 
‘) i? (jt} bit ai (irAative \ ‘ ss 
different animated bunny display L hi i | | ‘ vitl 
AW) thie WOT Muriap A a VTL Vitiet 1 i 
tashions, ol Course, wert te youngsters thie material from which “euns ich vere 
and to attract them (with their parents) made, Walter Crodnick, president of Van 
into Carson s store another Sipti announced Arden Fabru lit) Murray treet New 
et el | the birth Ora chu ken on our toy Howl \ rl r ify /. come rit 1} at toclay burlap 
(Clement Bradley 1s display director ot now used in many ways in the apparel feild 
{ arson In aly play if 1] ‘ has Wri) 1 f pret | rity rie 
’ ' | | ‘i tig 1} cl i, 
‘(lest pertect ("est patent’ was thi tate and his firm has been competied t 
} | } j i) 4 | } 17) fy cola iy Ti) tiie cit miay 
title Ot the combination shoe-hat yindov tock burlay in | , aa on. 
_ demand 
ised by Virginia Paxson and her display 
taff at Mayr hall kield WwW Lo Shown at a 
Pirie when cy { rmockey and 1 \ Driver alt A . 
m | | nother Overseas Tri 
1] j hy } \r | | }? | pP 
Vy « T ¢ All )) AY ITNh t if ! tie See l] ij i Fo Sil est . 
; r iv ri 
this window was most fitting It showed a 
; | ' | f “y . my are try ‘ ‘ , L od \ £ a r , ; 
Maris park ben r} vith aA rier ie eateqd nal at ree ily - 1h 73 , | * . 
, pany ( hicago vho returned = on!) i tev 
nequin reading a krench newspapet L hi in ae 
| | . oaiet ace Recline Uekaae 4a alagooe tei BONES ABOUT IT 
annequin Vor if black yi? Viti a tri , 
7 { ’ ' , hte rr wt recently bool nda mid «obtru 
ing new design, black and white Par hat a . 
| bl ' ' ' ( ' alter wht he Vili attend the Jilan sTritgole 
and tack patent teathnet ite, mwhner hat 
: | ; lrade Fair in Italy. Bernard (,orman, part 
oOf4. and AC CE orice Vere 1) AcCea (97) rile 1 ' , 
ver, and James Small, head designer, ve ANOTHER DUPLEX EXCLUSIVE 
bench beside the mannequin, on the gra ; ) oy 
; turned a ridot }rtie AY rite CVC ce 
; } ; ‘ aa he ' tre try Ti 
i tl 7 ¢°e°T Al i 1} ai | tri | f rife 7 if yy Duplex Display 4, Mig Co has jus? fer éived 
wert of the by ne} \ squires inh Uae boone shipment of full round papier mac he Fisch from the 
j j —— :, 
oround admired Cjotie co? The hat ATICI (moKeO Orient These fich we pac rea three graduated 
i] he VcTt about to Carry it off Bicycle Displayers mes On @ Gilk cord in individual piasti« bags 
| ; ' . + my rid ry ae en ot « ( ar 
\ large 6- by 6-foot billboard behind the Added By a Ihe colors are a gay assortment Red, Greer 
hench completed the f | | Blue, and Black, all with Gold inlines Ail orders 
Ohl COTEEPPEC LOG Cl LOT i}é ivihiimgitinyg 1F , ~~ . 
nt ei] 7 1 \ Dar] li’ c 4 pil ; ‘ Ai will receive prompt attention ter immediate ae 
iccen cl i if NACI \/ la ‘ f 4 , ’ 
, 7 ; Atinounes clei itioo ‘ cy Whe nw if livery The price is unbelievably low ot sii 95 
own were either Dlack or DHlaci ric) white , , , , , , 
7 yr ' players to | i pia ju ent per dozen bags [36 fish), assorted as above 
, i ATC ‘ | | ; | 
i i cj i i I Model K 1 /¢f | i! ‘ i f description Contact the Duplex representative 
? ’ r \ , ‘ ; - : ‘ ‘ 
| VT) Mi | i ! i | i Vi de] K 1, j a ae TL if eit Dia eT 4 eat ‘ or send your order agirec? ie the home oie td ao? 
’ vy) ' Tt} . } ‘ o1 
e first time Fiel . : ate Vice act v1 ariadis Pett ide TEL 916 Arch Street. Philadelohia 7. Pa 
f 
| pl i\ | i | Tit tin ris } 17¢ t! . | 
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OmMipany and more 
time with crugy \ 
hoth of ! Lous. re 
hrm 

M MacCartney 
(ompany, (Chicago, as 
ridti 


Vian Were 





MAY, 


vi ¢ Kiecser. forme 


heing ¢ 


ompleted tor the twen 


MAY, 


display director ot Wieboldt Stores In , 
was im charge of the educational program. 

The annual election of officers was held 
by the Boston Display Men’s Club, the fol 
lowing being named president, kdward 


Sherman, The Kennedy Company; vice 
president, Hy Bluestein, Wilbar’s; treasurer, 
1932 Walter J. Kelley; secretary, John J. Waite 
riy with Laclede Ga l rustes elected were Krank J. McCann, 
recently tor a short retiring president, Arthur J. Hannigan, and 
anderyvoort & Harney Samuel Brantz 
signed trom the latter (george J. Smith, who tor 16 years had 
conducted his own display studio in New 
jomed Adler-Jone York City, joimed the = staff of Display 
designer and sal Muilders of America, Inc., of the same city, 
«A ales Midhapyet 


1947 


hith annual convention of the Interna 
nal Association of Display Men, to be Kathleen Bradley, who had operated het 
lain ¢ hicago June 6-9. Howard Ocehler own tree-lance display studio in New York 


TRADE PERSONALITIES No.169 4/Cappree— 











From SYRACUSE 


(ENGLISH MAJOR) TED WENT 
DIRECTLY INTO BANKING. 
PRIOR TO COMINGINTO 
DISPLAY WAS VICE-PRESIDENT | 
IN CHARGE OF WALLSTREET 
OFFICE OF COLONIAL TRUST 
COMPANY AND AT ONE TIME 
WAS ASST. V.P OF IRVING 
TRUST COMPANY. HIS HOBBY 
WAS BOATING AND LAND- 


SCAPING AT HIS 


THE SOUND AT EATONS NECK, 


LONG ISLAND. $ 


IN DISPLAY ON JUNE 1,1955,HE HAS | 
HAD NO TIME FOR ANYTHING ELSE 
AND NEVER ENJOYED ANYTHING 


MORE . 


(5 —~ ' 
He IS A MEMBER OF THE NEW YORK LAWYERS CLUB, 
A DIRECTOR OF THE NEW YORK CITY SYRACUSE ALUMNI CLUB, 
AND A MEMBER OF THE SALMAGUNDI CLUB, (NEW YORKS 
OLDEST ART CLUB). 
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ZARIA DISPLAYS 


NEW YORK CITY. 
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The Sylvor 
art director 


several joined 
of the 
and designer 
(lemens Scheuer, 
New York City, returned 
business trip to South 
Zane William Cannon, H. J. Schrader & 
Co., Warsaw, Ind., first prize in the 
annual Baseball Week display contest. 
()'( lare 
of display tor the 
New York City 
Replacing 
Tentont 
play 
for 


(ity tor 
( ompany, 


years, 
Same city, as 
Inc . 
lengthy 


Scheuer Creations, 
from a 
America 


won 


was retained as director 
Arnold Constable 


Dana 


stores, 


Al 

as dis 

with the firm 
to enter the 


resigned, 
Brooklyn, 
had been 


(,eorge Sloane, 
rejoined May’s, 
He 
yea,rs before 
field tor 
(Juelette 
Detroit, 


manager 
eight leaving 
free-lance 
Clifford 
& Hatcher. 


a year 


resigned from Hughes 


to become display man 


ager tor Peter's Sporting Goods Center, ot 
the same city 

Joseph F. Bronsing resigned as display 
manager of J. Goldsmith & Sons, Memphis, 
in order to join his son, John J., in the 
operation of Bronsing Displays, of the same 
city. Georg Hettinger, assistant, was 
promoted at Goldsmith's to fill the vacancy 


Weldon |. Hicks was appointed assistant 
to W. H. Grover, display manager tor the 
basement store of J. L. Hudson Company, 
Detroit 

lhe resignation ot Sol Katz as assistant 
display manager ot Bonwit Teller, New 
York City, was announced 

Member of the Southern Calitornia Dis 
play Club heard a talk on “Store Moderniza 
tion,’ by Gene Burke, architect \ buttet 
dinner preceded the talk, and a social even 
ing tollowed it. Suren B. Holmes was 
pre ident ot the club. and the speaket Was 
mtroduced by Glen Baugh 

Replacing Del LeSage, Howard Fanning 
became display director tor Harvey's, Nash 
ville lie had been tor 15 years in charge of 
display tor Bry-Block, Memphis, and more 
recently had headed display and advertising 
tor ( hestes Stores, Ine 

Morr lack vas elected president =) 
the Ohio Display Association; he was dis 
play manager ot Strouss-Hirshberg’s, 
Youngstown ()thers elected were Lloyd 


lensvold Seiberling Rubber ( ompany, 


\kron, first vice-president; P. J. Westland, 
Hub Department Store, Steubenville, second 
vice-president; Grant QOrbin, Stern-Mann 
(Company, Canton, third vice-president: 
(olin Darragh, Fred Harvey's, Cleveland, 
treasurer: ¢ H. kadem, Lyon Tailoring 
(ompany, Cleveland, secretary 

| Phil Preddy became display manager 
of Krauss Company, Ltd., New Orleans 

Hans Meissner rejoined Franklin Simon 
& Co. New York City, as interior display 
manage Hie had heen with Thalhimers 
Richmond 

Waniel Coffey resigned as display man 
age! hor Arnold Constable & Co. New 
York ¢ ity 

(Carmen Sutley was promoted from assist 
ant to display director of the Denver Dry 
(,00ds ( ompany, Denvet 

ldo ©. Muntz was appointed display man 


liune k's 
Billings 


ager loft San 


| nego, SuUCCEe? ding 


(srenvaill resigned 


Louis A. Banks became display directors 
ot The White House, San Francisco. Hi 
had been in a similar position with Hale 


DISPLAY WORLD 








Brothers Stores, of the same city, and fre 
placed Verne Giacobbi. 

Following his resignation as display man 
ager for Sibley, Lindsay & Curr, Rochester, 
Lloyd Redfern joined National Clothing 






| SIGNFRESS® 


SHOW CARD AND POSTER MACHINE 


was elected president of the Bridgeport Ad Ze eateries [ SPEED----SIMPLICITY 
po ee "I LOW OPERATING COST----LONG LIFE 


in the classification for stores in cities over 
100,000 population in a display contest spon 
sored by Julius Kayser & Co His entry | 

was from The Kresge Department Store, a ” 

: Newark, N. ] In the classification for | MODEL A 

stores in smaller cities the first prize, $750, i . . 
went to W. A. Montgomery, ¢ oF Broth Furnished with printers 
ers, Lopeka In the first group, second metal and wood type. A 
place and $500 went to Carl Ablroth, The | precision built press which 


May Company, Los Angeles, and third place, will last a business life- 
S250. ce Mi 4 Blac ke Lhe Strouss Hirshberg time. 


Company, Youngstown, Ohio. In the small 
MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 


(ompany, of the same city. 


JUNE, 1932 


Lothar Dittmar, display manager of The 
Dd M. Read Company, Bridgeport, Conn., 


Used since 1934 by leading national chains. 
Many have from 50 to 500 or more in use. 


er cities division second prize ot $400 was 
won by J. L. Dexter, J. M. Hartley & Son 
(company, Fairmont, W. Va., and third place, 
$200. by \W kK. MeGsreen. [he | H. kield 


(Company, Jackson, Mic! 





Paul Reinerman. tor many vears with the . ; 
sales department of the Oscar Onken Com quality signs at low cost. MODEL A-I118 
pally, stablished thre he Wie rman hk aixture W ith the New 
(Company, in Newport, Ky MADE IN THREE SIZES ... WRITE TODAY 


fF . sa 
lames W. Foley. secretary of the Inte: FOR SAMPLES. CIRCULARS AND PRICES Magnetic 


national Association oft Display Men, was 


confined to his home tor several weeks be DISPLAY EQUIPMENT Co. TYPE LOCK UP 


Most important improvement in sign machines 


cause of illness BOX F-144, ADRIAN, MICH. nae pom 
JUNE, 1947 


\iter two years as a display manutactut 





ers’ sales representative, Harold Kelly re 
turned to Desmond's, Los Angeles, as di 
play manager. He replaced Charles Borum _ 
who resigned in order to joim Foreman & 


( lark. of the same city 

Arthur V. Fraser, for many years display 
director ot Marshall Field & Co., Chicago, 
until his retirement three years previously 


for Summer and Fall 


».». begin with Eaton Velivety Grass 
available in a nainbow of, nich colouw 
Refreshing Green- Cool cuartreuse 


Cunshine rorsvtTHia. Bold american Beauty 
Eonthy SIENNA « Native straw 


Fach 1s a captivating, eye-catching color each adds immeasurably 
to the beauty and effectiveness of your displays. All of finest quality and craftmanship 


died ot a heart attack whuil working in 





his flower garden in suburban KkIlmbhurst 
He Was 79 ycaws oid 
lhe National Association of Display In 


dustries was considering the appointment of 





a tull-time managing director, with John 
Kk. Lowman, Ir. being recommended for the 





prospective position 

lhe annual Display Market Week of the 
National Association of Display Industries 
was held at the Hotel Stevens ( hicago 
Sylvan Freund, Decorative Plant { orpora 
tion, New York ¢ ity, was elected president 
to succeed George Silvestri, Silvestri Art 





Mig { ompany, ¢ hicago 
Adrian Delsman became display director See your jobber today for color samples and prices or write to 
for Ihe Famous-Barr Company, St. Louis 


replacing Joseph Chadwick, who retired 


EATON BROTHERS CORP., Display Division 
HAMBURG, NEW YORK 


am ame ome ae ee ee ee ee oe ow oe oe oe ow om oe ow oe oe oe 


FLASHERS 


Since 1900 


| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

aiter many years with the firm , 
Merlin Luick, formerly in charge of dis | 
play tor Schwab Clothing Company, Holl, 


wood, joined Ivers Department Store, Los 


| 
| 
| 
| 
| 
| 





Angeles, as display manager. He succeeded 
Dwight Liuwen, who joined Saks-Fift! 


Avenue. OT thie Same city. as head got men s 





wear display. Louis Crowder took over the 


vacancy at Schwab Force Attention, Increase Advertising Value 


Ri Wdtrae x= ve. ss etes 


Motorless W55 RIVER ROAD RIVER GROVE, ILL Driven 


Formerly in charge of all display for the 





(,oldblatt necagple ( hicago, Kay BRianch; Was 
promoted to planning director 
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WHAT'S NEW in 
STENCIL TAPES? 


RT STENCIL TAPE 
is new — New — NEW! 











WHY IS RT STENCIL TAPE 


NEW and DIFFERENT? 


Because it was made to an Artist's spec- 
ifications—to his specific needs—and at 
his suggestion. Look— 


HE ASKED FOR-——AND HE GOT: 


|. Small roll put-ups to cut down spoilage 
7% ft per roll 

2. Convenient widths to fit the job; 24°; 

if’; 12°; 6 and 4° rolls 

Lacquer and Solvent Proof 

ABhesion—not ADhesion 

Ability to peel off cleanly from wallboard 





Ww & 


poper, gioss, plaster, wood, metal and 
pointed surfaces 

6. A tape that you can write and draw on 
Low cost 

B. Available with special release paper 


backing when specified 








9. Write for samples and prices 


STO-COTE PRODUCTS MFG. COMPANY 


1461 W. Fullerton Ave., Chicago 14 


RUSTIC 4 











f 


WESTERN 
DISPLAYS 


% Rustic Frames 
tr Rustic Boxes 









Rustic — 
Furniture Co. 


% Bird Houses Inc. 4 
& Feeders “PARKCRAFT” 
Phone 7 


BIRCH 
Poles & Branches 


CEDAR 
Poles & Slabs 


NAtional 93-6479 


Williamstown © 
N. J. 

















WOOD FLAKES—KUBES—CHIPS 
KUT GRASS — PALMETTO LEAVES —- SAND — 
STONES — CORAL— YUCCA POLES — COTTON 
ROPE —FISH NET—and other summer displays 
Contact your ,;opber if 
NATIONAL DISPLAY MATERIALS 

Div. of National Sawdust Co Ine 


65 WN. 6th Street Brooklyn 11, N. Y 


necessary, write direct 





FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave Jersey City, N. J. 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 





$4.00 Per Column Inch CASH WITH ORDER 
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(OK a complete battery of Madov Atl explanatory, the figures in this case 
Nau | l'ranktort (Sermans the then natural tones and emi-abstract 
. | 


eautitul surmmer material 
In ai third 


yiIndow a elant pair Of scissors 


is seles for t fabric displays by Heinz 7 
Val tretched across the central part ofl the 
Cite : 
, ; , ' vindow, a complet mannequin resting on thi 
rmAaCt mia (97 Vricii Oney two Can by } | 
| $ : upper blade and holding a rose Other mdi 
hown here, followed the same general treat 
vidual roses were suspended throughout the 
ment but differed greatly im individual detail ;, , 
| ‘7 window lhe various tabrics cascaded from 
1] i CT red above Va divided Witte ; 
the lower handle of the scissors down and 
Pou ection by. tiv vertical and horizontal , 
acro the floor 
ronis Cf the window ( ut-out scissor 
ere i! pended a hown. a vere two abstract \ tourth window AY AIT employed the ovet 
forms m blacl earing the tabrics on display ize scissors idea, the handle resting on the 
i inj ! ‘ tood upright to exemplit foor at the right of the window and the 
i of beaut L bi ’ as repeated blades extending diagonally across to the upper 
Litvie itter time acro tive rte vall and hacl left labru . were draped rom thi extended 
Praoul lower blade, and a large rose wa placed it} 
tiv vine helow the treatment 1 cil thi opening of the handle 
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POPAI Show Called 


"Most Successful” 


“It was the most productive and interest 
ing show in our history,” is the verdict given 
by officials of the Point-of-Purchase Advert 
tising Institute in connection with the 11th 
Annual Symposium and Exhibit held April 
l0-12 at the Palmer House in Chicago 

lhe highlights of the three-day show in 
cluded 

|. Reelection of Stanley L. Wessel, presi 
dent of Stanley Wessel & Co., Chicago, as 
resident of POPAI: Donald S. Hutchinson, 
vice-president and assistant to the presi 
dent of Lutz & Sheinkman, New York City, 
reelected as chairman of POPAI's board 

2. Charlotte Montgomery, New York 
author and lecturer on the woman's point 
of view and columnist tor Good House 
keeping magazine, told the symposium 


luncheon ot 800 merchandising and adver 
tising executives and POPAI members. that 
they err in not consulting women in thet 
preparation of point-ot-purchase advertising 
material S he said this error has led to 
loss of sales because the opinion of the 
woman who shops has not been fully taken 
ito consideration 

. The two merchandising forums pro 
duced a score ot high-level suggestions on 
point-ol-purchase advertising. Fifteen of 
the nation’s top merchandising experts pat 
ticipated in the torum discussions 

4 The executive committee was given a 
proposal that they consider the formation 
of a special committee to study any griey 
ances or complaints which might be made 
in connection with the Institute's new Code 
of Ethical Practices. 

> The executive committer also took 
under consideration a variety of proposals 
im connection with the allocation of booths 
at the 1958 exhibits 

(One of the most interested groups at the 
show was the one of 32 Frenchmen of the 
French Point-ot-Sal \ssociation and the 
Institut hrancat cle lL-emballage et du 
( onditionment leaders wer Richard 
Nelkene, general director, Gerard Jean, vice 
president and Jacques Grunberg, vice-presi 
dent, all ot the French POSA, and Pierre 
lous, president ot the Institut 


lhe merchandising torums presented a 


; 
variety of opmions on how improvement 
can be made in point-ot-purchase advet 
tising 

Henry G. Saperstein, president of H. G 
Saperstein A \ssociates Beverly bill 
(alit., a pane] member, said that $29,000,000 


vorth of klvi Presley merchandise wel 
as lipstick, guitars, bracelet and others 
item wit! bre ley s name on them Vas sold 


in YO days last tall solely through point-ot 


purchase advertising \gencies and spon 
} are constantly using premium hie 
iid “They are gomge into this more and 


more but you people are letting them put 
thre premium cut wit! out pomt-ot-pure hase 
display 
fichard § | shugg. Ir... sale promotion 
manager for the Dodge Division of th 
(hbrysler Corporation, Vetroit, said extensive 
int-ot-purchase material 1s being used in 
i J0-day lawrence Welk Selling 
vhich started April 13 on the Dodge-spon 
red Welk TV program. It will continue 
through the middle ot May, and will tea 


ture ads in Sunday supplements and blact 


UNE, FST 
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‘IT'S A DATE at the COTILLION ROOM | 
SECTION 4, MORRISON HOTEL 
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REPRESENTING 
PARAGON GLASS WORKS, Inc. 


Xmas ornaments and novelties 


BENEL PRODUCTS, Inc. 
Xmas novelties 


INDUSTRIES \ baa 
RITTER US iN 


tinseled and flocked chicken wire 
novelties and natural branches of 
every type. 


NU-STYLE CREATIONS 
feather birds 


UNITED STATES ARTIFICIAL 
CHRISTMAS TREES 


unusual feather trees 


UNICORN DISPLAYS 


original high style creations 


M. SCHWARTZ AND SON, Inc. 


feathers for every purpose 


HARRY BERKOFF 


flexible mirror novelties including 
mirror balls from 1” to 48" diameter. 


SOLD THROUGH JOBBERS 


arry Berkott 


manufacturer's representative 10 WEST 23rd STREET * NEW YORK 10, N.Y 








WISE DISPLAYMEN 


prereR HANSEN 


ONE-HAND 
TAGHERS . es 





and it’s no wonder, for they are really “tops” in DESIGN, CON 
STRUCTION and VERSATILITY 
HANSEN ‘Tackers have the features You need to do “i hetter job 
faster, in setting up displays, mounting posters, nailing backdrops, 
fastening material, ete 
Select from 36 different models and 80 staple sizes, the type best 
suited for your particular needs 










@® HANSEN “Balanced Design’ © Instantaneous repeater action 


means powerful, accurate for greater speed 
driving 

@ Precision construction insures @ Light weight, easy to handle— 
maximum tacking efficiency. means less strain and fatigue 






Insist upon HANSEN . . you'll not regret itt 


Write for FREE Booklet 





145772 


‘ ' 4 sf ith th 
MANSEN Vecs ny blag * eo A. * HANSEN MFG. CO. 


spot refills in your shirt 504! RAVENSWOOD AVE 
pocket of easy reac hy CHICAGO 40 iii 


10} 








PRESERVED CALIFORNIA 


° 2 EVERLASTING ” 


80.9, 


Topical, Ge . Con 
BRAND 


“TAKES A CHRISTMAS COLOR SPRAY — 
IN A HEARTY YULETIDE WAY!” 


Try a trial 3 lb. carton, natural color preserved only, 
with instructions for many colorings and uses. 


Only $11.25 — F. O. B. Long Beach 
202 E. PACIFIC COAST HWY. 
Benson Company LONG BEACH 6, CALIFORNIA 











WATCH THE WONDERFUL 
THINGS THAT HAPPEN TO 
YOUR WINDOWS AND IN- 
TERIOR DISPLAYS WHEN 
YOU USE 


REED and RATTAN 


See us during June Market Week 
at the Morrison Hotel, Chicago, 
Room No. 599, June 23 to 27. Stop 


in and say hello. 


A. LUTZ 


3 West [8th Street « New York II, N. Y. » CHelsea 2-6264 














= HAND-MADE 3-DIMENSIONAL WALLCOVERINGS 
FOR ‘STORE INTERIORS AND MODEL ROOMS 









pa WRITE FOR FREE SAMPLE BOOKLET ON YOUR LETTERHEAD 


TIMBE tioy-z= 


; : . 
ic /”* ges. — 


TIMBERTONE DECORATIVE CO. + 65 EAST 55th ST. « DEPT. DW-67 + NEW YORK, N.Y. + PLAZA 86-1160 
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and white ads in the dailies I he Campaign 
is based on Mr. Welk’s popularity, and the 
point-olt-purchase material is tied in wit! 
the cutout of Welk which 1s be ny displayed 
in all Ddodge dealer showrooms 

Ralph Head, vice-president and director 
of marketing of Batten. Barton. Durstine 
and QOsborn, and Horace \\ Milanchard, 
merchandising materials manager ot the 
National Biscuit (Company, were moderators 
otf the two torum 

()jther ofthecers elected to serve POOPAI 
during the 1957-1958 season were: first vice 
president, O Hi Stark. vice president, Snydet 
& Black, New York City astern vice 
president, William Melish Harris, president, 
Wm. Melish Harris Associates, Greenwich, 


(Conn Western vice-president, Robert D 
Phelps, Phelps Mtg. Company, Terre Haute 
treasure! Harry Fenster, president, L. 
Fenster & Sons, Inc., Brooklyn secretary, 


Norton B. lackson. Point-oft-Purchase Ad 
vertising Institute 


Walter Ash, vice-president ot the Con 


olidated | ithographing ¢ orporation, Carte 
4 | 

Place | \ } Was named Chairman of 

thie executive Committee. and Pat] Booctl 


ever, vice-president of the Gibraltar Corru 
yated Paper (Company, Jersey City Was 
named vice-chairman. Paul G,odell, director 

the point-ot-purchase display division of 
the (,uglet Lithograp! ic (Company ( hicago 
Na named chairman otf the teering com 
miittes 

1 hve tollowing member Were named to 
the POPAI Board: Ralph | Head, vice 
president, Batten, Barton, Durstine & © 
born, Inc., New York City: Wesley L. Nunn 
advertising manager, Standard Oil Com 
pany ii] Indiana, hicago Horace \\ 
Branchard, merchandising materials man 
ager, National Biscuit Company, New York 
(ity; Donald J. Dittmann, sales promotion 
manager, Carling Brewing Company, Cleve 
land; Charles Derrick, vice president, Peps 
(ola Company, New York City; Laurence 
lk. Larson, Minnesota Mining & Mtg. Com 
pany, St. Paul; Harry R. Meeker, advert 
tising production nianayer,, ( olpate Palm 
olive Company, New York City 

John W. Jackson, of the Radio Corpora 
tion of America, Camden, N. J Murray 
Koff, advertising and sales promotion man 
ager, Kessler Division, Seagram-UWDistillers 
(company, New York City; William kk. Saw 
ver, director ot educational SCTVICES, lohn 
son & Johnson, New Brunswick, N. J H 


Kent Snyder, president, Chicago Die Cutting 


& kinishing Company, Chicago: Donald B 
(O7zmun executive vice preside nt ( hu ago 


(Cardboard Products Company; George | 
Rose, president, The Mounting & Finishing 
(ompany, Inc., Brooklyn; Harold [-pstein, 
president, Display Finishing Company, In¢ 


Long Island City; John R. Webb, president, 
Magill-Winsheimer Company, Chicago; W 
Stensgaard, president, W. I Stensgaarad 
& Associates, In (hicago: Carl Bergmann 
sales manager, Palmer \ssociates, New 
York Cuty (harles Peckar. president, [he 


(haspec Mtg. Company, Greenwich, Conn 


Robert J. Leander, vice-president, Chicago 
Show Printing Company lames |. Igoe, 
ly executive vice-pre sident. Inland Litho 
graph Company, Chicago: Walter | \sh, 
vice-president, Consolidated Lithographing 
Corporation, Carle Place, Long Island, and 
Paul Godell, director, point-of-purchase dis 
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play division, Gugler Lithographic Company, 
( hi ve ave 
lhe advertising industry is missing a bet 


In not consulting more women in the prepa 


ration of display material 

This was the admonition of Mrs. Charlotte 
Montgomery, New York City, who was the 
principal speaker Ol the symposium luncheon 
Mrs. Montgomery, who was “Advertising 
Woman of the Year” in 1954, and is one 


the nation’s 


~— 


outstanding write and le 


turers on the woman's point ot view, claime: 
Women were brought into the picture ‘too 
little and too late 

‘It seem to me that mart gQmecn it 
your companies could even see the trend 
coming, that they could tell vou what the 


women they know are doing in connection 


with your business,” she said 

(Concerning specific areas where point-ot 
purchase advertising might grow é Al 
“It seein tcp mie that vou be long im all oft 
thi lace here ft mvs are nNardaest tf 

| he ifca ‘ ment ed include ‘ 
hor hurt bay! (Lall product irt 
lat al I mt i rand 
S| re rean Dal i ii i 
out a é ri igpil larthest i 

| think crean ickaging pi 1 
trie rst narket Mia ‘ ive f 
even taken advantage it the I 
about tood colors that are appetizing. They 
have old (> ti ich i CTCatti that thi \ (ia) 
not think the need any | elp hut thie 
When | think ot the tee cream line that 


are using one package throughout and just 
the flavor on the top | am di 
mayed,’ she added 

She cited three 
not think lik 


hey 


do not like 


stamping 


: if 1 
related tc) 


places in vomen « 


{ men, a midustrs 


were women dislike cheese-cake 


being kidded about homemaking 


and dont Iike being helittled about knowing 


nothing of ubject ordinarily associated 
with men 

“It you are selling products for men whiel 
a very high percentage of women are buy 
ing, | would avoid the ‘cheese-cake in) othe 


display material,” she said 


‘A woman does not like humor about hes 


selt,’ Mrs 


her ob a* 


Montgomery added “She takes 
seriously and whet 
kind (>! 


temptation te kid het 


home maker 


you are domg yout advertising 


there 1s 


Summing up the things women want and 


hope to find when they go into the market 
and at the time when products and adver 


Mont 


hoppe | 


tising come directly betore them, Mrs 
The 


finds shopping boring Ms bie 


gomery said average woman 


Wants news and 


excitement 


~. am very i! ongly (jl thie ~ 4 hie rT y| t} At bye 


’ 
bicVCcs 


the young housewite ot today 1s buy 
things tor the first 


Ing many time and s0 


he needs help. Women want information 
and help.” 

(concluding, she said “| think that mucl 
of this material at point-ot-purchase could 
act as the tag lhe tag on ready-to-wear 


has become a very important selling tactor 


[hat same kind of tay 1 needed on a yreat 
deal ot mere handise It 4 a Ip try the 
buyer 

| i that nat thre omat Of toda 
vants 1 fewer and easier hour im hes 
kitchen, more tun when ©} hopping, and 
many more rewarding hours vit! het 
family 


JUNE, 1957 








UST OFF THE PRECG! 


| Catalogue No. 14 


POLISHED BRASS 
SATIN BRASS 
OR SATIN CHROME 


Department store fix- 


tures and mitered 
card holders. 


NADI 
CHICAGO SHOWING 
June 23 to 27 


WRITE FOR COPY 
and name of your 
authorized jobber. 


HL. 


EXTRA SPECIAL VALUE—QUALITY 


TURN TABLES 
5.3 1695 


MODEL NO. 75 balanced load capacity of 75 

ibs.: exceptionally dependable with oilless 
type bearings, rubber mounted, very quiet ! 
cord and plug included 
SPECIFICATIONS: 3'4 KIM, 4” high, Af 


‘ 
2. 
motor, maximum width 8”, shipping weight i 


139 Owene Street 
New York 13, WN. Y. 









ee 


ae | 








MODEL NO. 500 balanced load capacity 200 
lbs.; reduction gears sealed in oil for quiet 
ness, efficiency; finest ball bearings, precision 
built; cord, and plug included 


14 SPECIFICATIONS: 3 RPM, 5” high, AC 


: motor, 8” top wheel diam., shipping weight 
3 lbs. 


a> —13 
f 


6 ibs 
3 R 
~ 
% man onvens ART R. COHEN CO. 


FILLED PROMPTLY 810 PENN AVENUE, PITTSBURGH 22, PA. 











Yucca Poles, Cholla, Red & Black 

Manzanita, Sandblasted Manzanita & 

Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 
Box 2777 Fontana, Calif 


SHOULDER COVERS 


Vinylite window clear 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, WN. J. P.O 


vinyl polythene 


BOX 35 




















Turntables 


KIRKHAEFER | eae 
MERE 














@ here + another beautiful creative designed turn 
table!* The dramatic stage-type lighting shows off this 
marine equipment in a true modern styling yet 
the turntabie operates ali day long for pennies! Our 
engineering department are 
reative masters in turntable 
ttyling Why not consult us 


today yf write for out 
catalog t4D We carry 
s complete tine of stock 

furntables for mmed 


ste lelivery 


MACTON MACHINERY CO., INC. 
STAMFORD, CONN. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr 
for Vets and Foreign students The only thorough 
professional course in N.Y. C. Free placement 


REGISTRATION OPEN ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST Séth STREET. N.Y.C PL. 7-0064 
Ouwr Graduates are in Demand 














USE THE 
Opportunity Exchange 


For any WANT AD purpose 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch CASH WITH ORDER 
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Better Packaging 
Means Better Display 


By MRS. MAY BENDER,” 
Lane-Bender, Inc., New York City 





LCH ha been written and = said shopping list lrue, more than two-thirds 
about the growth and development of the items are bought on impulse. [rue 
if 1 ikawe design industry, an the children are one ot the biggest boons 
mdustry of more than 22 million dollars in to impulse buying. Yet, withal, there are 
lure Much has been said with regard to many place where a housewite can convey 
the tunction of designers, and just how use her desire in what she truly wants in a 
bul thy can be im todays merchandising good package, housing a good product, most 
policn lhere are iwmnumerable articles effectively merchandised. It 1s the second 
and speech about the importance of trad purchase ot a product and the purchases 
iar logotype picture ete Perhaps that come atter that indicate what she likes . 
most irequent are the talks and prec Ol Package planning 1s a two-way street 
literature about de pth motivation and othe where there must he complete rapport im t hve 
ticdi ecking the why of sal impulse thinking of a designer and chent with the 
ale \nd urprisingly with Tew MINOT thinking of a consumer! \ll too often it ts 
exceptiol all of their conclusions are dithcult to achieve, especially when a manu 
ound facturer believe that he 1s an experienced 
but tor some reason, these studies imply pice Perhaps the tollowing example may 
that the consumer 1s a willing victim, some show one way in which there has heen a 
Viat in a trance a he walks up and down tendency tor management to think (One ot 
uper-market aisl completely under the my chents manutactures cookies packaged 
pell of beautitul packages exciting dis in tolding cartons as well as re-use metal 
play and mesmerized by the dazzling ars containers The kind of designs preferred 
ray of delicious toods and the promise of and demanded are those that we teel were 
deliciou hood and thy promise ol superb prevalent At) vears Axo 
BOurmet meal \ galaxy of colors dictat We may modernize the flowers, clean up 
cacl mood Me bounce past the tood the classi fireplace, use more pleasant col 
helves bedecked in red and yellow, glide ors than the muddy brown ot that period 
through the cool green vegetable section but essentially we are almost required to 
Hinges at the non-food counter where produce a design that would supposedly fit 
ubtle pin and grey prevail im with the needs ot people ‘in the rest ot 
urely the Opps! and [ shall no longer the countrs It seems you can “get away” 
ay she, as men are a growing segment of with modern design in New York but the 
Hoppel has amid and demands ot her or hinterland loves this corn! 
me. We true, very tow ehaggers. Se0:h Must we follow this way of thinking! 
PA dine ‘ Iw tive (¢ Tit Malti re \ ae signer ol honesty 1 dedicated to im 





—This window by Emery Gregory, of the Preston Center branch of Neiman-Marcus, Dallas. featured 


clothing designed for the little French poetess, Minou. They were adapted by the American designer 


Florence Eisman. The props consisted of large flowers and leaves cut from construction paper— 
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prove the 


taste of the 
education And 


level of consume! 


through this has 


slucccss 


trully occurred in packages in) thie general 
tood held Perhaps it has been lagging a 
bit im non-tood items such as hardware 
vhich has finally made a good start in 


pre-packaging, or soft goods, a_ limitless 


held where pre-packaging has just begun to 


have support trom department stores, un 


doubtedly because of thr super-market com 
petition 
while having 


But a designer of integrity, 


the tastes of the consumer u 


1 mind, need not 
be so “avant garde’ as to dwell in. the 
esthetics of an ivory tower and forget the 
prime purpose ot a package In taking on 
aA packaging project he 1s just as mucl 


dedicated to improving the manutacturet 


n developing a 


that he 


hand SCoTTiC 


sales as he ts 


package It 1s at this point must 


consummate a happy marriage ot Consume! 
Vanits, clent s desire to sell them what the 


Ant. and good basi cle sign 


In the evolution of a good, tunctioning 
beautitul package that yet Satish thi 
publi there are many pittall: that are 
easily tallen into. Some ot them are 

lhe manutacturet direction ot VDat 
people want based on vhnat te has sold 
betore [here are too many companies ut 


pat kage as a 


too!) lo them if 1s still 


aware of the position of the 
marketing merely 
nite yral 


tullv a 


a containet In reality. if 3s an 


part of the merchandising picture, 
as advertising and promotion 
little 


readily a 


important 
Z. The theory that taste 


(,ranted a 


( hang 


change can not be 


cepted overnight but the climate oft Chany 


has become a part of our existence last 


vears white hoxes are 
colors W 
their new package at least every 
What's new ha 


and obsole sCence occurs 


row sporting new 


trade im our motor cars tor 
two vears 
better. 


come to mean what s 


very quickly 
yo aheld into 


that 


} Fear that a de signer may 


the realms ot art It is very unlikely 
specialt t. such as a 
hacked hy T¢ 


held testing new miaterials and new 


methods ot 


A knowledgeable c¢atti 


petent designer must bye earc| 


' 


product development will not 


produce all thie requl fe. ()T ii good eli 


selection package Indeed. thie package rie 


designs will attract the attention ot a nop 
per, stimulate excitement, explain the pr 
mt. and achieve the desire to buy 
} | he heliet that elt election elling 
a thing apart trom the package lhe rudi 
mentary tact 1s that elling a ve know it 
today could not be pO ity le without out 
method Ol pre packaging t onsumel Tse 
the visual market a thet hopping uid 
au miu hetter 1 " if i es 
el] presented I i packaype | i to 1 t 
magine r keep tracl i} it “u need 
| envision n uper-market aisle 
I re il] trie ey ‘ , 
rt.) 
The need to che wil a pack ive | e| 


| here AT¢ 


1) 
nstances where taple item put wmto at 
tractive package can command i whe! 
price ( onsumet! are quite willing to pa 
more for the elaborate cheese tray because 
these have heen elevated to a git leve 
Tal the gvilit may he te ThHemseive i f 
is others. The economy of a packag 

evident en related to eventual 7 iti 


1957 
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don’t miss it! 


somethings wonderful for our 


distributors and friends in booths: 


en eo 


35:56:57 





arrow display associates 


philadelphia 40 





—COLORED BURLAP—— 
DRAPERY FINISH 


BUY DIRECT 


DARKS @ PASTELS @ DISPLAYS e SHOWROOMS e@ CURTAINS e@ DRAPERIES 
GENUINE KNOTTED FISHNET — 8 COLORS 





16 Stock colors 


IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS 


METALLIC MESHES — NON-TARNISH TINSEL CLOTHS — JEWEL CLOTH 


VAN ARDEN FABRICS MNERS. 


CORPORATION 


EVERY NEED. 


Division WN y TWINE 


EVERY TWINE OR ROPE. 


PLISSE SHADE CLOTH 


110 MURRAY STREET 
NEW YORK 7, WN. Y. 


BUY DIRECT. 

















SHIPPERS TRUCK SERVICE, 


The Motor Carrier of the 


DISPLAY INDUSTRY” 


ICC .WMC 


P. ©. Box 696 





Shippers Truck Service, Inc. | 


1424 


Inc. 





Jersey City 6, N. J. 
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The STANDARD” 


Poster Color 
in the 
DISPLAY 
FIELD! 


© One Stroke 


Coverage 


© Won't chip 
or bleed 


® Brilliant & 


Permanent 





* Dries quickly 





to beautiful 


satin finish 






* Complete 





Color Range 











PRANG Tempera 
Colors play an 










important part in 

the production 

of displays, back 

grounds and other 

sales-making 
props 

designed to make 






They are 








your color work 









more attractive 
to look aft More 
Profitable to do' 
PRANG Tempera 


are also availiable 



















in the popular 
Day-Glo colors on 







sale ef your Write for color cards 


and information, 


Dept. DW.14 


favorite source 


of supply 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 





a _—- 


FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Cetelog 
FOLIAGE CO. OF AMERICA 

LUDINGTON, MICH. 














AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


$63 Union Avenue, Brooklyn 11, N. Y 
STagg 2-5693 














®WHEN WRITING ADVERTISERS ® 
® PLEASE MENTION DISPLAY WORLD ® 
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f Al i then pernap We Can 
trongiy a manutacturer and de 
vii be mfluenced by the consumer 
ist be m a tunctional 
ta (iit ty ling bor key ae 
arite iid have heet ist a 
‘ Al I ndamentalil trie ere 
t Potthe esipne lor convenient use 
a hunct tainer must be em 
i i i ifn M ot ational 
’ that people have natural 
i f f ityie Cactiol ! reyvarq to 
’ ‘ lt we ere bserve 
tT 1 1 f iractet ! A 
; eT iit tive barely f cernible 
i ear a pricitie ? ! ity] T¢ emile Tk i 
bottle ccording to Dr. Ernest Dicl 
test ding lipstick, the outer 
tisby ape is tund ft Nave no consumer 
acceptance het if Via low javpved of lil 
realistic or when it was too wide Ihe lat 
tel i i ernie te hole ind The 
i f ’ easantlh timulating 
‘ ipo sich We ippropi ite foo thre 
rod t tnot to an extreme Apple juice 
miivit make terri wiitial sale i) an apple 
yped mu Hiowever, its design might de 
troy it lunctionalism and it would spill 
listead 1 pout lhere might be a sense of 
ot digit tiie packape could be 
tin playtul 
+ | here Cal f by nh optimum vA 
that ' ' f itistactofl hopper don t 
bya viatnit vA mf awn thy helwe that Hig 
is a bargain, that they are saving mone 
! tiie large l7¢ 1] a AT Ye (>t double 
product mamntaiin thie leeling (31 quality 
rcceptabl I] evel i there 4 “4 
gest ' that there ri] bye ast 1! re 
thas need il he resected bier 
iva i eure ’ tive a wie! tovethes 
’ ’ pe that i] vit sf 
equirement | the average tamil 
{ i eratios 1 if Appcarance i! tive 
ryie 1 1 etail tiie Cla evel ! 
! Cr wnapine f ! he l 
i! Live f Tyan hay t hit ee thet 
TL ! r thes rience t living 
{ ! ! (Liil il t be a ! 
vce the basic use it the product 
i cl Package i} (at ind deter 
ent 1 kitches il emplo 





















—This display of men's sports wear is by Clement Kieffer, Jr., 















vibrant desig that are completely sug 
yestive ot the heavy duty work But they 
could not supplant a detergent on the mar 
ket made to be used tor cashmeres and fine 


contaimer «de 


WOOtTeTI iti a igned iti a fe 
trained manner that 


H An 


Ola con 


suggests quality 


item to bye catered to in t he Warits 


umer. and it is well that the manne 


lacturel know Viat thie (ie sivtiec! knows. 1* 


trie trong influence ot color Proven ovet 


and over again, until almost a cliche, a 


package superbly designed, tully promoted 


and merchandised, if presented in the wrong 
color scheme will not reach its tull sales 
potential NV hile liberties can be taken in 
ome areas, many fields must contorm to a 
pattern hor mistance all the absorbent 
papers used in the home adhere to the estab 
lished white, pink, blue vellow, and pale 
yreen lhe lingerie departments and baby 
yoods department report the same findings 
Whenever there is intimate body contact. 
these are the preterred colors everywhere 
throughout the countrys (olor preterences 
| study mm itself and quite fascinating, 


how that there yreat consistency and 


| 


stability of color taste throughout the world 


kor the limited market of high fashion there 
color hut thie ~¢ stvle 
quickly and are not produced tor the mass 


that sift 


Are many change 
market other than a tew colors 
through to that market 


andling verything 


/ base ol Irom 


slip prool hampoo botth to driples spouts, 


Irom two-quart milk bottles to multi-packs 
eliminating the necessity tor Irequent shop 
ping, While encouraging sales, essentially 


tems trom the desire to have easy manipu 


lation. Remember the retatler and his wants 
lt he 1s to stock merchandise on his valua 
ble shelf space of $10.66 per lineal inch, it 
must be easy tor him to handle He loves 
multi-packs, piggy-back packs (that is: one 
product attached to another), dispensing 
containers (a terriffic impulse sales stimu 
lant - and Ippihyp Carton \« 1] marked and 


hientined 


S A strong tamily identity. obtained by 
brand name 
trademar}| , et When a product has 


itself alter it first 


package having related de vt) 
proven 


perhaps unplanned 


purchase, a consumer 1s more than willing 
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MINUTE 


MEN 





The Kleinhans Company, Buffalo— 


DISPLAY WORLD 











to try, even seeks out, other products trom 
the same manufacturer \ll elements o 


— 


risk have been disp rsed 

[hese are but a tew of the demands by 
which the consumer, by the nature of his or 
her purchases and the repeat purchase pattern 
made on a very conscious level, shows just 
what kind of product and package design is 
wanted. It is quite evident that the special 
ized knowledge required must be in. the 
hands Ol people espe tally equipped to know 
all tacets ot such design. It is usually a 
team that combines the talents of graphi 
designers, colorists, researchers. psycholo 
pists, educators. all with a knowledge of 
CCONnomMiIcs \tter all, it would be folly to 
design packages that are wonderful but 
expensive to produce that glamour has run 
away Irom sense 

[hat seems like a tall order but the 
growth of the package industry attests to 


how wel] We have faced t he challenge 


Shore Woodwork Company 
Expands Facilities 

Because of the growing demand tor the 
firms “Display Master,” Shore Woodworl 
(ompany, 894 North 40th street, Philadel 
phia, has announced the expansion of it 
manutacturing tacilitr 

[he “Display Master” is a quality cab 
net built with a thick lumber frame support 
ing a two-sided panel of “Peg Board Tor 
dual use, and will hold up to one-half ton 
on one side only It is aid to contribute 
great flexibility to store layout and display, 
since the unit can be used anywhere and ts 
interchangeable tor a variety of purposes 
Irom paint to tashions It can be disassem 
bled when desired tor easy torape ull 
details will be sent by the company on re 


quest 


Thrasher Promoted 
By Atlanta Store 


formerly display director, James Thrasher 
has been made publicity and public relations 
director tor J. P. Allen Company, Atlanta 
lle will handle all display, advertising, and 
fashion coordination NO announcement 
as toa replacement 11) t hie display Hanayer s 


sition has been made at this time 


Bemiss-Jason Appoints 
Marks Vice-President 
WwW. I Jason, president of Bem: hason 


( orporation, manutacturer ot printed and 


corrugated papers and point-of-purchass 
lisplays, make known the appointment of 
\llen Mart to the position of vice-presi 
dent Hle 1s in charg ot the astern Divi 
te) with headquartet at 1s] Michigan 
avenue, ¢ hicago Mark ha beet timeeeal 


display field tor many yeat 


Cooms Becomes Manager 


Of Phoenix Store 


Formerly associated ith Model Mantkin 

Display Service, Phoenix; Meyers Ly 
plays Boston. and kohbhert , { oom 1 )y 
play Brookline Mas Kobert ( ooms 
has been appointed manager of Jerard’s of 
\rizona specialty hop at | ptown Plaza 
Phoenix. He will serve as comptroller, and 
will be in charge Ol tore operation advet! 


tising, and display 
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with purchase of 12 boxes of any size staples 


Order your Staples Now! - oe 


onl ART R. COHEN CO. 


* Holds 150 Staples ae 810 PENN AVENUE, PITT 
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Choice of 3 sizes 


ee | 527 


of $2.25 per box 


Mail Orders Filled Promptly 











SBURGH 22, PA. 
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No. 6048—Santa's right hand is in constant 
motion. Green foil banner carries sales 
message, ‘BUY NOW! — IT'S LATER THAN 
YOU THINK!" 


See Us - BOOTH B 


Embassy Room, Mezzanine 
Morrison Hotel, Chicago 



























NEW! 
TRAFFIC STOPPERS 


seoccoe MER RART ES Ree es 


EYE OPENERS and PROFIT GETTERS 
Nothing Like Them on the Market! 
See Them! They're New! They're Terrific! 





New materials and new designs combine to 
make NESBIT'S line a winner! Over 100 
exciting items in table, window, door and tree 
decorations. Promoted by attention-getting 
MOTION displays. DON’T MISS THIS 
EXHIBIT! Amazing low prices insure you 
quick, record breaking sales. JOBBER IN 
QUIRIES INVITED. 


NEW YORK SHOWROOM 
Lerner Associates, 220 Fifth Ave. 


NMcbtl INDUSTRIES, INCORPORATED 


M625 MILWAUKEE AVE. CHICAGO 47, ILLINOIS 











Deh Veh tote hehehe lhe ote te etek eke loc ts 


VISIT OUR SHOWROOM 


AT OUR NEW LOCATION 
216 West Adams Street, Chicago 


.. * tietenl, Vow a . Inspiring line of beautifu [ 
iy ere for slore isleoaliunes and inleriors. 
BOTANICAL DECORATIVE SUPPLY CO. 


216 W. ADAMS STREET 


NARA RARER A A AA AA A Ae A 











CHICAGO 4, ILL. 
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ITALIAN POLYETHYLENE FLOWERS 


imported from the land of flowers with the 


GARDEN FRESH LOOK 


roses, Various sizes 





rosebuds and small rose peps 

tulips, parrot tulip, carnations 

chrysanthemums, daffodils, jonquils 

pine branches which can be taken apart and reassembled various ways 


pine trees which can be taken apart and reassembled various ways 


write for samples 


UNION NOVELTY COMPANY, INC. 


630 BROADWAY e@ NEW YORK 12, WN. Y. 


visit us at the NADI Display Show in June 
Booths 138-139, Third Floor 














BE COMPETITIVE ON 


OIL-FOIL PAPER 


NEW LOWER PRICES NOW IN EFFECT 
WIDER SELECTION OF PRINTED PATTERNS 
PROMPT DELIVERIES 


ALUFOIL PRODUCTS CO., INC. jéwion oY 






































End Of Phone Strike Product Information Service 
Brings Relief To Doerr Introduced By Darling 
Peal - 
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Park Lane Appointed seca ied aie eens 1 
lide © Distributor f ‘ btn | ( «pt { ' | ‘ ( byiy eeriy rit 
Park | ! { Hii} ; f PJepartinenl vy vat the adare oie) plyarve 
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FILENE'S, BOSTON 


[Continued from page 45) 


fastened on the uppet wall of the depart 
ment (olumns tor this section are painted 
pale blue, with darker blue used tor th 
stock walls Both the floor and display 
plattorm are carpeted 


white wood 


Wire designs also decorate t! 


siding on the walls of the uniform and house 


are . section | hie signs TdT t he section are 
vellow with blue letters. are set torword 


from the walls, and lighted from in back 


lhe Surt Shop has pal blue upper walls 


embellished with colorful plastic and wall 
hoard fish mounted on white cards. White 
sign with the lettering “Surt Shop are 
uspended trom the ceiling near the top ot 
the colum! \ circular platitorm around a 
lumn holds a display wit mannequil 
posed high overhead where they can be sees 
from other parts of the selling floor, as well 
as the sigi Wood sunbursts are centere: 
ith an “f” for Filene’s. Modern floor rac 


equipped with metal rods are hung wit! 


toc] tor @eAasy election featured Costume 
are shown on headl forms that are placed 
at the ends otf the racks, as well as on the 


mannequins posed on the circular plattorm 

\n underwater effect is created with a 
panel in the Jumimor Surt Shop. Cut-out 
fish A unburst and simple letters are 
applied to the panel \ decorative design 
painted in yellow and orange conceals the 
column and torms a background tor a dis 
play \ mannequin ts posed in tront of it 
on a raised platitorm, while other mannequins 
are posed throughout the shop area (Open 


CASE encourage custome! election 


Mannequins are arranged casually o1 
mall round islands in the Junior Hi Shop, 
where a youthtul atmosphere is achieved by 
using a heart-and-arrow design. Merchan 
dise 1s shown casually on open cross-pol 
fixtures and in open stock cases lhe «de 


partment is well lighted with panels ot 
Huorescent and by incandescent spots lini 
in the ceiling L he ame type ol lighting 
fixture is used in other departments alse 

Phe High School Shop has picture cutout 
mounted on black panels wheth appear to be 
growmg on prop bougl Pictures and 
houghs are set out slightly trom the upper 
vall fhe lettering tor. thi hop titl 
is mounted on a light blue planking gabl 


Stock ] Ol open Tact Ana Open Case \ 1f 








featured Costume Col) Tied equi pa ed on 
’ 
an island plattorm 


permanent canva CAaAnODY ct 1m oon a 


Hoor rach ive pla ce) that eryve t 
; 4 
dust protector Mannequit caring sport 
| 
ippares ire arranged in the entrance Wil 
1] : i +} i ‘ 

tj] «i ‘il «i Ti }fift ‘ (iCpal mien 

| ' 

lhe met lurnishing ectiol too “4 
eparate entrance Irom the treet. In this 


department on the main floor a. triez 
mural panel ot color reproductions of old 
prints is used to create an interesting and 


’ ’ 
uppet Vallis bye 
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DISPLAY WORLD 





































panel arrangement of men’s shirts each 


with a tie where a varietv of shirts are 


permanently displayed for easy selection 
Below the display panel are stock cases 
(Other shirts and 


ties are displayed on the countet top by 


with sliding glass doors 


means of display torms 


Overhead, corrugated plasti provides a 
translucent ceiling that creates a diffused 
even lighting tor the department and shows 
merchandise to excellent advantage. Columns 
in the department are dark grey. The dis 
tinctive signing 1s created by cut-out wood 
In shapes of the actual merchandise shown 
designs are hung 


17} each section 1 he 


trom wrought tron units attached to the col 


| 


Litnitis (old tas! honed brass chandeliers add 


ce t hie decol Merchandise 1s arranved 11} 


open display where it 1s easily accessibl 
to the customer L hie vhole department 

created t achieve a masculine setting 
vet be light and air’ ana plannes t el 
hance the App al of merchandise Feature 
items are displayed on torms arranged casu 


ally about the department 

\ clear glass signs, tastened high up neat 
the ceiling. indicates the men turnishineg 
ection mm the basement lack walnut fi» 
ture provide hoth case and open stoc} se]] 


ing with ample merchandise in open, easily 


accessible display [he department has 
both overhead and case lightings. Backwall 


are be 1p? and the floor is terrazo 


(One ot the most attractive teatures to the 
Varsity Shop in the remodeled tore is the 
ign, which consists ot white cutout letter: 
mounted on individual blue panels tor thy 
vord “Varsity” with the word “Shop” com 
plete on one panel. To either side of the 
blue panels are wood grain panels, all 
mounted on white metal framework and set 
high above the display rack cases Light 
ing sources are recessed in the ceiling, thes 
are panels of fluorescent, with incandescent 
spots at each end ot the panel Stock 1 
displayed on light floor bases and on open 
racks, with a torm wearing a teatured item 
et on the floor bases 


hlown eee 


lhe boys’ wear department has 


hotograph of typical boy activity 


nounted as a trieze on the upper wall in 


nite txtures l hes picture are mounted 


“6 , 
vard trom the backwall overhanging the 


play CascCs Bright yellow pane! vith 
; } | 
plac cut-out lettet indicate thie Various 
ection or tive department PLT hig by 
sky et \mple merchandise | 
pen ly n table ft ind I i 
ii beg itiur iter if ’ pla ce ! 
| i! ter ’ 
] lal rit if} tiie eniral f i 
tiie itis biome iKC] i 
ete | f Tie | if ? (*¢'l ( ‘*¢ 
' 
~ ‘ | ti j ‘ l] | ‘ j lied t¢ 
’ 
a Hat i) Irilace | Tf f rifle i f 
} ef if ' ‘ ? H ? ‘ 
i 14 
' ] ( it] iTi¢ { } ‘ if | | ‘ lp pe 
i ? ? ? ‘ { spinet i tec bigot q*a*t rive ci¢ 
irtment tag i! | are turnee mf 
srrie Laine i! Hiomemaker 
{ we j | erie rey adeled rar t 
} ? tare i beet | lanned | I ta 
icce shoalaty | mere Tic ise to encourage 

















First Again! 





June 23-27 


204 MERRICK RD. 








COLORAMA DISPLAYS 


Introducing an intriguing 


and entirely new line of 


DECORATIVE AND FUNCTIONAL 
DISPLAYS 


NADI JUNE MARKET WEEK 
MORRISON HOTEL, CHICAGO 


Booth No. 2 


Mezzanine Fioor 


Uwiteo States [Jispray Corp 


Manufacturing Specialists in DISPLAY RACKS AND SCREENS 


LYNBROOK, N. Y. 


Tel. Lynbrook 3-6612 

















DESIGNED AROUND YOUR NEEDS! 


Fer the bold and dramatic or the wnoll scale and precious quelities, 
good taste combned with unmistakable and umaque effect we hove 
for wnmnediate delivery a complete line of decorative wriloce treat 
ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET * NEW YORK 22 + Plaza 9.5455 











Colloid Treated Fabric 


Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


H rile tor Late rature of 


This UW onderavcorking Plasti 


Ben Walters inc. 


156 7th Avenue, New York 11, WN. Y 
Algonquin 5-2308 




































They are all 
talking about these 


HEXAGON 


DISPLAYERS 
Because they are so Versatile 
Site of Hesagon — 8° « 8B « 2, 

Neatly Finished on both sides 
Can be colored to suit 


ges 850 rien 


Shipped prepaid anywhere in USA 
Remittance with order 
please FREE Folder 
for the asking 




























Can be suspended from ceiling or used singly 
or in groups for stunning unit displays. 


HEXAGONS 








ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 


and “TUPE-TUREK” Crease Sprinklings from your dis 
play jobber NOW! “‘Naturalike” are the finest Gress 


Mate you can buy esk for “NATURALIKE.”’ 


MEMORIAL GRASS COMPANY 


21 4 lth St Phone 84 UL hricheville, Ohio 











= DISPLAY TURNTABLES 
— ‘| @ Heavy Duty — « Ali Stee! 
SIZES FROM 34” UP 


Write for free itiustrated folder 


AMER-STAGE EQUIPMENT 
805 £.134 $¢., Brenx 54,N. Y. 












elbid-Ja-tilae tlle ml 
PEARL ESSENCE LACQUER 


$3.50 PER QUART, POSTPAID 








The Pearl Pigments Corporation 
424-432 Cottage Place, Plainfield, New Jersey 





BACK TO SCHOOL 
PENCILS e UNITS 


( atalog on request 


The Muldner Company, inc. 





197 Bridge St Brooklyn |, N. Y 








FREE DESIGN SERVICE 
Send » cpter “ F wiow ita tate rie i ' ' i ' et thee 

brie! note sme ou tore wr ti “i ND Vat Winbpbow 
LAVOLT ANID SWATCHES WITHOLT CHARGI (dur 


etetar le igned “inde fartige 2 vy io $) O00) o 





mreite and «a 


“indew tor every budget 
HIGHWOOD PARK 
Manutfacturers—Distributors 

415 Orcherd Ave Wilmington, North Caroline 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








a 
$4.00 Per Column Inch CASH WITH ORDER 
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‘ omplete asthe 
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Principal interest 


standpoint 


11) and down han 


nicl thie hack 


uiis Vailimas 


oguUec Company 


lingerie lhe 
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ground was washed with pink tor flood 
lights. Clear white spotlights tocused on 
the merchandise to show it 1m its true color 
Pink and red rose sprays were extended 


as shown from floor to ceiling 


LOS ANGELES DISPLAYS 
[Continued from page 41] 


sun \s the merchandise 
shown was sports wear, 


and 

\ tie-in with 
aA hank Ol 
bridal ensembles at 
Mile.” The 


domimantiyvy im 


Hections trom the 
such items as tennis 


rackets were in the scene 


Mademorselle 


fashions tor 


badminton 


windows with travel 


and ( oulters on. the 


“Miracle merchandise was pre 


colors ot mauve and dove 


grey Meredith Rose, display director, a 
centuated the tashions with mauve walls, 
and decorated them first by suspending a 
panel enhanced with paintings of colortul 


heart 
Suspension of a 


hutterfles and the 
forms \n 


application of 


added 


shaped 


heart and a cherub completed the deseriptive 
decoration ot the theme, which was found 
on a pink reader hanging trom the panel 
and read, “Coulters and Mademotselle pre 
sent the Heart ot Fashions.’ 

lhe sharp lines in the tashions of men’s 
suits at Saks offered themselves very well 
to an abstract approach which Dick Guhl 


developed cleverly by attaining simplicity 


with a piece of sculpture and a subdued 
white to gain the desired dignity and a 
touch otf color to enliven it \ white 


louvered screen tor 
the lett of the 
statue, 
(yt dignity 


a background placed to 
tand hold 


created the All 


garment with a 


mg a also in white, 
\ bunch ot mixed truit in glo 


colors and 


with bright green leaves in the 
statue s hand against the white surre undings 
enlivened the scene. Strands of black string 
i a Tan hap connected the suit with the 
culptured figure to guide the eye to the 
comparison of the two 
\t 1 he May ( ompany-s renshaw. Barrys 
Snider, display manager, allowed the Inipact 
ot the hot orange tone of active ports 


wear tashions displayed to glority them, and 


“used simple Drop only to pre sent a finished 
picture 

In the final photograph, a roll of orang: 
scams papel Va uspended trom thie Cell 


and Was utilized A> 


black 


nev Ht} Litt 
] i,j 


Wig tor thie background, 
well to 


tering 


carry the then in hand-let 


which read. “kashton 
ainted 


i] ed 


mannequins dressed in the 


orange. An 
at the lett. « 


Vere TWO 


ric OrTranye ) 
| Lhere 


ict 


ompleted the pro 


chandise, with coordinated accessoriu \m 


her lighting Was used 


pi CLOT 





SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 


fixture, mannequin, or other display 


equipment which interests you particu- 
larly, we will be glad to supply you with 
which it be ob- 


the source from can 


tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 





JUNE, 1957 































Contact Your Dealer 
or Write Direct 


- o 


" — 














» 


for easy storage! 
Amazing strength! 


Use your own accessories 
or order from our catalog 


Attractively finished, 
modern design! 


day's most versatile display! 


ADJUSTABLE TO 
ANY DESIRED USE 
The most flexible unit 
in modern store layout. 
Solves display 
problems before they 
start! Disassembles 


Choice of Multi-Purpose 
“SNAP-SET’ ACCESSORIES 


ne , ’ nal 
° i ~ a 


SHORE WOODWORK CO., 894 N. 40TH ST., PHILA. 4, PENNA. 


THE SHORCASE 


DISPLAY-MASTER 











SEE 


ARTIFICIAL FLOWERS, FOLIAGE and 
NOVELTIES For FALL and CHRISTMAS 


426 EAST 91st STREET 


America’s Largest and Best 
Selling Moderate Priced Line of 


FOR THE DISPLAY JOBBING TRADE 
At the Chicago N.A.D.I. Market Week 


MORRISON HOTEL 


JUNE 23-27 


Manufacturers & Importers 


BOOTH No. 1, MEZZANINE FLOOR 


Send your requests for FREE Fall or Xmas Catalogs 


BERNARD SCHWARTZ & CO. 


NEW YORK 28, N. Y. 





) 


Please Stop by and say ‘‘Hello’’ 


And see our complete line of 


s a A A 


METAL-PLASTIC DISPLAY FIXTURES 


We'll be in the 


During June Market Week in Chicago 


CONSTITUTION ROOM, Booths 17, 18, 19 


PLASTIC FABRICATORS 


DOO OHH OO OOOO OOOO OOO OOO OO OOOO OOO OOOO OOO OOOO OO OOODODOOO0080 


44 MURRAY ST. 
NEW YORK 7,N. Y. 
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PAPIER 
MACHE 
FORMS 


~Anpproes TO jOBeers omy 


W.H. DISPLAY CO. 


New Yor y 
547 W. 20th S*t., Cor 








llth Ave 





1/250 HP. 
Sheded Pole Motor 

* All Bronze Pump 

© 4 ft. Shut Off 

* 1} gpm at 1 foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 


exceptional stability. 47 ether sizes. 





FT YAR AL it 


210 N. RACINE STREET @ CHICAGO 7 














CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


New York City 36 


251 West 42nd Street 














WE PROCURE AND PROCESS 
OUR OWN PRODUCTS 
Natural and Processed 
FOLIAGES AND ANGEL FEATHERS 
Bieached and Sandblasted 
MANZANITA — GRAPE STUMPS 
CHOLLA — YUCCA POLES 
OCOTILLO — SMOKE TREE 
AGAVA and DESERT DRIFTWOODS 


Write for Free Catalogue No. 200 


Ramont’s FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif 











~ EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
| t cf Dia eftlects mpossiblie with 
rie \ { naetrpassed Dpeauts 


‘Senememens Vorieties in Stock 


MILTON S. AHRENS, INC. 


M fgs Exporters 


Importers 
56 W. wth STREET 


Mauhaitan 


oa letter CO. 


‘meoanroaeaves 





1S!| WEST [8th . NEW YORK II, N. Y 
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NEW YORE 18 WN. Y 




































orced Perspective 


bik, bren call it “trompe Toe On lhe ro of buildings which give the dis 
agece1ye tive eye and it) ai play if play its emblance oft yreat dept! vere done 
usually refers to a torced perspective very simply in outline torm, in chalk, with 
ich appar itis chanye thie pI Vsi¢ al him! practically ate detail involved | ven though 
tation ola window thie line ot the buildings 3 broken at the 
llere are two good examples of this tec! rear trom the door to the window, the effect 
rigcguye it) 1A m each case thie etlect till remains the same 
hbeimg one of giving the vindow thi Appcal Below 18 a di play by H. Sittard, Kauthot, 
The ft anmense de through the line ! ljarmstadt, (s,ermany in which the torced 
pet pective pel pective effect 18 even more pronounced 
lhe display directly above was the worl ince the converging lines terminate harply 
I | it] boech Lister! i] liambure about two third ot the WAV UD on thie hack 
(,ermal ’ A mic featuring yround 
rene] ites mic tor the in property lhis display ombines isonal tabrics 
he employed the tamiliar Paris column and mallinery he slanting lin vere ot 



































































DISPLAY WORLD 








white cord attached at regular intervals to 
a rod extending across the window and 
converging as shown. The trees, of dimin 
ishing size to assist the eftect. were ot rus 
cus with trunks made of wallboard enclosed 


by a narrow wrought iron outline bordet 


Defense Department Program 
Dramatized By Displays 


Gardner Displays Company, Pittsburgh, 
recently completed an exhibit tor the Martin 
(ompany, Baltimore, teaturing seven dra 
matic, animated displays of major Depart 
ment of Detense programs, including pro 
ect “Vanguard.” 

[his exhibit covers more than 300 square 
leet of floor space, and consists ot seven 
pie-shaped displays, each depicting the Op 
eration and mission otf a different product 
produced by Martin tor the armed torces 

Project “Vanguard,” for which Martin is 
designing and building the three-stage 
rocket launching velu le, is the Department 
ot Detense part in the United States pro 
gram to launch small, unmanned earth 
circling satellites 

[he displays were recently premiered at 
a two-week show held at the Grand Con 


course ()T thie Pentagon 


Armstrong Announces 
New Glass Shelf Splicers 


lhe Armstrong Store Fixture ( ompany, 


(;lenshaw, Pa., announces a new line of 
ylass shelf splicers tor joining outside bin 
ning glas Splieers clip onto the shelt 
firmly, thus eliminating the need tor screws 
or complicated tastening devices Phe clip 
on base 1s made ot temp red spring steel tor 
aofirm and permanent grip. Splicers ar 
available in nickel plate or stainless steel 
\rmstrong ofters a complete splicer cata 
logue and also one showime a toll line (>? 


: 


counter top hardware 


Patterson Joins 
Boston Firm 

komery “Pat Patterson has heet named 
account executive with the Madewell € om 
iny ot Boston, designer and manutacturet 
splay exhibits. and merchandising 
aids. kor the past ten years he has been 
rowell Collier Publicatiors 


Slack Hanger Announced 
By Stensgaard 


\\ | Sten yaar XN Associate 4) Nortl 
lustine street, (| MARY) J, ha cl igned and 


ae tributine a new hanget tor the di play 


1 slack air thin pla tis hanger rips 
firmly and holds merchandise in position 
without creasing It fits all standard typ 
hang-rods, comes im a choice of colors to 
indicate the color of thi slacl bemy hown, 
and provide pace on the hanger to shov 
t hie S1Z¢ Or €acl garment mn large easily 
seen numeral \ descriptive booklet will 


he sent on request 


First Display Exposition 
Held In Australia 


one-day [1 Dia =. f ‘ t } 
Australias first, was held srisbane 
March / Robert H Me leod i val 
izing manager, and reports that re than 
(AW) displaymet and advertising men attended 


JUNE, 1957 





The Tew NON-SLIP PLASTIC HANGER 


NOW - SLIP NOW - SLIP 
FOAM FOAM 
PERMANENTLY > PERMANENTLY 
ATTACHED ATTACHED 


. & 


' > 


FF = 
he Medium WI. Hanger 16.75 per 100 complete with foam atiached 









Heavy WI. Hanger 19.50 per 100 complete with foam atieched 
F. ©. 8B. New York City 


Prevents dresses and blouses from slipping off hanger. 





Nothing to remove from hanger and be misplaced. 
Nothing to attach to hanger . Charcoal grey foam JOBBERS: All prices 
Compare the price of complete hanger are list. Write for 


with any non-slip hanger on the market. samples and jobber 


discounts. 


ECONOMY COVER CORP. 


33 EAST 33rd STREET. NEW YORK 16, N. Y. LExington 2-1490 
























TRANSPARENT OAK 
& ROPINGS 


Bleached and Preserved 





for the Display supply 
houses. Many colors, 
also white. We will 
gladly send samples — 
free of charge for the 


asking. 


FLORIDA LEAF & FERN 
COMPANY 


Ww. c. & T. S. RUMBLEY 
SANFORD, FLORIDA 








_ — 
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From al” x 2” furring strip 
i ) | | M B I R toa 12” x 12” Timber. 











Masonite Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies 


e FAST SERVICE @ 


Celotex 


Mouldings 


Homasote _ : — 
Plywood | U L N y & TRIM CO. INC. 


Upson Board ae 





There are more Special Items in this MODERN Lumber Yard than in any other in New York 





17 Ridgewood Place Brooklyn 27, N. Y. 
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re. CHAIN 
‘oC 12 & 16 SINGLE JACK CHAIN 


PLAIN, LACQUERED, ZINC PLATED 
EDGE ODP. 


L) No. 4000 DECORATIVE OVAL 
U POLISHED BRASS CHAIN 













UNIVERSAL METAL CHAIN CO., INC. 


75 CLYMER ST . BROOKLYN, HY 








DRESS UP CARPETS 


WwiTH 


DY-O-RUG 


Renew Faded, Worn Carpets with 
HIGH QUALITY DYE 


Fa y applied in place on floor 
Carpet looks like new — 14 colors — 
Pint covers 12 sq. yards $3.00 
Saves money — Saves time 
Window Display or Fioor Carpeting 
Marketed over 30 years 


HELMS CHEMICAL CO. 


BROOK, INDIANA 
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Aawatt 
POLYNESIAN 
DESIGN 


TAPA paren 





ROLLS e SHEETS 


4 


DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 


WOOO TOR ERA RRUR LALA UAAAL AAA 


PAVWWOR 888985 8 NS4 888948888 





Rotaseller and Husky 
TURN 
TABLES 


The finest quality 
turn table on the 
market today. 








They will give you wonderful motion dis 


plays. Write for literature. 
Sold by leading jobbers 
ULRICH BROTHERS 

2923 Aqnes Corpus Christi, Texas 














Do You Sell Displaymen? 


Then yOu will pr bably be inferestedqd in Our complete 
pennants and streamers that yOu 


Lan Supt ly © your a counts 


line of sales tickets 


Libera! aiscounts availa 
Die Write for complete information Display Materia! 


ISLAND ADVERTISING 


802 Hempstead Turnpike Franklin Square, N. Y 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose 
4.00 Per Column Inch CASH WITH ORDER 











} } AM) tarecal ' il 
i cy CAM! 1 ah it bye Liist 
I if ’ tal thi ged to CN 
iti (gardens durs the tlectru 
ital kebruat Y.], l 4 thie tral 
irent plastie itie aluminum creation called 
ltome in the Cloud 
literally of course t| miractk hore 
isnt actually im) The cl nd hyurt Va coryie 
) leet il Vi the (,arden Hoot! ACC stole 
only by means of a Shepard-Warner electri 
me lit elevator 
l hires ( gicinnati coup! lived in) thie 
Htome im the Cloud lor three da eacn a 
e result of contest ponsored by all three 
miciinaty carly the Inquirer, the Post 
ric) tive | onie tal which erved a CO 
Pecatiscsl cil tiie event acl couple I¢ 
ceived $1,000 in electrical appliances for the 
ivt) ot tive Choud lf apphance 
all 
lhe transparent plasts ind = aluminum 
Hlome in the Cloud vas designed by Dricl 
in Veen and John Tishaus of The Cincin 
iti faa \ tlectric ¢ Mmipal ine a Col 
triuctes i tiie \1 CTICal Sign 4 eee al 
mcmnati ecti t transparent “Flexi 
i + | Ss Teel I 17¢ were tastened t {| 
I ritil bra tis Mla th } thi 
i wseqd tor thre il] hile tu micl 
Lion ere used tor the ff 
{) Wednesda February ¢ \merical 
Tt { mipal rie holted I thes trie 


This plastic and aluminum “Home in the 
Clouds three 
turns living during Cincinnati's Electric Living 
was the big drawing card of the 
lt was completely furnished, and was 
reached by an electric elevator. The home 


was designed by Dick Van Veen and John 
Tishous, Cincinnati Gas & Electric Company— 


where different couples took 


Exposition 


event 





siuminuys heat ittached§ the ime ivia 

ide and floor prec and the unit was all 
et to be raised Rigyvet fastened the meta! 
ine last mriinvute detail vere checked and 


finally, amid the whirring ot movie camera 


bulbs. the “Home tn the 


( loud Va raised to If 1)¢) 


and t hie | 1 yp (>T fla } 


Ion 


1 


\ccording to contest rue either the mal 


or the woman had to be in the Home at all 


tinnie during the 2 to 10 pam period thie 
daily hours ot the I-xposition lhe woman 
(i? thie how ‘ cooked meal t hie couples ct) 


tertained triend vatched television, and 
enjoyed all the Comirorts of home. thanl 
to all the electrical ervants vith which 
thie place Was equipped 

Visitors were able to see the people in) the 
“Home m the Clouds” trom all angles, and 


evewqgi closeup bys micas i>] i clo ed circutt 


installed it) thi Llome., 
and a monitor on the Gardens floor below 11 


television camera 


\n inter-com system 

talk witl the Home 
Naturally the “Home in the Clouds’ 

vasnt the whole how More than 125 « 


dy played hundred cl 


enabled visitors ce 


couple . in) thie 


] 


hibitor electrical 


items tor home use. Displays were imagina 


light and 


intelligent representatives 


| 


tive, sparkling witl color, and 


manned by anx) 


] 


Ou to tell their stor to interested listen 
| 
| 


Oo mvolvyved heavy promotion in 


1 


Virtually every advertising media plus 


plenty of hard work on the part of hun 


dreds of people connected with the I.xpost 
tion \ll these tactor contributed to the 
ie ot the klectriu Living x position 


But the importance ot a spectacular “gim 


mich an attention getter! ior a snow 
ot tl tvpe cannot be under-estimated bot 


the Kk lectric Living 


and aluminum lHiome in. the 


plied t he pectaculal angle 


DISPLAY 


WORLD 











Opportunity Exchange 


Rate: $4.00 per column inch. Forms close 5th of month. 











" 
FOR SALE “CHRISTMAS 1957” 
Back to School; Christmas, and blave AVAIL! able lol purc! is¢ mechani al € ty 
Father’s Day Trims vind lys as well as a series of Christma 
I ! ! 1) | cle ‘ i! I ‘ 
KHeautitul “All American” Father's Day Trim for window and tre , matching | ra Can } | 
Interio! S units by Gasthof (jitt wrap ornaments wit : 
his trim i ract ! i wi i ! i WV rite i 
(omplete Christma irim enoug tor 10 large window alse | , ” 
ledge and post unit to tie in vith yindow et up lhe 1 ; 
SCHACK’S BEAUTIFUL COACH LANTERN series used JOHN T. CHORD, Display Director 
our J stores only once. in excellent condition STIX, BAER & FULLER 
| we ogy aa Pee bg ar pgp bs I aggesae eh 601 Washington St. Louis I, Mo. 
candy cart . Pian cane vitl lve bool le nM — 
vindovw — 
} { r cl ndow complete Viti ast bic () ASTCI - 
i a io easter Lilies tor | TWO MOVABLE SANTA CLAUSES 
NMCHACK'’S BACK TO) SCHOOL bhackeround erie IN RED VELVET 
science be anne \rts. literature Sport - 
Hiere 18 SSOOO worth otf fine sestetenndll em excellent condition One ) toot and other 2 toot. Move at waist, 
ready to be shipped on & weeks notici arms and head. Price of both $250.00: now 
BEST OFFER TAKES ENTIRE LOT 


Contact BRUCE HOOK, Display Director 
Reynolds-Penland Co. 
1524-26 Main Street 


Dallas, Texas 





for $125.00 F.O.B. 


((,0o0d condition. ) 


STAR CLOTHIERS 


Hutchinson, Kansas 








FINE OPPORTUNITY! 
Display And Advertising Manager 


capable of taking complete charge of display and advets 


tising in leading Southern Oregon Department = Store 


atile. 
W rite 


(,000d salary lor ver ambitious Wieldl 181 bye autitul pre 


Mressive City MiVitize Frestuine or experience ang 


recent ! oto, to 


Address BOX 6 CD 


of DISPLAY WORLD 


( “Ate 











DISPLAY MEN 


Qualified men needed in all sections of the country 
more display men than any other office 

and advise concerning salary requirements 
cant at any time 


We place 
Send complete resume 

No charge to appli 
Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


(,eneral Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 





For Sale Or Trade FOR SALE 


ANIMATED MECHANICAL CHRISTMAS 
CHRISTMAS DISPLAYS WINDOW 
| " (,irl lJream ( «nrc 
' { ' \' ; | 
cepitiyv 4 Sarit, 
de peeping girl, Santa “SANTA’S GENERAL STORE” 
pulling ut Te’ bar lhiy ting r 
dog cat chasing mouse 
fair condition | 
' , ( ie, 
Z. Consist of + imdividual - 
uiniit fishing bear, | Kime Vv 
VA ith 1c ¢ CTC atti (collie plu ' 
moving heal anta i! RICHARD A. STAINES 
moving leigh pulled hy . . 
ee a VANDEVERS 
ITULSA, OKLAHOMA 
cellent condition 





Will sell one or both units of 





sWap Tot other animated a a 
play Prices and photo : Ss 
request ( ontact FOR SALE 

BILL TEDDER 


Thornton’s Dept. Store Just Like | 
4th & Oak, Abilene, Texas 














WANTED — SALESMEN, MANUFACTURERS’ AGENTS 
AND DEALERS 


lo handle | complete line OT three dimensional hard rubber 
prestige Christmas display Write for detail 
SCULPTORIS, INCORPORATED 


P. O. Box 61 Milwaukee, 1, Wisconsin 











Planning Retirement 


Will sell all or 


interest i Gispilay hixture 


part 





vd wenme fs iam is Used MANIKINS §10 
| es io | 2-Piece Complete ( rat 


a 
' , ‘ : : ‘ ‘ 
Atrri 1rht ()7 ‘ rile , ; / . 
ng charge $250, FOB. New 


Address Box 6 FG 


iT i PLAY 


MADIS O NIA 
152 W. 25th St... New York 1, 


Car WOR! Ri Be 1-1550 


Chelsea 
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FOR SALE 
“The Life of Santa Claus’’ 


26 mechanical units by Bliss. 


mechanically and in appearance. 


request. 


(ontact: 


fair condition 


Details on 


R. SCHULTZ, Display Director 


The M. O’Neil Company, Akron, Ohio 








FOR SALE 


} cribs Vrintineg 


chine 14 by 22 capacity 


M1-422 


iti 


complete with typ 
| ike mew { cist 


VALLE wii] ell tor SZO000 


‘ 


7 cabinet 


y rite 


FINHILL’S 


Winchester Avenue 
Ashiand, Ky. 


1441 


FOR SALE 


( hiristma Stivestri animated 
dancing doll window, 7 fig 
ure sO) 1y 
twinkle tres 
4000.00) 
given im 1957 kebruary issue 
of Display World. Details on 


request. Write 


cellophane 
{ \usten 1956) 
( omplete a scription 


EK. CARLSON 


SHRIVER’S, INC. 


Sioux Falls, So. Dak. 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand 


Write, phone or come for tn 
formation. Registrations being 
accepted tor Summer course 
(co-ed, Veterans, Foreign Stu 
dents 


PAN-AMERICA ART 
SCHOOL 
321 West 56th Street (8th Ave.) 
New York City 19 
7-0064 


LINE WANTED 


Successful salesman connected 
with a Southern display job 
ber desires a line of high 
fashion, department store-type 
foliage 


of display props and 


to be handled on a direct basis 


in addition to present lines 


No drawing account or ad 
vances needed. Am anxious to 
reputable = firm 


connect with 


with outstanding line = and 
reasonable Commission al 


rangement 


Address Box 5DE 


DISPLAY WORLD 


aqTec 1 














NES WANTED 


; ti 


’ entire 
ré BOX 
WORLD 





WILL BUY 
eect aT f just yt err 
MANNEQUINS 
Mie) “ ; 


mer children 


Wr t¢ 
HERZBERG-ROBBINS, In« 
110 W. Wth St.. New York 1, N. Y. 
PEnnsylvania 6-3585 














152 


WILL BUY USED 
Williams or Greneker 


MANIKINS 


MADIS ONIA 
W. 25th St.. New York 1, 
N. Y., Chelsea 3-1550 


DISPLAYMAN 


vith proven ability 
Hair tor 
mens and boy 


and cre 
high fashion 
store im su 
Starting sal 
when You 


Ative 


burban € hicago 
ary $7. 200.00. more 
lough, exacting 
future with 


busine . 


prove wortl 
job with good 
well-known yprowing 
Send tull details tor 
Replies 


interview 
appomtment strictly 


confidential 


Address Box 6DE 


DISPLAY WORLD 


{ AT¢ (7 


FOR SALE 


7 piece Christmas window 
consisting otf gnome with 
snowball, bumping another 
Santa in carriage with 
driver and tootman 
separate reindeers used 

Very nice move 
(Original cost 
condition. Used 


gnome 
gnome 
lwo 
as team 
ments 

$2 200. Crood 


twice S450) 


B. STERN COMPANY 


Amite, Louisiana 


Ove! 











Study Window Display At Home 
harn good income k assy home study 
Employers 


course : 
course for one ot your 


Sponsor our 

employees 
All will find this course the finest 
of its kind School highly recom 
mended and established in 1905 
The Koester School, K. Bidg., 
Dept DW. 3710-12 N (icero Ave., 
(Chicago 4] Ti line 


eater 














FOR SALE 
ESTABLISHED 
DISPLAY BUSINESS 
IN GREAT LAKES AREA. 


\ddress Box 6 EF 
(are of DISPLAY WORLD 


FOR SALE 


SACRIFICE 
Model Mi 1422 Line- hy 
1: eT 


Tha’ hine 
rine new kiusils 
extras IKKxtra tont 
ink 
KANTER’S DEPT. STORE 
132-140 West 125th St. 
New York 27, N. Y. 

















Use the 
OPPORTUNTY 
EXCHANGE 
For any WANT AD 


Purpose 








2 GRAND RAPIDS REVOLVING 
MEN’S FLOOR SUIT CASES~— ler 
t¢ ' ' t ' }’ } ' , ! ; 
( ' vi Me f fetime 


Each $100 


ARNOLD SINGER 
Si2 Lucas St. Louis 1, Mo 
CH 1-5179 














WANTED: SALESMEN AND 
MANUFACTURER’S AGENTS 
‘ oOmpiete bine aT piasti 
lay mixture 


cl 


BOX 6AB 
PLAY WORLD 








STORE FIXTURES WANTED 


DISPLAY FIXTURES 
512 Lucas St. Louis 1, Mo. 














Advertising Index — June, 1957 
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SHOWCARD MACHINES — 
time-proved way to better 


signs at less cost. 


This new Starlight type face is fur 

ther evidence of the way Showcard 

Machines have long led the way to 

ward better signs and showcards 

Informal and casual in the modern manner, this Their patented method of typesetting 

cuts set-up time to a minimum. Their 

new Starlight type face can add refreshing new distinction to simplicity of operation assures finest 

’ quality, uniform work, yet with com 

: , , , ’ plete freedom of layout, colors and 

your signs and showcards. It achieves high fashion without type faces. Their ruaned construction 

is backed by ag sweeping 5 year 
sacrificing strength or legibility. It has been created guarantee 


by one of America’s foremost type designers for Showcard Machines are available 
in sizes for all needs handling 
Showcard Machine users exclusively. Available in six sizes, work up to 25” x 34”. Write for 


complete literature 


up to 3 inches. Specimen sheet sent on request. 
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Booths 69, /0 & 71 
Exhibit Hall. Third Floor 


NADI Market Week 





YOU ARE INVITED TO 
KORRECT-WAY’S 


50" GOLDEN AN 
oHOW 


During the N.A.D.!1. Market Week June 23-27 ( Y 
SY 


| 





4 


AT 


CONTINUOUS WE S T in 


FREE 


LIMOUSINE SERVICE nS py.\ MS 


TO AND FROM THE 


MORRISON HOTEL S T R f FE T 























50 years is a long time to be in business. The products must be right... 
the service must be right...the prices must be right. American Fixture Inc. 
wishes to thank its thousands of customers...in cities large and 

small all over the country...for their confidence in Korrect-Way products. 


VISIT OUR SHOWROOM IN CHICAGO AND 
JOIN US IN OUR GOLDEN ANNIVERSARY CELEBRATION. 


Meet your Korrect-Way Distributor at 


BOOTH NOS. S&6°¢ FIRST FLOOR FOYER - MORRISON HOTEL ¢ JUNE 23 thru 27 


AMERICAN FIXTURE, INC. 


2300 Locust St., St. Louis 3, Mo. 
New York: 11 W. 42nd St. 


Chicago: 220 W. Adams 





